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1. MAnpogopieg yia Tov AnoAoyIopo

Medio AnoAdoyigpou

O AnoAoyiopdg Etaipikng YneuBuvatntag tng WIND EAAAG, avagépetal
atnv nepiodo and 1/1/2009 £wg 31/12/2009 kal apopd oto cUvoAo Twv
Spaotnpiotntwy tng Etaipeiag atnv EANGSa.

>kondg AnoAoyiguou

H WIND EAAAg npoxwpnae, yia SeUtepn ouvexn xpovid, atnv €kdoan
anoAdoyigpoU, kaBwg Bewpel onpavtkA tn Ye €yKupo Kail diapavn tpéno
Kataypaen twv eni®pacewy TNG aTnNV 0Ikovopia, T0 nepiBandov kal tnv
Kolvwvia wg YneuBuvn Etaipeia. EminAgéov, n napoloa ékboon anotedsi
npoonaBeia tng WIND EAAdg va BeAuwael Ta kavania enikoivwviag Pe ta
evdlapepdpeva Pepn NG, aAAd Kal va NpowBnael eupUtepa tnv €vvaia tng
Etaipikng YneuBuvotntag.

Ytoixeia AnoAoyiopou

0O napwv Anodoyioudg napouaidlel otoixefa nou kaAuntouv 6An T Ael-
toupyia tng Etaipeiag. Mepiéxel, katd kavéva, atoixeia nou apopolv ato
tedeutaio €10G, aAnd oe KAnoloug SelKTEG UNAPXEI KAl GUYKPITIKA avagopa
TwV NponyoUpevwy €1Wv. EmnAgov, nepiéxel aToixeia mou Npoékuywav and
apeon pEtpnan, vV GNou Yivetal eKTipnon UNApXel OXETIKA avagopa.

MeBobonAoyia Anodoyigpou

MNa ™ ouvtagn tou AnoAdoyliopou, cuataBnke Entponn Etaipikng YneuBu-
vatntag anotedoUpevn and oteféxn 6Awv Twv epndekdpevwy Tunpdtwy
kal AleuBUvoewv tng Etaipeiag. Baoikd péAnpa tng Enitponng ntav n gu-
YKEVTPWON Twv NANPOMOPIWV Kal N €aa@anion TG agloniatiag twv 6edo-
pévwy nou dnpoaievovtal atnv napouaoa ékdoan.

O AnonAoyiagpdg tng WIND EAAAG, cuvtaxBnke pe BAon TG NpOopates Ka-
TeuBuvtnpleg 0bnyieg (G3) Tou npotUnou tou AleBvoug Opyaviopou Glabal
Reporting Initiative. EninAéov, éxouv xpnaiponoinBei o Apxég tou Global
Compact twv Hvwpévwy EBvwv.

Mepiopigpoi Anodoyigpou

H WIND EAAdg avayvwpidel nepiopiopols Nou unapxouv atn ouviaén tou
napévtog Anonayiopoyu, 6nwg N €AnEIyn PETPNOINWY OTOXWV JE KABE
npdypappa Kai dpdacn tng, KaBwg kal agioAdynong twyv dedopévwyv and
avegaptnto popéa.

BeAtiwon Anodoyigpou
H WIND EAAag npoaonaBnae (p£T0g va kataypdyel kal va dwael Egacn ae
neplogdtepa Bépata nou apopoUlv ato ouvoAo TNG 6pactNPIGTNTAG TNG.

Mapidva rewpylonoUnou

YneUBuvn EKE WIND EAAag

A. Knpiaiag 66, 151 25 Mapoual,

TnA.: 210- 6158029, ®a¢: 210- 6105022, e-mail: csr@wind.com.gr

Mnopeite va diaBdaoste Tov anodoyiopd kal atnv Iotooediba tng Etaipeiag
pag, www.wind.com.gr

1. Information regarding the Report

Scope of the Report

The WIND Hellas' Sustainability Report, refers to the period from
1/1/2009 through 31/12/2009 and relates to all the Company’s activities
in Greece.

Purpose of the Report

For the second consecutive year, WIND Hellas is publishing this Report as
the Company believes it is essential to make a meaningful and transparent
record of the effect it has had on the economy, the environment and society
as a Respansible Organisation. Mareaver, this publication is an attempt on
the part of WIND Hellas to improve its communication channels, not only
with its stakeholders but also as a vehicle through which to promote the
broader meaning of Corporate Responsibility.

Elements of the Report

This Report presents information regarding the Company’s entire
operations. It typically contains information relating to the previous year.
However, in some cases there are comparative references to previous
years. It also contains information which is measured directly. Where
estimates have been made, they are referred to.

Report Methodology

For the preparation of this Report, a Corporate Responsibility Committee
made up of executives from all of the Company’s relevant departments
and divisions was established. One of the Committee’s key concerns was
to gather information and ensure the reliability of the data published in this
Report.

The WIND Hellas' Sustainability Report was drafted based on the recent
guidelines (G3) set by the International Organisation Global Reporting
Initiative. Furthermore, the principles of the United Nations’ Global Compact
have also been used.

Report Restrictions

WIND Hellas recognises that there may be certain limitations in the
preparation of this Report. These would include the lack of measurable
objectives for each program and the evaluation of the data by an
independent body.

Improving the Report
This year, WIND Hellas tried to record and highlight more issues concerning
allits activities.

Mariana Geargiopoulou

CSR Account Executive WIND Hellas

Kifisias Ave. 66, 151 25 Maroussi

Tel.: 210- 6158029, Fax: 210- 6105022, e-mail: csr@wind.com.gr

You can also read the Report on the Company’s website,
www.wind.com.gr



2. Mnvupa tou
AleuBuvovtog 2upBounou

Y a6 kKaAwaoopidw ato 6eUtepo Katd oeipd AnoAoyioud Etaipikag YneuBuvatntag tng
WIND EAAdg, o onoiog apopd pia xpovid 161aitepa onpavtikn atny Igtopia tng Etai-
peiag pag.

2tn didapkela tou 2003, npoxwpnaaye otn auyxwveuon Pe v Tellas yia va dnpi-
0UPYNOOUPE €vav oAoKANPWEVO TNAENIKOIVWVIaKS opyaviopd nou dpactnpional-
€ftal 6xI pévo otnv Kivnth anAd kal atn ataBeph TnAe@wvia kal 1o internet. Algupu-
vape €101 10 ENIXEIPNOIOKS Pag anotinwpa kai aopadws dieupivape v euBlvn
1Jag anévavi otoug guvOpOoRNTES ag, atny ayopd, atnv Kolvwvia kai ato nepiBan-
Aav. Ta napandvw dedopéva dnpiolpynaav VEEG MPokANGTEIG yia TNV Etaipeia pag,
€V NapdAinAa dianigtwaoape 1§ aAAay£g nou npokadeae atnv eAANVIKA ayopd kal
Kovwvia, n 0IKovopIkn Upean.

‘Etal, egudoaye atnv Napoxn NPoidvIwy Kal UNNPECIWY Pe £Ueacn atnv oikovopia
Kal Tnv anAdtnta, WOTE va NPOCMEPOUPE NPAYLATKES AUTEIG aTOV KatavaAwTn, eV
napanAnAa epyactikage eviaukd yia va BeATILDO0UPE ECWTEPIKA TOV 0pyavIaPd Pag.

Enexteivape ta Zuathpata Aiaxeipiong MNoidtntag kal MepiBaAnovtog, wate va kaiu-
MTouV 10 oxedlaaud, avantugn Kal NWANoN Twv UNNPECIWY ataBepng tnAspuviag
Kar internet, kaBwg kar 10 Alktuo ZtaBepwv Enkovwvidy, Gwvng kal Eupulwvi-
Kwv Ynodopwv. B¢aape wg atdxo va enitUXoupe TNV avantuén, Peilvoviag napan-
AnAa 1o nepiBanfovtiké pag anotinwya.

AvapaBpidoupe Kal ekguyxpovidoupe peyano PEPog Twv unodopwy diktiou, Npo-
KeIPévou va Napéxoupe nolotika BéAuateg unnpeaieg, aAAd kai yia va entuxoupe
peiwon dvw tou 50% otnv katavdAwaon evEPYEIOg Kal CUVENWG TNV Nnapaywyn
aéplwv punwv.

Ztov AnoAoyiopé nou Kpatdte ata xépia aag, Ba Bpeite avanutikd atoixeia yia 6Aa
napanavw, KaBwg kal avadutika atoixeia yia TNV Npoapopd pag atny Kolvwvia, ato
nAaigio NG atpatnyikng Etaipikng YneuBuvatntag «Xtnv Mpagn», pe Kevtpikoug ago-
VEG TNV eknaibeuan, to nepIBaAov, Tov NoAItIoyo, T Naidi Kal TNV KOIVWVIKA apwyn.

[Mépa ano ta otoixeia, T0 éviuno autd anotunwvel TN SEGPEUON Kal TNV Npoanateld
jag va AsitoupyoUpe wg YneuBuvn Etaipeia, va evionidoupe kal va paBaivoupe and
10 AGBN N TG Napaneiyelg pag kal Tautéxpava va avtdoUPe EPNVEUON yIa va QUVE-
Xigoupe TNV avantugn pag pe yvwuova 0xi Jovo 10 0peAog Twv NeAQTWY Kal Twv
PETOXWV pag, aAnd kar pia kaAutepn Kolvwvia kal éva kaBapdtepo nepiBandav.

Y06 EUXapIgTW,

Naoog Zapkanng

2. Message from
the CEO

Welcome to the second published WIND Hellas" Sustainability Report which
reviews a year that was especially important for our Company.

During 2009, WIND merged with Tellas to create an integrated telecommunica-
tions organisation offering mobile as well as fixed telephony and internet
services. We thus expanded our operational footprint and our responsibility
towards our customers, the market, society and the environment.

Consequently, new challenges emerged for the Company, while at the same
time we could not but consider the changes that the economic recession
inflicted on the Greek market and society.

We have therefore focused on offering products and services based on the
principles of economy and simplicity and we have worked intensively on
streamlining our organisation.

We have extended our Quality and Environment Management Systems in
order to cover the planning, development and sale of fixed telephony and
internet services as well as the Fixed Network Communications and Voice and
Broadband Infrastructures. Our aim is to achieve growth whilst reducing our
environmental footprint.

We are upgrading and modernising a large part of our network infrastructure in
order to provide top quality services and reduce energy consumption by 50%,
therefore also reducing greenhouse gas emissions.

In the Report you are currently reading, you will find details relating to the above
as well as detailed information regarding our contribution to society within the
framework of our Corporate Responsibility strategy ‘In Action’, the central pillars
of which are education, the environment, culture, child and social support.

Overall, this publication reflects our commitment and effort to operate as a
Responsible Company, which identifies and learns from its mistakes, whilst
drawing inspiration to continue growing for the benefit of our customers and
shareholders but also for a better society and a cleaner environment.

Thank you,

Nassos Zarkalis



3. HWIND EAAag

3.1H ©¢aon pag atnv Ayopad

H kivnth tndepwvia, ota 17 xpdvia napouaiag otn xwpa pag, dev sivar pévo
€va ayaBo nou éxouv aykandiagel axebov onal ol ‘EAAnveg, adnd anotensi
napdyovia Npoddou Kal avantugng, kaBwg eival évag and toug nAéov du-
vapikoUg kAddoug tng eAANVIKAG oikovopiag, ouvelopépovtag katd 2% ato
AEM etnaiwg. Ta 161wTKka ke@anaia nou €xel enevouaoel o kAAdog pag, and 1o
1992 wg onpepa, Eenepvolv ta 5 6IGE pe anoténeapa va dnpioupyeital évag

onuavukog apiBudg Béoewy epyaaciag, Pe oxedov
100.000 epyalopevoug, Gueoa Kal EPUEna anaoxo-
AoUpevou.

>tn WIND EARdg, avayvwpidoupe 10 onpavtiko autd péao tou kAadou, ania
kal tng Etaipeiag pag e181kotepa, otg dweg 6Awv Pag.

3.2 H Etaipeia pag

H WIND EAfAag TnAsnikoivawvieg A.E.B.E., eival pia ano 1§ peyanutepeg en-
ANVIKEG TaIpeieg, pe Neplogdtepoug and 5,5 ekatoppupia NeAdteg kal KUKAO
epyaciwy nou genépaoe ta 1,07 6iGE 1o 2009. 16pUBnke 10 1992, evd Tov
loUvio tou 1993, péow tou SiIKtUou TNG NPAaypatonoiNBnke N NPWIN KARGN
and KIvNTo OTN XWpPa Pag, onote Kal £yIve N enionun €vapgn NG EYNOpIKNG
NG Aeitoupyiag pe tnv enwvupia TELESTET.

To kaAokaipi tou 2007, n egnopikn enwvupia tng Etaipeiag aAnage oe WIND,
gto nAaiglo tng €€ayopdg tng and to dieBvi TNAeNIKoIvVwVIako 6piAo Weather
Investments.

Kata tnv avantu€iakn tng nopeia, n WIND npoxwpnae atnv SECI\/O D(j Kdl

ouyxwveuan pe v Q-Telecom kal tv Tellas. Mem
AEIToupyIKN 0AoKANPWON TNG auyxwveuang pe tnv Tellas, etaipeiag napoxng
unNNPeaIV ataBepng tnAepwviag kar internet, n WIND EAAAg avadelkvie-
1al nAgov oe €vav 0AoKANPWEVO TNAENIKOIVWVIAKO NAPOX0 NoU NPOCPEPEI
0T0UG MeAdTEG TNG UNNPETIEG KIVNTAG Kal ataBepng tnAspwiviag, kaBwg Kai
eupudwvikoU internet, anAd Kai oIKovopIKA.

H WIND EAAAg, auvexws avaBaBpidel kal enekteivel TIG SIKTUAKEG UNOSOPES
NG OTNV KIVNTA 600 Kal atn ataBepn TnAEPWVIa, NPOKEIJEVOU va NPOCPEPEI
0T0UG QUVBPOPNTES TNG KAIVOTOPES Kal agIONITTEG UNNPETIES.

01 unnpeafeg kal ta npoidvta tng WIND eival icBéoipa gta kataothpata
WIND ge 6An tnv EAAdda. O epyalbpeval tng Etaipeiag avépxovtal ge 1.592
kal xapaktnpidovtal and uwnAod akadnpaikd eninedo kal e€eidikeuan.

Ta kevipika ypageia tng Etaipeiag ateyadovtal ato ktnpio tng Asw@dépou Kn-
piaiag 66, 151 25, Mapoual.

3. WIND Hellas
3.1 Our Market Positioning

Mobile telephony, in its seventeen year history in Greece, does not just
constitute a commadity or product which has been embraced by nearly
all Greeks. Rather, it signifies progress and development as it is one of
the most dynamic sectors in the Greek economy, making up 2% of the
annual GDP. Private funds invested in the industry since 1992 until today
total over 5 billion€ which has resulted in the creation of a signiﬁcaﬂt
number of jobs with approximately 100,000 people
emploued directly or indirectlu.

WIND Hellas recognises the importance of the industry and particularly our
Company, in the lives of us all.

3.2 Our Company

WIND Hellas Telecommunications S.A. is one of the largest companies in
Greece. It has over 5,5 million customers and an annual turnover which
exceeded 1.07 billion€ in 2009. It was founded in 1992 and the first mobile
phone call made in Greece was made through its network in June 1993,
which signified the commencement of its commercial operation under the
name TELESTET.

In the summer of 2007, the Company’s commercial name changed
to WIND as part of its takeover by Weather Investments international
telecommunications group.

Over the course of its development, WIND went on to 3CQUIre and

merge with Q-Telecom and Tellas. with the operational
integration of its merger with Tellas, a company that provided fixed
telephony and internet services, WIND Hellas has become an integrated
telecommunications provider which offers its customers mobile and fixed
telephony as well as broadband internet, simply and economically.

WIND Hellas continuously upgrades and expands its network infrastructure
both in mobile and fixed telephony, in order to offer its subscribers
innovative and reliable services.

WIND's services and products are available via its Company's stores,
throughout Greece. Its 1,592 Company employees have high academic
credentials and specialisations.

The Company's headquarters are located at 66 Kifisias Ave., 151 25
Maroussi, Athens.



3.3 To Aiktu6 pag

H WIND, yia va napéxel tnv kadutepn noidtnta dIktiou Kal Unnpeaiwv
gToug Nendteg NG, €xel avantugel éva nukvo &iktuo and otaBpoug BAong
KIVNTAG TNAEPWVIAG Kal TNAENIKOIVLWVIAKA KEVTPA.

To b6iktuo eival eykateotnpévo ge 6An TNV eAANVIKA eNikpatela, e€aopa-

Aidovtag oxebdv 100% nAnBuopiakn kaAuwn. Mapéxetal K(jﬂUl.Uﬂ OlI-
KTUou 2n¢ Kal 3ng YeVIAg yia @wvNTKN & ypantn
ENIKOIVWVIa, KaBwg Kal yia unnpeaieg 6edopévwy,
1000 otnv EAAada oo kal oto €€WTEPIKO.

H Etaipeia, otoxeUoviag atn BEATOTN TNAENIKOIVWVIAKA KAAUWN, GUVEXICEl
va Kavel enevBUCOEIG YIa TNV eykataataan €€onnigpol ae NoAAEG aKPITIKEG
nepIoxeg atnv EAAGda. EminAgov, anpavukn €xel undpéel n GUUBOHI"]
T0U diIKTUou tng otn didcwaon noAdwyv cuvavBpw-
MoV PJag. AvBpwnor nou eykAwpiotnkav oe papayyia kar ducnpdaita
nepdopata n nou KivéUveuoav otn Banagoa, 61acwBnkav xapn ato Kivntd
Toug WIND, kaBwg xdpiv autoU evioniatnkav.

3.3 Our Network

In order to provide better network quality and enhanced customer service,
WIND has developed a dense network of telecoms base stations and
telecommunications centres.

The network's presence throughout Greece, ensures almost

100% population coverage. 2Nd and 3rd generation
network coverage provides both voice and text
communication in addition to data services, in
Greece and abroad.

The Company’s aim in optimum telecommunications coverage, continue
to make investments for the installation of equipment in many of Greece’s
remote areas. Moreover, the existence of the network has contributed
significantly to saving the lives of many of our fellow
people. Those trapped in canyons, mountain passes or threatened at

sea have survived and were subsequently located and rescued thanks to
their WIND mobile.

3.4 To Aiktuo twv Kataotnpdtwy pag

H WIND EAAdg éxel avantiel pia apua opyavwpévn aduaida kataotn-
patwy, NPOKEIPEVOU va EEUNNPETACEI TIG avAYKES TwV NeAatwy tNG Katd
TN 61apKela g NwAnong, adAd kKupiwg Petd, bivoviag andvinon ge KaBe
€PWTNPA TOUG.

3.4 Our Store Network

WIND Hellas has developed a well organised chain of stores, which serve
the needs of its customers at the point of sale, but more importantly to
answer every subsequent query thereafter.



Weather Investments Il Sarl

67,02%

WIND Acquisition Holding Finance SpA

Oeopikoi Enevbutég
Institutional Investors

‘AdAdol Enmevbutég
Other Investors

3.5 Oikovopika Xtoixeia

H WIND EAAdg TnAenikovwvieg A.E.B.E. eival pédog tou Opidou Weath-
er Investments SpA, 0T0 PETOXIKO KE@PAAQIO TOU OMOIOU CUPPETEXOUV N
avwvupn etaipeia Weather Investments Il Sarl nou avikel otnv oikoyévela
Sawiris, n Buyatpikn WIND Acquisition Holdings Finance SpA, Beapikoi
€NeVOUTES Kal aAAol ENeVOUTEG.

Ané tnv 31n AekepBpiou 2008, n WIND EAAag TnAenikoivwvieg A.E.B.E.
OUYXWVEUTNKE pe TN Buyatpikn tng, Tellas S.A. Metd tnv oAokANpwan tng
guyxwveuang, n WIND EAAag TnAsnikoivwvieg A.E.B.E. napéxel oAo-
KANPWEVEG UNNPETieg ataBepng Kal KIVATAG TN-
Ae@wviag atnv eAAnvIKA enIKpAtela.

Jug 26 Auyouatou 2009, n etaipeia Hellas Il, npwnv pntpikn tng WIND
EAAag TnAenikovwvieg A.E.B.E., avakoivwaoe tnv npéBean tng yia Kepa-
Aalakn avadiapBpwan Kal tnv eUPeCN aTPATNYIKWY ENEVOUTWY 0T0 N000OTO
QUPPETOXNG TNG atn Buyatpikn WIND EAAag TnAsnikoivwvieg A.E.B.E. Te-
Aika@, aug 27 NoepBpiou 2009, n €taipeia nepiopiopévng euBuvng Weather
Finance lll, 100% Buyatpikn tng etaipeiag Weather Investments Il Sarl, pe
€6pa 1o NougepBolpyo, anektnae ta Neplouaiaka atoixeia tng Hellas Il gu-
ynepiAauBavopévwy Kal twv nogoatwy 16ioktnafag tng otn WIND EAAag
TnAenikoivwvieg A.E.B.E.

2uc apxes tou 2010, n etaipeia Weather Finance 1] e€€bwae pn edsyéva
EVOroINpEVa OIKOVOUIKG aroteAsauara yia to oIKovouiko £tog 2009, ata
0r10/a UNnpxe EVIPEDWITIKG £60@IO [FAOEl TV 0oV rpoaapLodovtal ta
aroixela tou 2009 i€ EVorioinpeEVo Tporo, ET01 (O0TE ta TToIXEIT auTd va ivar
OUYKPIONA LJE Ta avTIoToIXa OIKOVOLIKG TTOIXEIT TOU I1P0NYOULEVOU ETOUS.

3.5 Financial Data

WIND Hellas Telecommunications S.A. is a member of the Weather
Investments SpA Group, in whose share capital participate Weather
Investments Il Sarl which belongs to the Sawiris family, the subsidiary
WIND Acquisition Holdings Finance SpA, institutional and other investors.

\
From the 31st of December 2008, WIND Hellas Telecommunications S.A.
merged with its subsidiary, Tellas S.A. Since the completion of the merger,
WIND Hellas provides COMplete mobile and fixed telepho-

ny services in Greece.

In August 26 2009, the company Hellas Il, the former parent company
of WIND Hellas Telecommunication S.A., announced its decision to
restructure its capital and find strategic partners with its subsidiary
WIND Hellas Telecommunication S.A. Finally, on the 27th of November
2009, the limited liability company Weather Finance lll, a3 100% owned
subsidiary of Weather Investments Il Sarl, based in Luxembourg, acquired
Hellas II's assets which includes the percentage ownership in WIND Hellas
Telecommunication S.A.

Atthe beginning of 2010, Wealther Finance /il issued unaudited consolidated
financial resulls for the year 2009. The figures for 2009 have been
adjusted in a uniform manner so that the Figures are comparable (o those
from previous years.



3.6 Koivwviko lMpoidv 3.6 Social Product

54.05m€

140.51m€ 878.19m€

WIND EAAdGg
WIND Hellas

KuUkAog epyaaciwv

gpéva KEPSN Npo popw

YUvoAo eg6dwv 2009
Total Revenues 2009

H Kivnth TnAspwvia
Mobile Telephony
ts W >taBepn TnAepwvia

Fixed Telephony

[ TnAepwVIKEG ZUOKEUES & AGeaoudp
Telephone Handsets and Accessaries

Number of stores

(Ztoixeia: AeképBpiog 2009)
(Reference: December 20



4. Etaipikn YneuBuvotnta

4.1 H Etaipikn pag YneuBuvdtnta «Xtnv MNpagn»

Me yvwpova TN onpagia nou €xel N ENIXEIPNPATIKA pag 6pactnpidtnta yia
ToV avBpwno Kai TNV Kolvwvia, 1600 og eNNEGO 0IKOVOPIKG Kal Epyaciako,
000 Kal ge Bépata nou oxetidovtal Pe to nepIBAAAoV Kal TNV Kolvwvia, ev-
OWPATWVOUPE TNV KaBNPEPIVA Pag ENIXEIPNPATIKA 6pAcn og pia noAunAgu-
pn atpatnyikn Etaipikng YneuBuvotntag, n onofa aneuBlvetal 1600 0ToUg
avBpwnoug Pag, 600 Kal eupUdtepa atny Kolvwvia.

H otpatnyikn Etaipikng YReuBuvotntdg pag otoxeUel NPwIapxika os pia
apeidpopn alvdean Twv ALITOUPYILV, TWV NPOIGVIWY Kal TwV UNNPECIV
g Etaipeiag Snpioupywviag g KGTéﬂﬂﬂﬂSC OUVBﬁKEC yia Jia
KaAUtepn Kovwvia Kal éva kaBapotepo nepiBandov.
210 nAaiolo TNG uACNOINONG TNG OTPATNYIKAG Pag, £X0UPE avantugel 1o Npo-
ypappa «xtnv MNpa&n», 1o onaio Kal ekppadel tnv KSVTpIKﬁ 6é0|.l€U0n
NG Etaipeiag pag otnv uioBETNan uneUBuvwY ENIXEIPNPATIKWY NOAITIKWY
Kal KOIVWVIKWY 6pAcEwVY Kal aTdxo €XEl TNV £appoyn TG unelBuvng no-
AIIKAG Pag otnv eNIXEIPNPATIKA pag 6pdon, 1o avBpwnivo duvapiko pag,
atnv ayopd, TNV Kolvwvia kal 1o nepipannov.

4. Corporate Responsibility
4.1 Our Corporate Responsibility ‘In Action’

In light of the importance of our business activities on individuals and
society from both an economic and labour perspective, but also on issues
relating to the environment and society, we have integrated our daily
business activities into a multi faceted Corporate Responsibility strategu.
These are addressed both to our staff and society as a whole.

The primary aim of our Corporate Responsibility strategy is to integrate our
operations in @ manner with which our Company’s products and services
can create the necessary conditions for a better soci-

ety and a cleaner environment.

Through the implementation of our strategy, we have developed the
‘In Action’ program. This expresses our Company's COe commit-
ment to adopting responsible business policies and social
activities. The objective is to implement a policy of responsibility in our
business activities, our human resources, the market, society and the
environment.

MNepiBaAnov
* MNpogtaaia puaikoU nepiBaiAoviog
* Evnpépwan gupUtepou koivou

Environment

AvBpwnivo Auvapiké
* YUVBNKeS epyaaiag
* Yyeia & Aopdneia
* Mpoownikn avantugn
* Epyaaiaka Sikaipata
* [pAaBETEG NAPOXESG

Human Resources
* Work conditions
* Health and Safety
* Personal development
* Working rights
* Benefits

Koivwvia
* Ynootipign opadwv
* Avantuén Tonikng Koivwviag

Society
=

Etaipikn
YneuBuvétnta
Corporate
Responsibility

nment
public

Ayopd
* Moiétnta Npoidviwy & UNNPECILIV
* YneBuvo marketing
* KoIvwviké npoiov
* MNpopnBeutég

Etaipiki AiakuBépvnon
* YnelBuvn biofknon
* HBIKGG aviaywviopdg
* EniKolvwvia PE Toug KovwvikoUs e1aipoug
* JUVEIOPOPA OTNV TEXVOADYIKA
Kavotopia

te Govern

* Ethical competition

th ial



Eidikétepa, n Spaotnpionoinon pag agopa: In particular, our activities focus upon:

2NV Npoamopa atny ayopd uneUBuvwy NpoidvIwy
Kal UNNPECIWY, PJE okomnd va KadUWoUUE GNPAVTIKES
KOIVWVIKEG avaykeg, 6nwg n avBpwnivn avaykn yia eNiKoIvwvia

4 ~rora

Suppluing the market with responsible products and services, designed

‘ MARKET to meet important social needs such as the human need for communication

21NV enaxigtonoinan Twv NepIBaniovIKwy eNISPAcEwyY

NoU PNopei va NpokUNTouv and tTnv ENIXEIPNPATIKA Wag
dpactnpidtnTa, PE €Upacn atn Peiwan TNG katavadwang EVEPYEIQG,
TNV avakukAwaon UAIKWVY Kal TNy avantuén twyv SIKTuakwy
unodopwv Pag Pe Tpéno @iAiké Npog to nepiBannov

‘ MEPIBAAAGN

Minimising any environmental impact that may result from our business
activities, with an emphasis on reducing energy consumption, recycling
and the development of our network infrastructure in an environmentally
friendly manner

ENVIRONMENT

2TNV EVNPEPWON Kal KIVRTonoinan Twv avBpwnwy pag,
‘ ANGPQIMINO AYNAMIKO NPOTPEMNOVTAG TOUG va avantUuaaouy BeA0VTIKNA NPoopopad
kal va yivouv Evepyol MoAiteg

Informing and mobilising our staff;

‘ HUMAN RESOURCES encouraging them to do voluntary work and become Active Citizens

>tnv unootnpiEn MKO kal opyaviopwy nou Péaa anod to €pyo Toug
‘ KOINQNIA oupBannouv atnv Npoctaacia Tou NepIBanAovTog Kal otnpidouv
TOUG avBpwnoug Kal Kupiwg ta naidid nou Bpiokovtal g avaykn

Supporting NGOs and other arganisations involved in protecting
the environment and supporting people, especially children in need

d soceEry
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4.2 Evbiapepopeva Mépn

PuBpiotikég
ApPXEQ
Regulatory
Authorities

WIND

Opyavwoaelg
MoArwv
Citizen
Organisations

4.2 Stakeholders

Tonikn
Autobioiknan

Local
Governance

Enevoutég
Inve
MpopnBeUTES
Suppliers

Epyadopevol
Employees

Anpdaia
Aloiknon

Public
Administration

Kevtpikn
KuBépvnaon
Central
Government

>tn WIND EARdg, éxoupe avantUgel oxEaeig Pe Opadeg KolvaU nou ouvoEo-
VIal PE TNV KaBnpepIvVA ENIXEIPNPATIKA Pag A€itoupyia, Kal eite eviaooovtal
070 €0WTEPIKG NePIBAAAoV Tou opyaviopou eite UNAPXouV Kal 6pouv aTo
e€wtepIkd nepIBandov, eAANVIKS A Kal BIEBVEG.

Me gtdxo tn dnpioupyia kavaniwy enikoivwviag kar diafdyou Pe 1o alvo-
A0 TWV eVBIOMEPOPEVWY KOIVWV Jag, Kal MPOKEIUEVOU va avianokpiBoUpe
oug avaykes toug, TN WIND €xoupe avantugel noAItkES
kal 61ad1kaaieg, ONwg EPEUVES, 1aNPOCWNIKEG OU-
VAVTACEIG, EVNPEPWTIKOG UAIKO Kal KaBnpepivh ou-
VSDYCIOIICI, (OOTE KABe €va and ta evbiapepdpeva Pépn va €xel NnpoaBa-
an g€ NANPoOEAPNAN YIa TNV ENIXEIPNPATIKA Yag dpaatnpidtnta, addd kai tn

 Suvatétnta va EKPPATEI anOWYeIG Kal BETEIG Tou.

Ta anoteAgéapata nou NpokUMTouV and TNV eNIKoIVwWVIa pag pPe ta evolage-
popeva pépn, AapBavovtal undywn atn SiapdpEwon NG NOAITIKAG Pag Kal
€NNPeadouV TNV ENIXEIPNPATIKA Pag Agitoupyia.

MeAdrteg
Customers

E€wrepikd MepiBaniov
External Environment

Eowrtepikd MepiBannov
Internal Environment

At WIND Hellas, we have developed relationships with targeted social
groups in relation to our daily business activities, which are either integrated
into the organisation or operate in an external environment both in Greece
and globally.

With the objective of creating communication channels with the interested
public, and meeting their needs, WE have developed DOUC]GS
and procedures at WIND such as surveys, interper-
sonal meetings, informative material and daily co-

operation. Therefore, each interested party not only has the necessary
access to information relating to our business activities but can also express
their view and opinions.

The result of our communication with our stakeholders, is that they are
taken into account when we formulate our policy and thereby affect and
have a say in our business activities.




4.3 H Kivnth TnAepwyvia otn Zwn pag

H kivnth tnAspwvia anotenel P€pog TG dwng pag Kai €xel BeAtitdoel Tov
TpoMo nou enikoivwvoupe Ta tedeutaia 17 xpévm. ‘Opwg aképa
unapxouv avBpwnol Mou avnauxoUlv YIa TG EVOEXOUEVES EMINTWITEIG TWV
gtaBuwv Baong otnv uyeia Toug, Napa g xXIAIGBEG PEAETEG NOU EXOUV EK-
novnBei anod S1ebveig opyaviopoUs OXETKA Pe TG EMIMTWOEIS Twv padio-
guxvatntwy (RF) atnv uyeia kai o1 onoieg kataAnyouv ato cupnépacpa 6t
Ta XapnAng éviaong nedia padloouxvotnTwy aToug
gtaBpous Baong eival aniBavo va €xouv apvnuKES
ENINTWOEIG OTNV UYEIQ.

Ytnv EAAGSa, oupgpwva pe 1o vopo N.3431/2006, ta 6pia sival katd 30%
(n 40% dtav oe anoatdoelg Jikpatepes twv 300y, and toug atabuoug Ba-
ONG UNAPXouv VOaoKopeia, oxoAeia, ynpokopeia) xapnAdtepa oe oxéon
Je T guotaon tou 2upBoudiou Eupwnaikwy KolvotAtwy tng 12ng loudi-
ou 1999. H auataon auth atnpicetal aug adnyieg tng AleBvoug Enitponng
Mpootaoiag and pn lovtidouaeg AktivoBoaieg (ICNIRP), kaBuwg karl atov MNa-
vKaopio Opyavioud Yyeiag (WHO).

padioeknopnwy, n onofa éxel katateBel otnv EAAnvikA Enitponn Atopi-
kNG Evépveiag (EEAE) mou eival o appdd1og (popéag via TNV npoactaaia tou
KolvoU and tnv €ékBean g nAeKTpopayvnTiKn aktivoBodia. Ta enineda
aktvoponiag oe 6Aoug Toug ataBpoug Baong eival
xapgnAdotepa and 1o auotnNPATEPO VOPOBETNPEVD
6pio atnv EAAAda (60% twv opiwv tng ICNIRP) o
DIOXEG eAeUBepNG NPGABacng Tou KoIvou.

210 nAaigio tng adel0ddTNONG, €iPaCTE UNOXPEWWEVOI va NpayPatonol-
oUpE, Katd nepintwan, PETPACEIS NAEKTPOPaYVNTIKAG aktivoBodiag atoug
nepiBaAnovIEG XWpPoug Twy otaBuwy Baong. EmnAgov, avtanokpivopaate
dueoa gE aItApata NoAItwY Kal NpaypatonoloUPe JETPATEI NAEKTPOPayVN-
TKNAG aktivaBodiag ae onolodnnote anpeio tng EAAAdAG, Xwpig kKanolo Ké-
atog yia tov noAftn. O1 petpnaoelg npaypatonolouvial and e€eISIKEUPEVOUG
aKTVOQUOIKOUG EMICTAPOVEG, XpNalponolwviag BaBpovopnuéva 6pyava
nigronoinpéva og pyactnpla Tou e€wtepikou. Méaa ato 2009 npaypato-
noiBnkav 62 PETPATEIG.

yaf WIND, 10 100% twv otaBuv

4.3 Mobile Telephony in our Lives

Mobile Telephony is part of our lives and has improved the way we

communicate over the last 1/ years. However, many people are
worried about the possible impact of base stations on their health. This is
despite the thousands of studies that have been conducted by international
organisations on the effects of radio frequency (RF) on health. Such studies

have concluded that low intensity radio frequency fields
from base stations are unlikely to have adverse
health effects.

In Greece, according to law 3431/2006, the limits are 30% lower (or 40%
when there are hospitals, schools or nursing homes less than 300m. from
base stations) than the recommendations made by the European Union
Council on the 12th of July 1999. This recommendation is based on the
instructions of the International Commission on non lonizing Radiation
Protection (ICNIRP), as well as the World Health Organisation (WHQ).

WIND, 100% of our base stations have been assesed for electromagnetic
radiation emissions. The resulting studies are filed and approved by the
Greek Atomic Energy Commission (GAEC), the body responsible for
protecting the public from exposure to electromagnetic radiation. The
radiation levels at all these base stations are lower
than the stringent statutory limits in Greece (60%
{{mits of ICNIRP) in publicly accessible areas.

N—

During any station’s licensing process, we are obliged to conduct
measurements on electromagnetic radiation within the vicinity of base
stations at some cases. In addition, we respand directly to citizens’ requests
and perform measurements on electromagnetic radiation throughout
Greece without costs to the general public. The measurements are
performed by qualified scientists (actinophysicists) using certified calibrated
equipment in laboratories abroad. During 2009, 62 measurements were
taken.
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20,63%

Mnyn: EEAA  Source: GAEC

Mégoa ato 2009, n EAdnvikn Entponi ATopIKNG
Evépyeiag (EEAA) npaypatonoinoe PETPNOEI OF
97 ataBpoug Baong tng WIND.

During 20083, the Greek Atomic Energy Commission
(GAEC) performed measurements at WIND's 297
base stations.

To 2009, w0 Epyaotipio PETPACEWY NAEKTPOPAYVNTIKWY MNediwv TNG
WIND, &ekivnoe ug anapaitnteg diadikaoieg, €101 wate péaa ato 2010 va

agpe [TIoTONOINTIKO Alanioteuong ano 1o EBviko X U-
otnpa Aianigteuong (EXYA), cUupwva Pe ug anai-
tnaelg tou npotunou EAOT EN ISO/IEC 17025. Hxo-

prynon tou MigtonointikoU Alanioteuong Ba KataotNaEl TG PETPATEIG TOU
Epyaagtnpiou nARpwE agiénioteg Kal EYKUPES Kal napdAAnAa n eykupotnta
Tng 61adikaaiag Ba SiaguAdooetal and tnv enitnpnon tou Epyaatnpiou nou
Ba dievepyeital ge Taktd xpovika diagthpata ano to EXYA.

In 2009, WIND's Laboratory for electromagnetic fields and their measure-
ment began the necessary procedure for the granting of the Accredita-
tion Certificate from the Hellenic Accreditation Sys-
tem (ESYD) in accordance with the requirements
set out by the standard, ELOT EN ISO/IEC 17025.
The granting of the Accreditation Certificate will establish the Laboratory's
measurements as fully reliable and valid. Meanwhile, the ESYD will
oversee the validity of the processes and the supervision of the Laboratory
at regular intervals.
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MPOrPAMMA
METPHIHI+EAEMXOY
HAEKTPOMATNHTIKHZ
AKTINOBOAIAZ

Ma va bwaoupe Tn duvatdtnta ato Koivé va napakonouBel ta enineda nAe-
KTpopayvnukng aktivoBoniag ato nepiBadnov, ae 24wpn Bacn, xopnyoUpe
10 Npdypappa DAXMA. To npoypappa ®AXMA, avantixBnke kal uAanolei-
1al and 1o Epyactipio Padioenikoivwyiwy tou Apiatotédeiou MNaveniotnyi-
ou Begoanovikng, AGYwW TNG TEXVOyvwaiag kal tou katdAAnAou e€onAiopoy
nou diaBétel, diaapanidoviag napdAdnAa tnv eykupdtnta Twv anoteneoPa-
TWV TWV PETPACEWY. Zuvigtatal anod €va &iktuo ataBepwV EUPUWVIKWY
PETPNTKWY 0TaBpwlv, NoU Kata KUpIo AGYo Exouv eykatadtaBel oe «euai-
0BNTOUG» XWPOUG, GNwG oxoAeia Kal MUKVOKATOIKNPUEVES MEPIOXES.

Méaa ato 2009 eykataotdBnkav 20 véol petpntikof ataBpol (prdvoviag
auvonikd toug 30), Eenepviviag to atdxo nou eixe TeBel tnv nponyoUpevn
Xpovid. 2T6x0 yia 10 2010 anotedei n nepatépw au§nan autou Tou apiBuou
Katd tounaxiatov 15 PETpNTES.

‘Oneg o1 petpnaelg ano to npoypappa GAXMA, Bpi-
dKouv ta enineda tng €vtaong Tou NAEKTpopayvNTi-
KOU nebiou katd noAu xapnAddtepa ano ta 6pia nou
€xel Beonioel n noAiteia.

Meploadtepeg NANPOMOPIES via To Npdypappa, kKabwg Kal evnpéPwan yia
TG PETPATEIG 0TO: WwWW.fasmaprogram.gr

In order to enable the public to monitor electromagnetic radiation levels in
the environment, 24 hours a day, we are sponsoring the FASMA program.
The FASMA program was developed and implemented by the Radio Com-
munications Laboratory at the Aristotle University in Thessaloniki, which
has the expertise and specialist equipment available to ensure the validity
of the results. It consists of a fixed broadband network of metering sta-
tions which are primarily situated in ‘sensitive’ locations such as schools or
densely populated areas.

During the course of 2009, 20 new measuring stations were installed
(reaching a total of 30) surpassing last year's target. The goal for 2010 is to
further increase this total by at least another 15 metres.

All FASMA program measurements have been
found to be below the electromagnetic field limits
set by the Greek State.

More information on this initiative at: www.fasmaprogram.gr



MINAKAZ ENAEIKTIKON AMOTEAEZMATON METPHXHX
H/M AKTINOBOAIAZ AMNO XTAGMOYZ BAZHZ GSM 9S00

Xpovikn nepiobog petpnaoewv: lavouapiog 2009 — Maptiog 2010

©¢aeig Metpnang
Measurement Locations

AEYA MNPEBEZAX

DEYA of PREVEZA
(Municipal Water and Sewage Companu)

TABLE OF INDICATIVE MEASUREMENTS

OF ELECTRO/MAGNETIC RADIATION FROM

GSM 900 BASE STATIONS

Period of measurements: January 2009 — March 2010

Anpog
Municipality

MNMPEBEZA

PREVEZA

XapnAdtepa
Twv Opiwv

Times Lower
than Limits

137.894

AHMAPXEIO MOPTIANHZ OPT'IANH, MPEBENA 10,625
GORGIANI TOWN HALL GORGIANI, GREVENA :
200 AHMOTIKO ZXOAEIO EYOXMOZ, GEX>AAONIKH e
20th PRIMARY SCHOOL EVOSMOS, THESSALONIK] :
20 AHMOTIKO ZXOAEIO NMANOPAMA, BEZ>AAONIKH 798.439
2nd PRIMARY SCHOOL PANORAMA, THESSALONIKI :
AHMAPXEIO OIAIMNTMAQN KABANA

169.382
PHILIPPON TOWN HALL KAVALA

'YMNAZIO AEYKQNA NEYKQONA, YEPPEX VLR
GYMNASIUM OF LEFKONA LEFKONA, SERRES :

MAPOYTZEIO AHMOTIKO ZXOAEIO IQANNITQN, IQANNINA sE o
MAROUTSIO PRIMARY SCHOOL IOANNITON, IOANNINA :
20 AHMOTIKO ZXOAEIO MTOAEMAIAA, KOZANH s
2nd PRIMARY SCHOOL PTOLEMAIDA, KOZANI :
40 AHMOTIKO XXOAEIO BPINAHZZIA, ATTIKH T
4th PRIMARY SCHOOL VRILISSIA, ATTICA .

NHIMIACQrEIO ANOI=ZHZ
NURSERY SCHOOL, ANIXI

ANOI=H, ATTIKH
ANIXI, ATTICA

236.581



4.4 Yuvepyaoieg

H WIND EAAdg eival péAog oe éva onpavtké apiBué Beapikwy popewy Kal
apXwV Pe aToxo, P€aa and tn GUPKETOXA TNG, va aviadddaael texvoyvwoaia,
va degpeletal otnv unelBuvn eNIXEIPNUATKATNTA Kal napaddnAa va npo-
avel pe diapavn Kal BeopIko TpON0 Ta artnpata tou KAAdou Twyv TNAENIKal-
vwviwy atnv EAAada, anda kai 81eBvwg.

Y10 nAaioio autd n WIND EAAdg

¢ €xel Beoelg o (DODEIC 6|GKUB€DVDOHC,

QUUUETEX>8 npoypappata  entponés,

® napéxel UDUGVTIKD XpﬂlJ(]TOﬁOTﬂUﬂ €KTOG TG ouvNBIguévng
ouvOpopng uz—:ﬂouc, Kal

Bewpel 61 0 va ouppetsxa WG psﬁoc OE QUTEC
éxel UTDCITHYIKH GDUOOICI

4.4 Collaborations

As a member of a significant number of institutions and authorities, WIND
Hellas is committed to responsible enterpreneurship, exchanges know-
how and transparently promotes the interests of the telecommunications
sectar, both in Greece and internationally.

In this context, WIND Hellas

* participates in governing bodies,

Qa kes DB@\ projects and committees,

° provides fUﬂdIﬂg begond he scope of its membership, and

believes that its involvement in such actlons is
fstrategic importance.




1KO
WNKO 4z
5 A

(=]

P

Ty

EAAHNIKH ENOYH TTPOY.TAYIAY.
OAAAYTIOY MMTEPIBAAAONTOY

ﬁg‘é Global Compact Network
Hellas

&
\

4
N L

ETAIPIKH =
KOINQNIKH

EYOYNH “HELMEPA-

Juppetoxn ae @opeig yia tn Bikdaipn Avantuén

EAAnvikd Aiktuo tou OIKoupevIKoU 2ZUppuwyou
(Global Compact) tou OpyaviopoU Hvwpévwy

EBvwv (UN)

To Oikoupevikd ZUP@wvo apopd atny eBedoviikn §éapeucn
v Enixeiphnoswy anévavu ae 10 Apx€G nou oxetidovial pe

1a AvBpwniva Aikaiwpara, v Epyaaia, tnv KatanoAépnon

g AlapBopag kal tnv MNpoataaia tou MepiBaniovtag.

EAAnvikd Aiktuo yia tnv Etaipiki Koivwvikn EuBuvn
Y 16x0¢ 10U AlktUou EKE eival n 8IKtiwon twv eNIXEIpAdgewy yia
TNV NpowBnaon kal npoBodn tng Etaipikng Kovwvikng EuBuvng
0ToV ENIXEIPNPATIKG KAoPo anAd Kal atnv Kolvwvia.

HELMEPA (EAAnvikn Evwon Mpootaaiag
©aAdaoaiou MepiBaniovtag)

216x06 TG ‘Evwaong eival va Snpioupynaoel nepiBanioviikn
ouveibnon, péoa anod ouvioviopévn eBeAovikn NpoonaBeia.

Mouaeio lMNoudavopn Duaikng lotopiag - Kévipo MTAIA
Koivwpen£g 16pupa apiepwpévo atn PeA€tn, ouvtnpnan Kai npoataaia
TOU (uUaIKoU nepiBadnovtog, péoa and tn nepiBadovika pedétn,
dlatipnan kai eknaibeuan.

lvatitouto Enikoivwviag

2Konog Tou Ivattoutou efval va aykadidgel enigThPe nou axetidovtal
APEDQ Kal EYPUEDa e TNV ENIKoIVwVia, Snpioupywvtag €va popéa
ouvepyaoiag petal Twv dIapOoPETIKWY TOPEWY Kal EISIKOTATWY TNG
€NIKoIVwWVIag.

2upBounio ZEB yia tn Biwaipn Avantuén

Anoatonn tou eival n kaBopigtkn gUPBOAN aToV NEPAITEPW EKTUYXPO-
vIopd Kal avantuén tng olyxpovng eAANVIKAG EMIXEIPNONG, NouU dnpI-
OUPVYE( £va aviaywVvioTke eBVIKO Ke@AAaIo aTov eupwnaikd Kal nayko-
OpPI0 OIKOVOPIKG aviaywvigpo.

HELLENIC MARINE ENVIRONMENT
PROTECTION ASSOCIATION

"&Eaiﬁ MOYZEIO
=" FOYAANAPH

LR eYSIKHE ISTOPIAT

Participation in Organisations for Sustainable
Development

Greek Global Compact Network - United

Nations (Global Compact) (UN)

The Global Compact concerns businesses’ voluntary commitment
to 10 Principles relating to Human Rights, Labour, Combating
Corruption and Protecting the Enviranment.

Greek Network for Corporate Social Responsibility

The CSR Network's objective is for businesses to network and promote
Corporate Social Responsibility throughout the business world and
society.

HELMEPA (Hellenic Marine Environment
Protection Association)
The Association’s aim is to create awareness through
coordinated voluntary actions.

The Goulandris Natural History Museum — The
GAIA Centre

This charitable foundation is dedicated to the study, preservation
and protection of the environment through environmental research
and education.

Institute of Communication

The Institute embraces sciences relating directly or indirectly to
communication thereby creating a body for cooperation between
different communication disciplines and sectors.

Hellenic Federation of Enterprises SEV-Council

of Sustainable Development

Its mission is the crucial contribution to the further modernisation
and development of the Contemporary Greek Company, thereby
creating a national competitive chapter in European and global
competition.



@EEKT “ZEB

Zuyxpoves Enixelpnioeis, Zoyxpovn EAddba
ENQIH ETAIPEION KINHTHE THAEQQNIAE

Y uppetoxn o Enayyeduatikoug Mopeig

‘Evwon Etaipeiwv Kivnthg TnAspwviag EAAGSag (EEKT)

2 EB oUvbeapog enixelpnoewy Kal BIopnxaviwv

Epnopikoé kal Biopnxavikd EnpeAntApio ABnvwv

Y Uvbeopog Enixelpnoewy MAnpo@opikng & Enikoivwviwy EAAGdog

GSM Operators Forum - GSM Association Europe

Mobile Challengers

European Competitive Telecommunications Association

ZENE
2010 XPONIA

I HIEQ!
NAHPOQOPIKHE & ENIKOINONION EAAABAT

YNAEIMOZ ENIXEIPHIEON

ecta

Participation in Professional Organisations
The Greek Mabile Telephony Association (EEKT)
SEV Hellenic Federation of Enterprises
Commercial and Industrial Chamber of Athens
Greek Association of Communication and Information Companies
GSM Operators Forum - GSM Association Europe
Mobile Challengers

European Competitive Telecommunications Assaciation
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4.5 Avayvwpion
1. BpaBeio ‘Fast Growth Franchisor’

Anotéfeapa Tou enituxnpévou NAdvou avantuéng tng aduaidag Alavikng
pag, anotedel kar o BpGBEfO Fast Growth Franchisor

2009 yia tnv taxUtepa avanuoadpevn aduaida kataotnpdtwy Pe
pEBobO tou franchising, To onoio anovepnBnke ata katactnpata WIND gto

nAaiaio S10pydvwang Tou Beapou Franchise Business Awards
20089, an6 1 nepiodikd FRANCHISE BUSINESS.

2. «BpaBeia AvBpwnivou AuvapikoU: EniBpaBeloviag
g KaAutepeg Mpwtopounieg»

HWIND BpaBeUtnke atnv katnyopia € [l poopo D[j oto KoIvwVvIKo

ZUVOHO», katd@ tn Sidpkeia Tou 120U Xupnociou  AvBpwnivou
Auvapikou nou diopydvwae n KPMG otig 24 kal 25 ®eBpouapiou, PE titAo

«BpaBeia AvBpwnivou AuvapikoU: EniBpaBevoviag
TG Kanutepeg lMNpwtoBounieg».

3. Apiateia Etaipikng Koivwvikng EuBdvng

>Tnv tedetn anovopng twyv Apiateiwy Etaipikng Kaivwvikng EuBUvng, nou
Slopydvwae yia 5n guvexn xpovid 0 2Uvoeapog AlapnpiZépevwy EAAGdog
(ZAE), n WIND £éAaBe ADIUTEI'O EKE anoonwvtag Ty avwiepn

Siakpion atnv katnyopia « Koivwvia: Néol kal Eknaideuan»
yia Tnv uAonoinan Tou Npoypappatog dwpeag texvoAoyikau e€onAigpol oe

anopakpuapéva oxoAsia NG xwpag Pe titAo <<TCIE|'6I otov KOUUO
NG MNvwong.

e
N A

4.5 Recognition
1. ‘Fast Growth Franchisor’ Award

The retail chain’s successful development plan won the Fast Growth
Franchisor 2009 award for the fastest growing chain of stores
through franchising. It was awarded to the WIND chain of stores by Fran-

chise Business Awards 2009, organised by FRANCHISE
BUSINESS magazine.

2. 'Human Resources Award: Awarding the Best Initiatives’

WIND was awarded the ‘Contribution to Society’ award,
during the 12th Human Resources Symposium which KPMG organised

on the 24th and 25th of February which was entitled ‘Human Re-
sources Award: Awarding the Best Initiatives'.

3. Excellence in Corporate Social Responsibility

At the ceremony for ‘Excellence in Corporate Social Responsibility’,
organised for the 5th consecutive year by the Hellenic Advertisers
Association (SBS), WIND received the Excellence in CSR award
thereby winning the highest distinction in the ‘Society: Youth and
Education’ categorg for its technological equipment donation
program to remote schaoals in the country entitled ’Travelling in the
World of Knowledge'.
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H WIND EAAag éxel EekdBapo 6papa, anoatodn, agieg kal deopelaelg,
gtaIxeia ta onoia anotedolv «adnyd» yia TN A€IToUpyia TNG OO XWPO TwWV
TNAENIKOIVWVIWY, Evw Napdndnda 6iaB€tel guathpata kal 6oPEG Nou atn-
pidovtal oto TPINTtuxo TNG UneUBuvVNG EMIXEIPNPATKOTNTAG NPog OpeADG
AWV TWV EVOIOPEPOPEVWY PEPWV TNG.

5.1 H AnogtodAn pag

H npoo@opawuAnpeoitv uywnAng noidtntag, kepdidoviag 1o oeBaoye. kal
TNV.-EKTIUNON TwVv NeEAQTWYV Pag, katavowviag oe Badog TG avaykeg Toug
Kai n avtanoékpion otig npoadokies toug JE GEIOI‘IIOTIIG, EUEHIEIICI
Kal nolotnta péoa and eCelbikeupeveg AUCEIS yid
KABe TuNpa tng ayopdg, apiotn OxEon nolotNtag-
KéOTOUC, a€lonigtia NPoiGVTIWY Kal UNNPECILV, NOIGTNTA Kal EGUANPE-
TNON, KBIVWVIKA €uBUVN Kal Npoo@opa.

WIND Hellas has a clear vision, mission, values and commitments. All
of these factors ‘drive’ the Company in the area of telecommunications
providing systems and structures based on the three principles of
responsible entrepreneurship for the benefit of the Company's interested
parties.

5.1 Our Mission

High guality services win the respect and appreciation-ef.our customers.
These services reflect our in-depth understanding of customers“needs,

thereby fulfilling their expectations for reLiabilitg, FLexibilitg
and quality through customised solutions for every
market segment and an excellent relationship

between quality and cost, retisble products and services;
quality andiservice and social responsibility and donation.
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5.2 O1 Agieg pag

‘Onol avayvwpidoupe kal evBappuvoupe tnv addayn
WG T0 Povo dpduo npog tn BeAtiwan.

¢ Mg enikevipo tov neAdtn:

H kUpia aia tng Etaipeiag pag eival n Ikavonoinan twyv nefatwy Pag.
Eipaate navta npéBupal va katavooUpe oe BaBog TG avaykeg Toug, adda
Kal va evePYOUE PE MPOVONTIKATNTA YIa TNV IKavonoinan Toug.

* YneuBuvotnta Kal 6éopeuon yia anotéAsopa:
AvadapBavoupe atexoug Pe uneuBuvdtnta yia 1o anotéﬁsopo Kal
éeapeuopuors dun srutsu&n WV otoxwv INg E
eival I'IpOUUJI'IIKﬂ EUBUVD TOU KGBEVOC}JOC

¢ Kaivotopia:

Avykaniadoupe TNV avantuén Npwitonopiakwy AUGEWV Kal NpowBoupe T
BeAtiwan twv cuatnpdtwy Kai d1adikaaiwy, Wate va evioxUoupe Tn BEan
Kal TNV aviaywvigukotnta tng Etaipeiag kar tou Opidou.

e [Npovonukdtnta:

Mpovooupe, NpoBAénoupe kal enNPeaoupe ta yeyovota. Avayvwpidoupe
Kal avuiapBavépadte TG eukaipieg, 600 PIKPES KI av eival, iatunwvoviag
npotacelg nou pnopel va BonBnaoouv tnv Etaipeia kal tov'Opido va enitu-

X0UV TOUG 0TOX0UG TOUG.

e Taxdtnta kal aioBnon eneiyoviog:
Mateoupe U N TaxdTNta gtnv NApoxn NOIOTKWY Navia AUGEwWY eNNPea-
el ONPAvVTKA 10 KOOTOG TWV UNNPECIWY NOU NPOTMEPOUIE KAl TNV aPOoai-

won wv neAativ pag. EVOUVAPWYOUPE TNV aioBnaon tou
enefyoviog BEToviag NpotePaIOTNTES KAl OTOX0UG
Kal XelpI¢bpaate Pe anoteneapatikotNta anaitn-
O€IG, duokonieg kal nepinAoka {nTAPAta NPOKEINEVOU va NPOCPEPOUE
€YKQIPES KAl NPAKTIKEG AUTEIG.

e Yuvepyacia Kal enikolvwvia:

Epyaddpaate pe opadikdtnta oe dAa ta enineda tng opyavwang, WATE va
edaxigtonoloUpE TIG OUYKPOUCEIG Kal napandnAa va peyiotonoioUye tnv
noAdtpn avtaddayn NANPOMOpPIWY Kal NPocnabelwy yia tnv and Kolvou
eniteugn twv atéxwv g Etaipeiag kai tou Opidou.

* Akepaidtnta Kal Siagpaveia:
KaAAiepyoupe VA NEPIBANAQV e aeBaapo atg €tal-

DIKEG, KOIVWVIKEG Kal NBIKEG a&iE, siaopanidoviag to
ETAIPIKO KAl KOIVWVIKS O(peNag.

« Innovation: —

5.2 Our Values

We all recognize and encourage change as the only
way to improve.

* Customer focus:
Our Company’s main aobjective is customer satisfaction. We are always
striving to thoroughly understand their needs and act in a proactive

manner in order to meet them.

 Accountability and a commitment to results:
We assume our objectives with accountability. Achieving the
Compang goals S evergone 's respon5|b|l|tg

Embracing, developing and promoting innovative solutions with which to
improve systems and procedures and strengthen both the Company and
the Group’s position and competitiveness.

* Proactivity:

We anticipate, predict and influence events. We recognize and understand
the opportunities, however small they may be by making proposals that
could help the Company and the Group achieve their goals.

* Rapidity and a sense of urgency:
We believe that speed in providing quality solutions always significantly
affects the cost of the services we offer and the dedication of our

customers. [N strengthening a sense of urgency by
setting priorities and objectives, and effectively
handling claims, difficulties and complex issues are solved
through timely and practical solutions.

 Cooperation and communication:

We work as a team at all organisation levels in order to minimize conflict
whilst maximising the valuable exchange of information and efforts to
jointly achieve the Company and Group’s objectives.

* Integrity and transparency:
Wwe cultivate 3N environment that respects corporate,

social and ethical values, ensuring benefits for both the company
and society.




e Hyeoia kal enayyeApatkn unepoxn:
EvBappUvoupe TN QUPPETOXN Kal TN GUVEXN ava-

I'ITUEI’] Tou I'IDOOLUI'IIKOU JAag, Bétovrag wg otdxo v NANpPN
IKavonoinan Twv NPoadokIwy Tou neAdtn. BeAtwvoupe kaBnuepiva tig
€nayyeAPauKES Kal NPOOWIKES Pag IKavaTNTeS, cupBadAovtag aotnv
enituxia tng Etaipeiag kal tou Opidou.

5.3 01 MoAukég pag

01 noAikéG nNou €xoupe Beanigel kal epapPoloupe, anodeikvUouy TN 6é-
OPEUCN Pag yla Napoxn MoIoTKWY NPOIGVIWY Kal UNNPEIWY NPOg ToUG MNe-
AGTES pag, Npootacia Twv NPOCWNIKWY ToUg E60PEVWV Kal TOU anoppn-
TOU TWV TNAENIKOIVWVIWY, KaBwg Kal TNy npoatacia tou nepiBanfoviag.

MoAiukn MepiBaAnoviog

Environmental Policy

e Leadership and professional excellence:
We encourage the participation and the continuous

development of our emplogees, aiming to fully satisfy our
customers’ expectations. By improving our professional and personal
abilities everyday we contribute to the success of both the Company and the
Group.

5.3 Our Policies

The policies we adopt and apply, demonstrate our commitment to providing
quality products and services to our customers, protecting their personal
data and telecommunications confidentiality, while also protecting the
environment.

MoArukn Moiétntag

Quality Policy

MoAkn Moidtntag
kal MepiBdAnoviog
yia ta Kataotipata WIND

WIND Stores’ Quality

and Environmental Policy

O1MoArkég Moidtntag kai MepiBdndovtog eival dpeaa npooBdoipeg and éAoug
T0UG €pyadopévoug, kaBuwg eival avaptnPéveS aTouG XWPOoUS Epyaciag tng
Etaipeiag kal ota kataothpata WIND. EninAéav, eival 6iaBéaipeg kal nAektpo-
VIKG péaw tou etaipikoy SiktuakoU ténou (WIND intranet, WIND extranet).

The Quality and Environmental Policies are directly accessible by all
employees, and are posted throughout the Company's workplaces and
WIND stores. Furthermore, they are available online through the Company's
website (WIND intranet, WIND extranet).
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5.4 Aloikntkn MNpaktkn

H WIND EAAdg, kaBwg bev eival eionypévn o opyavwpévn xpnpatatnpl-
akn ayopd, dev unéxel unoxpewaelg unod 10 N.3016/2002 nepi etaipikng
dlakuBépvnang.

H levikn Zuvéneuon twv Metdxwy, anaotedsl 10 avwtato dIoikNTKG dpya-
vo tng Etaipeiag pe appodidtnta va AapBaver onoiadnnote andg@acn. Tnv
EKTEAEON TWV ano@AgEwY NG MEVIKNG ZUVEAEUONG Kal TNV KaBnuepivi
8loiknan tng Etaipeiag 61g€dyel 1o Aloikntuikd XupBouaio (A.X.), 10 onoio
Suvatal va anotedeital and tpia (3) wg dekanévte (15) péAn. ZUP@wva pe
T0 Kataaotatikg, o Mpdedbpog tou A.X. €xel TG e€ouaieg aUykANoNg Kal Siev-
Buvang tou.

To napdv A.X. eival neviapenés kal anoteneital and tov Mpdedpo, tov Avu-
npoedpo, 1o AleuBUvovta 2UpBoudo kal dUo takuka penn. Mépa and tov
Mp6edpo, ta undAoina péan tou A.X. €xouv appodIOTNTa va naipvouy PEPog
oTIg ouvedPIATEIG auTaU Kal va cuvanogadidouv ta Béuata tng nPePnaIag
diatagng, dnwg autd kaBe popa kataptidoval avanoya Pe T appuodidtnTeg
tou A.Z. To Aloikntiké ZupBoudio tng Etaipeiag éxel ouykevIpwtKn Sopn
unad v évvola 6t €xel auatnpn Iepapxia.

H olUvBeon tou A.X. gival n €€NG:

Y wkpdtng Kopivakng, MNpdedpog

Karim Michel Nasr, Avtinpéedpog

ABavdoiog Zapkadng, AleuBUvwy XUpBounog
lwavvng MaAaliokpaoodg, Ménog

Zaid Fadhil Alsikafi, MéAog

[ EFNANEES

(Zroixeia: AeképBpiog 2009)

5.4 Administrative Practice

As WIND Hellas is not quoted on a regulated stock market, it does not have
obligations under the Regulation 3016/2002 on corporate governance.

The General Shareholders Meeting is the supreme governing body and has
the power to take any decision. The implementation of decisions taken at
the General Meeting and Company’s daily management, is conducted by
the Board of Directors (BOD), which may consist of three (3) to fifteen (15)
members. Under the articles of Assaociation, the Chairman of the Board has
the power of convocation and conducts the proceedings.

The present Board has five members made up by the President, the Vice
President, the CEO and two members. Apart from the President, the other
members of the Board can take part in its meetings and make decisions on
agenda issues prepared anew each time, depending on the responsibilities
of the Board. The Board of Directors has a centralised structure along the
lines of a strict hierarchy.

The Board’s composition is as follows:

Saocrates Kominakis, President
Karim Michel Nasr, Vice President
Athanasios Zarkalis, CEO

John Paleokrassas, Member
Zaid Fadhil Alsikafi, Member

GIFNERNNIES

(Reference: December 2009)



To Kataotatkd tng Etaipeiag, anayopeUel —pe eAAXIOTEG QUOTNPESG €aIpE-
0€IG— TN alvayn €PNOPIKWY OUPRAcEwY Petagy tng Etaipefag kal atdpwy
mou epnAékovtal atn dioiknan tng. EmnAéov, anayopelel onoiadnnote
npagn aviaywviopou autwyv anévavu atny Etaipeia.

[pWTIOTN UNOXPEWON Kal KaBNKav Twv Penwyv Tou

AloikntikoU 2upBoudiou tng Etaipeiag, snwe npopagnetar
Kal gTIG OXETKES oUPBAaelg autwy Pe tnv Etaipeia, eival n iapkng enidiw-
€N TNG evioxuang TNG Pakpoxpoviag 0IKOVOPIKAG agiag tng Etaipeiag kai n
npoacnion Tou YevikoU €1aipikal GUPQEPOVTOG, Kal napaddnAa n enonteia
Bepdtwy Nou apopolyv aTNV ENIXEIPNPATIKA UNEUBUVATNTA Kal Biwalpdtnta
Tng Etaipeiag péaa and tnv kaAuwn KiveUvwy.

Mepartépw, 0 AleuBUvwy ZUpBouAog PEPEI TIG ApPOBIGTNTEG MOU NAPAXwW-
pouvtal ge autéy pe andpaan tou A.X. Kal 0 0Noieg apopouy atny KaBnpe-
pivn dloiknan tng Etaipeiag. EMinAéov, yia tn AnYn ano@doewy os ox€an e
Tpéxovta Bépata tng Etaipeiag, ouykaneital éva atuno épyavo, nou anapti-
Cetal and 1o AleuBUvovta XUpBouno, Toug Mevikoug kal toug Avadtepoug Al-
guBuvtég (Execution Committee - Execom). H dtunn auth enitponn Sev éxel
OUYKEKPIPEVEG Kal TUMIKA anoveEPNPEVES appodIBTNTES N AEITOUPYIES, naip-
VEI WATOE0 ONPAVTIKEG aNOpATEIG O OXEAN e TNV KaBnpepIva Asitoupyia
Kai enonteiantng Eraipeiag, TNV CIVTIUET(DI'IIUI’] I'IDOBHHUCIT(UV

Kal TN XApd&n_MMPEQOUG aTPatnNyIKWV.

The articles of Association, prohibits the Company —with a few strict
exceptions— to make commercial deals between the Company and
individuals involved in its management. Additionally, it prohibits any act of
such competition against the Company.

The primary duty and responsibility of the Company'’s
Board Members, as anticipated in their contracts with

the Compang, is the continuous pursuit of enhancing the Company’s
long-term economic value and the pursuit of the general corporate interest,
while monitaring issues such as business accountability and the Company’s
sustainability through hedging.

The CEO's powers are granted by the decision of the Board and relate to
the Company’s daily management. In addition, he makes decisions relating
to the Company’s current issues which are convened by an informal body,
comprising the CEO, General and Senior Managers (Execution Committee
- Execom). The informal committee does not have specific and tupical
allocated responsibilities or functions, but takes major decisions regarding

the Company’s daily operation and supervision, troubteshooting
and the development of individual strategies.
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5.5 Aopn Opydvwong 5.5 Organisational Structure

\r
WIND

KINHTHeITAGEPHeINTERNET

Weather Board of Directors
Investments Chairman of the Board

Internal Audit (IA) Sl Exié:g\;e Ol
Human Resources, Quality & Security

Chief Financial Officer (HR, QLT & SEC)
(aZ0)]

Corporate Communication (CRP COM)

Legal & Regulatory Affairs (LRA)

Chief Network Officer Chief Information Officer Chief Commercial Officer
(@\[0)] (ClO) (CCo)

(Ztoixeia: Aeképpplog 2009)

(Reference: December 2009)



) (pwva pe TG anartnoeig 51EBvwy npotunwv:

5.6 Alaxeipiotuka Xuothpata Kal Motonoingceig

>t WIND EAAGG, n katavenaon Twyv avayKwy Twv NeAQTWV PJag Kai n 1Ikavo-
noinon toug g€ cuvduaopo PE TNV Katavonaon ToU avtiKtunou nou ol eNiXel-
PNPATIKES Pag 6pagtnpIdTNTeG €XouV aTo NepiBanAov kal n euBudvn yia v
npoaTacia Tou Kal tnv 0pBh XpNon Twv PUOIKWY Népwy, anotedolv Baal-
KéG a€ieg pag. Epnpaktn anddeign autwy eivar TO OﬂOKﬁﬂpwUéVO
> Uotnpa Alaxeipiong lNoidtntag kal MNMepiBannoviog
rou éxoupe avantigel kal e(pappéoupe, 1o onoio eival nigtonoinpéva oup-

=

e YUotnpa Alaxeipiong Moiétntag nigtonoinpévo oupewva
UE TG anaItnoelg tou d1eBvoug npotinou 1ISO9001:2000
ano to popéa niotonoinang TUV Hellas
(TUV Nord Group).
\/ Mpdytn migtonoinan: loUviog 2001

Ap. Mntpwou Matonointikoy 04100011460
\/ TeAeutaia enavaniatonoinon: AnpiAiog 2008

e YUotnpa MNepiBafdovukng Alaxeipiong NigTonoinPévo
oUpwva pe 1g anartnaeig tou SieBvodg npotunou
1ISO14001:2004 and 1o popéa nigtonoinang
TUV Hellas (TUV Nord Group).

\/ Mpdytn migtonoinon: Asképppiog 2008

Ap. Mntpwou lMigtonointikod 44104090360-000
MapananAa, ato nAaigio TNG atpatnyikng tNg Etaipeiag yia ouvexn avd-
ntuén kal BeAtiwon tng aduaibag AlavikAg tng, To AekéuBpio tou 2008, T
kataothpata (WIND Stores) nieonosenkav yia o GUVOAOD
Twv ﬂEITOUpYI(bV TOUG olppwva pe ug anarneelg twv AleBviov
Mpotnwy Alaxeipiong Moigtntag kar MepiBadnovtog, 1SO9001:2000 kal
ISO14001:2004 avtigtoixa.
Kata tn 8iapkeia tou 2009, petd kal tn ouyxwveuon pe tnv Tellas, ono-
kAnpwoape pe entuxia TNV EMEKTAON TWV 2UCTNUATWVY
Alaxeipiong lMoidtntag kar MepiBanniovtog, wore va
kaAuntouv 0 axedlaoud, avantugn kal nwAnon TWV UI‘IﬂpSOIu'JV
0taBepn¢ tnAspwviag Kai internet, kabg kar o oxedio-
gPoG~avantuén, udonoinan kar Agtoupyia Tou Aiktdou ZTGBcSDdJV
Enikoivwviwv, Owvng Kal Eupulwvikwy unodo-
U(DV Kal TwV avtiaToIxwv NANPOQOPIaKWY CUTTNPATWV.

5.6 Management Systems and Certification

At WIND Hellas, our core values are: understanding the needs of our
customers and their satisfaction, understanding the impact our business
activities have on the enviranment, and our responsibility with regards to
the protection and proper use of natural resources.

As proof of our core values, Integrated Oualitg and

Environmental Management Systems have been
developed and certified in accordance to the requirements of international
standards:

e Quality Management System certified in accordance

to the requirements of international standard ISO9001:2000
with certification by the body TUV Hellas
(TUV Nord Group).

\/ First certification: June 2001
Certificate Registration No. 04100011460
| Last recertification: April 2008

e Environmental Management System certified in accordance

to the requirements of international standard 1S014001:2004

by the certification body TUV Hellas

(TUV Nord Group).
\/ First certification: December 2008

Certificate Registration No. 44104090360-000
Moreover, the Company'’s strategy for the continuous improvement and
development of its retail chain (\/\/|ND StOFGS) was certified
in December 2008 for all Operations through the International
Quality and Environmental Management standards, 1IS09001:2000 and
1IS014001:2004, respectively.
During 2009, following the merger with Tellas, we successfully
completed the expansion of Quality and Environment
Management Sgstems to cover the design, development
and sale Of fixed telephony and internet, and the
design,.development, implementation and operation of thé Fixed
Network Communications, Voice and Broadband
Wfrastructure and subsequent IT systems.
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5.7 Aiaxeipion Enixeipnoiakng Zuvéxeiag

>t WIND, avuAapBavépacte tn anoudaidtnta tou va pnopoupe va au-
vexigoupe 6Aeg TG KpoIPEG AEITOUPYIEG pag Kal TNV anpdakontn nNapoxn
UNNPECIWY Nou Bewpouvtal KPIaIPeG aToug NeAdTeg PYag, atnv Nepimtwan
OuPBAvTag To onofo Ba pnopoUae va eNNPEAdel apVNTIKA ONUAVTIKEG EMIXEI-
PNOIAKEG POVASEG, 0UTTAPATA Kal/f UNNPETIES.

5.7 Business Continuity Management

At WIND, we understand how important it is that we continue to provide
all our important activities and services that are considered critical by our
customers in the event of an incident, which could critically affect the most
important business units, systems and/or services.

snpioupyroape éva 2U0TNPa Alaxeipiong Eni-
gDNOIOKNG ZUVEXEIQG nou éxel we kipioug aoves tn BLWPA-
|ONn Tou ODYGVIOUO(J and TG ouvéneleg evdg apvntikoU N Kata-
owpenukoy yeyovotog, TNV ABIAAEINTN NAPOXN KPIgIPwVY

UI'IF]DEGI(DV gtn ouvepopNTIKA pag BAan, kaBwg Kai T guVEXN

EVNPEPWION Kal EKNaibeEUan ToU NPOCWIKOU oe Bpa-
1a Alaxeipiong Enixeipnalakng Zuvéxeiag. H olataon opasdag Alaxeipiong
. Emixeipnoiakng Zuvéxelag anookonei otnv udonoinon, avantuén kal ou-

TPNON QUTOU TOU CUCTNRATOG £(appodoviag UG apxeg Tou 6I€8VOUC
P otUunou BS 25999 grav opyaviops.

\

C

For this reason, we created a Business  Continui
Management Sgstem, the principal focus of which is the
organisatio n's immunitg against the consequences of a negative
or catastrophic event, (e continuity of critical servicesto our
subscriber's base and the CONtinUOUS updating and training

of personnel in Business Continuity Management. The creation of
a Business Continuity Management team is for the implementation,
development and maintenance of this system by applying the principles of
the international standard BS 25399 to the organisatio
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To 2009, oAokANpwaoape Pe enituxia yia a€ipd anod
EVEPYEIEG, 01 0M0ieg guvowidovtal atov Napakdatw
nivaka:

Y16x01 2009

Anotedéopata 2009

In 2009, we completed successfully
a series of activities,
which are summarised below:

Targets 2009

Results 2009

*’Ekboan enionpng NoAmKAG
Enixelpnaoiakng Xuvéxeiag

Anpioupynaoape tnv enionpn noAkn Emi-
xelpnalakng Xuvéxeiag tng WIND, n onoia
uneypagn and t Aioiknon tng Etaipeiag.

+ A formal Business
Continuity policy is
established

We created WIND's official Business
Continuity policy, signed by the Company’s
Management.

¢ YAonoinan nAnpoug
npoypappatog Kai
guatnpatog dlaxeipiong
Emixelpnoiakng Zuvéxeiag

Anpioupynaoape npétacn nAaioio yia v
avanwén & epappoyn EMIXeipnaiakng
YUuvéxelag oe 6AoUG TOUG eNIXEIpNalakoUg
TopEiG Tou opyavigpou.

* Implement full program
for Business Continuity
management system

We created a framework proposal for
the development and implementation of
Business Continuity in all the organisation’s
operational areas.

e Epappoyn twyv apxwyv
Tou 81eBvoUg mpotunou
Enixeipnaiakng Xuvéxeiag
(BS 25999)

Exknaideloape kal nigtonoinaape 9
€pyadopevous ano TG KUPIEG AETtoup-
VIKEG Si1euBUVOEIg Tng Etaipeiag (Aiktuo
TnAemkoivwviwy, ESunnpétnan MeAatwy,
[MAnpopopiaka Zuotnpata, Aiaxeipion
Moidtntag kal Aiadikaalwv) oe ouatipa-
1a Enixeipnalakng Yuvéxeiag (Business
Continuity Management Systems Auditor
Conversion Training Course in accordance
with BS 25999-2:2007, IRCA Certified).

* Apply the standards
of the Business Continuity
International Standard
(BS 25999)

The training and certification of 9
employees from the Companuy’s
main operating management
(Telecommunications Netwark, Customer
Service, Information Systems, Quality
Management and Processes) in Business
Continuity systems (Business Continuity
Management Systems Auditor Conversion
Training Course in accordance with BS
25999-2:2007, IRCA Certified).

¢ Enava€ioAdynan
UPICTAPEVWY aTRATNYIKWV
Kal nAdvwy avakapyng

AvaAlaoape TG ENIXEIPNTIAKESG ENINTWAOEIG
& udonoinaape diaxeipion KIVOUVoU 0Toug
TOpEIG Tou AiKtUou TNAEMIKOIVWVIWY Kal
E€unnpétnang MeAatwv.

AvantUgape atpatnyIkég avakapwng atoug
napanavw enixeipnalakoUg TOPENG.

» Re-evaluation of existing
strategies and recovery
plans

We analysed the business impact and the
risk assessment in the Telecommunications
Network and Customer Service.

We developed recovery strategies in the
above business sectors.

e MNpdypappa evnpépuong
Kal eknaibeuang oe BEpata
Enixeipnoliakng Xuvéxelag

Evnpepwoape 6Aoug toug epyaldpevous
g Etaipeiag yia tn anpaaia tng Enixel-
PNOIAKNG XUVEXEIQS, TIG EVEPYEIEG MOU
EX0UV YIVEI JEXPI ONPEPQ Kal TOUG APETOUG
gtéxoug NG Etaipeiag péow ouvévteugng
g Opadag Enixeipnalakng ZUVEXEIQg ato
etaipiké nepiodiké WIND About, to onoio
dlavépetal oe 6Aoug Toug epyadbevous TG
Etaipeiag.

Enikoivwvnaoape tn ginocogia tng Etaipei-
ag Og 0XEQN UE TNV ENIXEIPNTIAKA CUVEXEID,
TG PEXPI ONPEPQ dPACTEIG, KaBWG Kal Toug
atdXxoug NMou €xouv TeBEl ae avanutikn
ouvevteugn tng Opadag Enixeipnalakng
Y uvéxelag ato neplodikd NetWeek.

EnminAgov, kata tn 61apkela ekndévnaong
€pywV TG d1apopeg S1EUBUVAEIG TNG
Etaipeiag, uAonoimBnkav nuepideg evnpe-
pwang Kal eknaideuong tng onpaaiag, Twv
Bagikwyv apxwv Kal Ing peBadoAoyiag tng
Enixelpnoiakng Zuvéxeiag aTtoug Npoiotape-
VOUG Kal 0T0Ug SIEUBUVTEG TWYV QVTIOTOIXWV
TUNPATWV.

* Program awareness
and training on Business
Cantinuity

We informed all employees of the
Company about the importance of
Business Continuity, the actions taken so
far and the immediate objectives of the
Company through a group interview in the
company’s Business Continuity Magazine
WIND About, which is distributed to all
Company employees.

We made public the Companu’s philosophy
in relation to Business Continuity, the
actions that have been taken up till today
and the targets in a detailed interview held
by the Business Continuity Team with
NetWeek magazine.

Furthermore, workshops regarding
Business Continuity's basic principles and
methodology were attended by various
departments during relevant projects.




5.8 Eowtepikdg EAgyxog

To avukeipevo Tou eowtepikol eAEyxouU OE éva pPeyano TNAEMIKOIVWVIAKS
opyaviapo onwg n WIND EAAdg, eivar apketd dieupupévo kal nepinappavel
B€pata 6nNwe n anoteAECPaTKATNTA Kal anodoTKOTNTa TwV AETOUPYIWY
(otnv KIvNTA Kal ataBepn TnAspwvia kabwg kal ato internet), n afloniatia
TWV 0IKOVOUIKWY EKBETEWV Kal 0 €AgyX0Gg TNG CUPPSPPWONG Pe VOPOUG
Kal kavoviguous.

H 6ioiknan eival ungdBuvn yia 1o nepiBannov Tou ecwtepikal engyxou. Ol
d1euBuvteg Twv TNpdtwy otn WIND EAAGg, eival unelBuvol va dnpioup-
youv TG kataAAnAeg NoAITtiKEG Kal 61adikaaieg, £101 WaTe va BonBnaouy 1oV
0pYavioPo va entUXEl OUYKEKPIPEVOUG 0TOXouG. O e0WTEPIKOI EAEYKTEG
npaypatonoiolv eA€yxoug yia va agiloAoynaoouv €av ol NoAItkéS kal ol Sia-
Sikaofeg €xouv oxediaotel kar Aetoupyoly anodotkd kal EI0NYO uvtal

BeATIWTKEG NPOTACEIG.
la va exkteneatel 0 pOAOG TwWV ECWTEPIKWYV EAEYKTWY QNOTEAEaNATKA Kal

yia va npaypatonoleital n agloAdynon twyv 6pactnplotTwy NG 610ikNang
Kal Tou NPoawnikoU Xwpig Kavéva NepIopIoUG, anaiteital opyavwtkn ave-

5.8 Internal Audit

The scope of an internal audit for a large telecoms operator such as WIND
Hellas, is rather extensive and includes issues such as the effectiveness
and efficiency of operations (mobile and fixed telephony, as well as the
internet), the reliability of financial reporting and monitaring compliance
with laws and regulations.

The Management is responsible for the internal control environment.
The directors of departments in WIND Hellas are responsible for creating
appropriate policies and procedures in arder to help the organisation achieve
specific objectives. Internal auditors perform audits to assess whether
policies and procedures are designed and are operating effectively. They

then recommend improvement proposals.

Organisational independence is necessary for internal auditors to
efficiently conduct an assessment of management and staff activities
without any restrictions. This is done as WIND Hellas’ internal control
submits the reports to the Group’s Internal Audit (Weather Investments

SpA). Additionally, controllers operate with’i‘i;integritg,;ﬁ(objectivitg)

€aptnaia. AuTo enituyxdvetal kaBwg o THAPA ToU E0WTEPIKOU EAEYXOU TNG %ﬂd confidentiality, in l@ with internal controls (Standards of the

WIND EAAdg, unoBannel tig ekBETeIG Kal avagopEg aTo appodio Tuhpa tou
€0WTePIKOU eAgyxou tou Opifou (Weather Investments SpA). Emindéov,

or eAeykeés Aertoupyotipe aKEPAIOTNTA SOVTUIKEIPEVIKOTNTA )

&QKGI SUI'IIOTEUTIKOTI’]TG)GKOHOUB(DVIGQ 1a 61eBvA npdtuna tou
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£0WTEPIKOU €Aéyxou (Standards of the Professional Practice of Internal
Auditing) yia va npogBéaouv enixeipnuatikn aia otnv Etaipeia.

Professional Practice of Internal Auditing) in order to add to the Company’s
business value.
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2. KeJEilKG Aeovmﬂoyluc yFtnv I'Iupoxn Ynnpemwv MoAupEaIKNG
nporpopnonc (Anonp EETF —ETT 451/10/1- 10 2007) onwc IOXUEL_

@ Asovmﬂoyluc Y10 TG UNNPEaieg npootlesusvnc 0806 PEOW
TWV rnas;p WVWV Kal v I]LUTGUICI wv. uvnﬂmwv xpnotwv -

5.9 Kwdikag Asovtonoyiag

>tin WIND EAAdg, epappoloupe ato aképalo tnv Koivotka kal EBvikn
vopoBeaia npoataagiag Nnpoownikwy Sedopévwv Kal anoppntou Twv eni-
KoIvwVvIwv. Exoupe kataptioerl eowtepikn noAitikn acpaneiag Sedopévawy,
TNV onoia apevog @apudouPe ECWTEPIKA Kal APETENOU NBAAAoupE ae
OUPBATIKEG OXETEIG PE TPITa PéPN, TO aVUKEIPEVO Twv onofwv eival oxe-
TKO pe NpdoPacn Kal xelpiopd ae dedopéva euaiaBntng puaong. EninAé-
ov, EQPapPodoupe Kal deapeloupe Tpita ouppatika
PEPN VIO TNV EQAPPOYN KWOIKWV, nou éxouv exboBei ané

L’tnv EETT kal dntovtal Bepdtwy Npootaciag tou katavadwtn.

TUYKeKpIUéva epappoloupe:
1. Kwbdika Agovtonoyiag yia tnv MNapoxh YNnpeaiwdv HAEKTPOVIKWY
EI‘lIKOIVUJVILbV otoug KatavaAwtég (Anog. EETT 488/82/30-7-2008)

@namo Mvnpévio yia v oo(poﬁeotepn XpAon Tou KIVﬂtOi>
—_TNAePWVOU and naidid kal VEougs epnBou

rnou €xouv ouvagBei kal epapudlovral petu&u wv ETCIIDEIUJV Mapoxng
Ynnpeoiwv Kivntig TnAepwviag.

5.10 Aikaiwpata MNveupaukng I61oktnaiag

e Oreg UG OUPPACEIS MOU OUVAMTOUKE HE TO KATaVaAWTKG KOIVG, GUUNE-
pIAcPBAVOUPE UOTNPOUG BPOUG GE OXEAN PE TNV I'IDOOTCIOICI 6IKCII-
wHatwyv HVEUUGTIKHC I610KTNOIAG katd tn xprion twv unnpe-
0I0V PaG. ZUYKEKPIPEVA, anayopeUOUPE OTOUG CUVOPOUNTES Pag TN Xpan
TWV UNNPECIWV Pag pe tpoéno nou va napaBiadel 1o 6ikalo NvVeEUPaTKAG
181oktnafag eni noivA 61akonAG TNG OXEUKAG oUPBaang.

EninAgov, nAnpoUpe 0to aképaio TG EVVOPEG UMOXPEWTEIG Pag we Napo-
X0G SIKTUWV Kal UNNPETILV NAEKTPOVIKWY EMIKOIVWVIWY OE OXEaN PE TNV
npoatacia twv dikaiwpdtwy nveupatkng 18ioktnaiag, kal napadinAa to
npoownikg Pag eivar evAPENO Kal CUPPOPMWIVETal JE TOUG VOPOoUG nepi 61
Kalwpdtwy NVEUPaTKAg 1610KTNaiag.

5.9 Code of Conduct

At WIND Hellas, we fully implement European and National legislation
regarding privacy and communications confidentiality. We have created
an internal data security policy which is applied internally, as well as
enforced in contractual relationships with third parties. This is related to
the access of, and handling of data of a sensitive nature. Furthermare,

we apply and bind third parties to the conventional

application of codes which have been issued by the EETT and are
related to consumer protection issues.

These apply speuflcallg to the

1. Code of Conduct for Electronic Commumcahons Serwces o \
to Consumers (EE'I'I' Dec ‘No. 488/82/30 7- 2008) as apphcabl

In addition, we |mplement and contractuallg b|nd third parties to comply
with codes involving the protection of minors whu;h |nclude

~Eode of Conduct for value added services via mobile p@

rotectlon of under e-age users.——

European Memorandum far the safer use of mobile phones bg children
ing adolescents, .

as they have been concluded and |mplemented betvveen

Mobile Service Companies.

5.10 Intellectual Property

Strict conditions apply on all the contracts entered into the general

public, in order to copyright protection in the use of our
services. Specifically, we prohibit our subscribers to use our services in any
manner that infringes copyright, the penalty being the termination of the
subscription.

Furthermore, we fully comply with our legal obligations as a network
and electronic communications provider in relation to the protection of
intellectual property rights. In addition, our employees are aware of, and
comply with the laws regarding intellectual property.

J

?
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5.11 Aiagpaveia Aiadikaciwy - Katanodéunaon tng AlagBopdag

H akepaidtnta kar n diagaveia di€nouv 6AEG TG EKPAVOEIG TNG ENIXEIPNPA-
TKNAG pPag Asitoupyiag. Exoviag autd 1o atdxo, EXOUPE EKNOVATEI avanuTika

Eowtepikd Kavoviopd Epyaaciag, o onoiog éxer avaptndei oe
0A0UG TOUG XWPOUG epyaaiag, evw eival 61aB€aIPog Kal PEaw Tou €TalpIKoU
intranet tng WIND.

OKavoviouég Epyaaiag HDOLUBEI' mv ELDGDUOYﬁ WV GEIU:JV
NBIKAG otn WIND, seonizel tov KLBIKA GUUNEPIPOPALK
0AwWV Twv EDYCIZOUE'ZVUJV NG Pe Baadikd yvwpova 1o aeBaocpd
Twv vopwy, TNV NpowBnan tng diapavelag kai NBIkAg oe 6Aeg TG 6pacti-
PIGTNTES pag, kaBwg karl TN dnploupyia evag uylelvou, acpanols Kal euxd-
piotou_nepIBAnAovTog epyaaiag.

210 nAaiglo autd, exoupe Beonioel ouykekpipevn diadikaaia pe tnv onoia
avayvwpiovial kal eAéyxavral TUXOV I'IODOB[':]GSIC TOU Kavovi-
OUOU, £V npoBAgnovial KAIPaKoUPEVES I'IOIVéC atnV NepiNTwan nou

eniBeBaiwBei n napdBaacn. Kata tn diapkela tou 2009, dev avapépBnkav
nepIoTatKG NapdBacng Twy apBpwV TOU KavoviguoU OXETIKA Pe Tn Siapu-
Aa&n tng diagpavelag kal tnv katanoAéunan g S1agBopag.

EminAéav, ol kUpieg 6pactnpidtnteg TG Etaipeiag pag extedolval Bacel
Katayeypappévwy d1adikaalwyv kal 06nyIwv nou eival npooBaciyes NAEKTPo-
VIKG Péow Tou etaipikoU SiktuakoU ténou (WIND intranet) kal npoadiopidouv
0apwe TG UNeUBUVATNTES TwV €pyadopévwy Kal Twv S1Iapdpwy TUNUATWY
npog ano@uyn alyxuong apPodIoTATWY Kal aUyKpouonG CUPMEPOVTWV.

5.11 Process Transparency - Fighting Corruption

Integrity and transparency govern all aspects of our business activities. With
this as our objective, we have prepared detailed Code of Business

Conduct which is on display throughout the workplace and on WIND's
company intranet.

The€ode of Business Conduct Promotes the application
of moral values at WIND, in adopting a code for all
emplogees with a basic principle: respect for the law, promoting
transparency and ethics in all our activities and creating a healthy, safe
and pleasant work environment.

Within this framewaork, we have adopted and implemented specific
procedures, which recognise and control dNy incident of non-
compliance with the Code of Business Conduct and
escalating penalties if any violation is confirmed. During 2009, NO
incidents of violation against the interests of transparency and the fight
against corruption were reported.

Our Company’s activities are defined by procedures and guidelines
accessible through the Company's website (WIND intranet) where
employee and department responsibilities are clearly defined so as to
avoid any confusion of responsibilities or conflict of interests.
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* H penén kar avantuén nepartepw pPeBOdwyY, nou Ba eviaxtouv
T dlagavela kal Ba nepiopidouv akdun NEPICOOTEPD TN oUYKPOUDN
TWV CUPQEPOVIWY 0T0 ECWTEPIKO NG ETaipeiag pag.

e (0¢ npog tTn Alaxeipion Tng ENIXEIpNaIaKnG ZUVEXEIQG:

\/ n oAokAnpwan £pyou Peydnng KAuakag nou agopa
otn evikn AlelBuvan MNANPoPOPIKAG.

\/ n nepaépw avanugn & epappoyn kai o AAA0UG ENIXEIPNOIaKOUG TOPENG
TOU opyaviopou, akonouBwvtag Ty npdtacn — NAaialo nou Slapop@uwBnKe
10 2009, e€etadoviag NnapanAnAa To YEVIKGTEND EMIXEIPNCIAKO aTPATNYIKG
nAavo tou OpyaviopoU Kai T Npotepaldtnteg TG Aloiknang tng Etaipeiag.

\/ etola emava&ioAdynon Twv UPICTAPEVWY aTRatNYIKWY Kal MEPAITEPW
avantwén NnAdavwy avakapyns Kpiolpwy AIToupyiwy oe 1Gpopous
TOWEIG Kal NEPIOXEG aTIG OMoieg €xouv onokANPwBEl €pya Enixeipnalakng
YUVEXeIQg.

\/ mpoypappa evnpépwaong & eknaibeuong: Ba CUVEXIOTE! N eKNaibeuon
(Léow workshop) Tou NpoowniKoU Twv unudtwy yia ta onoia Ba
eknovnBoUv avtiatoixa £pya Enixeipnaiakng Zuvexeiag.

Goals 2010

* The study and further development of methods which will enhance
transparency and limit any conflict of interests within the Companu.

* Regarding the Business Continuity Management:

|/ the completion of a large scale project concerning Information
Services Department.

\/ further development and implementation in other Business Units of the
organisation, based on the proposal formed in 2009, taking into
account the overall strategic business plan of the Enterprise and Top
Management's priorities.

\/ an annual reassessment of existing strategies and Business Continuity
and Recovery plans for critical functions in different departments and
areas wherein Business Continuity projects have been completed.

\/ awareness and training program: awareness workshops will continue
to take place for staff in various departments, wherein similar Business
Continuity projects have been executed.
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>tn WIND EAAdg, BewpoUpe Nwg o oeBacpads atig apxeg NG BILdaIUNG ava-
ntuéng Kal N euBUvNn Npog 1o NepIBAnAov eival aNpavikeg Napapetpol TNg
Aertoupyiag pag, anAd kar Bepéaior AiBal NG Kovwvika unelBuvng oupne-
plpopag pag.'Etal, Seapeudpaate va avantUuaooupe TIG ENIXEIPNPATIKES pag
5pactnpIdTNTESG PE YVWPOVa TIG apXEG TNG AEIPOPIac.

ZUYKeKpIYéva, beopeudpaate 6ol va:

(- GVCIYVUJDIZOUUE OAEG TG NePIBAAAOVTIKEG NOPAPETPOUG
“anAo6 T Asitoupyia pag’kal va napakoAouBoUE TIC ONPAVTIKES
ng@ﬁcﬁ@oyggc EMINTWAEIG PE QUOTNHATKS TPoMo

. EﬁéYXOUUE KajjeAaxiatonoloUpe TNV NepiBanAovTiKA pag enidpaan,
-eykaBiotwvias oypéuuutu dlaxeipiang

G:IQOﬂOU@Q\{qugﬁUnovon Mou NpokUMtel and T 6pagtnpionoinan Pag

(- en GVEEETGZOUUéI‘IEpIO@IKé 10 XUatnpa MepiBadfoviikng
“Alaxeipiong pag Kai Toug oKonoug Kar Toug toXous pag

&Q\- E(DODLJ('JZOUUE%)\ OXETKN vopoBeoia
8@ GVTGI’IOKDIV@UGOTE}O aftnpa Twv evaIaQEPOPEVWV PEPWV
yia nAnpo@épnan, avantiooovtag oxEEI§ EPnioToalvng
- eknaidbevou UG epyadopévous Kal GUVEPYATES pag
ge BEpata npootaciag nepiBanAoviog
Q I'ICIpéXOUUS @Jc anaitoUPevous Népoug yia Ty avantuén

TWV OTOXWV Pag Kal va unoatnpidoupe to 2uatnpa MepiBandoviikng
Alaxeipiong.

Mepartépw, beapeudpaate va napakonouBoUpe Kal va avantyoooupe Ta
Katagtnpatd pag pe enikevipo 1o aeBacpo ato MepiBannov, epappodoviag
npoypappata avakukAwong Kal eE0IKoVOPNaNG EVEPYEIQG.

6.1 MNpwrteg "YAeg kal AndéBAnta
6.1.1 Melwvoupe To BAPOC TwWV CUTKEUACIWY Wag

H opBoAoyikA Siaxeipion Npwtwy uAWY €ival NPWIapXIKNG onpaaiag yia
yia oAokANpWpPEVN NPooéyyion otny NPoataaia Tou nepiBAnAovTag, Kai yi’
auté npoanaBolpe S1apKwg yia TN Peiwan TNG NoodTNTag UAIKWY OUCKEU-
aciag nou dloxeteovial otV ayopd pe ta npoiovia pag. ‘Etal, e€oikovo-
pouvtal NpwTIeS UNEG, vepd Kal EVEPYEIQ, EVW PEIVETAl Kal N guvoAIlkn
nepiBadnoviikn emiBdpuvan and tn 61aBean Twv NPaidvVIwY pag.

To 2009, pelwoape 10 PEao BAPOG TwV CUCKEUQ-
glwv pag kata 20% nepinou ae axéon pe 10 2008,
dnAadn diaBéaape 38 tdvoug AlyoTtepa uAiKd ouokeuaaiag atnv ayopd Kal
kat' enéktaan ato nepiBdAAov’.

' Y& oxéon e 10 BAPOC Twv UAIKWY 0UOKEUaaiag yia ta i61a Tegdxia npoiéviwy, av 1o PEoo
Bapog ouokeuaaiag napéueve wg eixe 10 2008.

At WIND Hellas, we believe that respecting the principles of sustainable
development and environmental responsibility, are important aspects of our
activities as well as the cornerstones of our socially responsible behaviour.
Therefore, we are committed to developing our business activities in line
with the principles of sustainability.

Specifically, we are all committed to:

&(- recognise the?pacts of all our activities and monitor

““the significant impacts in a systematic manner

CCOHUOL and mﬁmise our environmental impact through

the installation of management programs

Q prevent porll@‘on resulting from our activities

(- periodically review the Environmental Management Syster,

~our goals and aims

\- apply the re}}evant legislation
(( . respond to tl,§e requests of interested parties and

develop relationships based on trust

- train oure bloyees and partners on environmental protection

( "
& . prowde the o)ecessarg resources to develop our goals and support

the Environmental Management System.

Furthermare, we are committed to monitor and develop our stores, whilst
focusing on the environment through recycling and energy conservation.

6.1 Raw Materials and Waste
6.1.1 We reduce the weight of our packaging

The rational management of raw materials is crucial for an integrated
approach to environmental protection. Therefore, we are constantly trying
to reduce the amount of packaging placed on the market with our products.
In this way, raw materials, energy and water are saved and the total
environmental burden of disposing of our products is decreased.

In 2009, we reduced the average weight of our
packaging by approximately 20% compared to

2008. In other words, 38 tonnes less packaging went on the market
and therefore into the environment'.

"In relation to packaging materials’ weight for same product items in 2008.
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Méao Bdpog auakeuaaiag/1.000 tepdxialkg)
Average packaging weight/1,000 pieces(kg)

434

2007 2008

2009

YAIka ougkeuaaiag (NnyA: ekBEaeig EEAA) / Packaging Materials (source: EEAA reports)

KiAa (Kg)

2009 2008 2007 2006
Kilograms (Kg)
Xopti-xaptovi 55300 | 118060 | 144600 | 63.890
Paper-cardboard
MAouKé/Plastic 72180 | 120630 | 184570 | 78020
Z6A0/Wood 9.780 20820 | 36890 | 24860
JUOKeUaoieg
baridde tepaxic) 31642 46853 | 50384 | 21919
Containers
(thousands of)
ZUvodo Bapoug
Totat weight 137350 | 259510 | 366.080 | 186770

6.1.2 Mapayoupe Ayodtepa, AvakuKAWVOUPE NEPITOOTEPA

>1dx0G pag yia 1o 2009, unnpée n Peiwaon Twv anoppipgudtwy Kar anoBan-
TWV Nou napavel n Etaipeia pag and tn Asitoupyia tng, Ta onoia dioxetelo-
Vial atoug Nén Kopeapévoug Xwpoug Yyelovopikng Tapng Anoppippatwy
(XYTA), kata 10%, au€avovtag avtiotoixa Kal o Nocoatd tng avakUKAwWonG.
PuBpicovtag katdAAnAa ug ecwIePIKES pag Siadikaaieg kal euaiaBntonol-

(vtag epyalopévous Kal GUVEPYATES, KCITCI(.[JépCIUE 10 2009 va
napa&oupe nepinou 36 t0voug Alyotepa andéBanta
apevs kai agetépou VO QUENCOUKE TO MOOOOTO avaku-
kAwaoNg eni Tou ouvdAou ato 62%°, and nepinou
50% 10 2008.

H evandakukn iaxefpion twv anoBAntwy nou Bewpoulvtal enikivbuva yia
TNV Uyeia N 1o nepiBanoy, eival povadpopog. Kavéva enikivouvo anéBAnto
Sev npénel va SiatiBetal ave€éAsykta ato nepiBandov (n ae XYTA) yiati ano-
tenel Suvnuikd punavtn 6xi Pévo yia ta 6agn, aAAd Kal yia 1ov ubpopopo
opicovta. " autd, avakukAWvoupe N anodtéAnoupe Npag eI8IKA diaxeipian
10 oUvoAo Twv napaysdpevwy enikivuvwy anoBAntwy, ocupnepidapBavo-
PEVWV Kal 0NwV TV NAEKTPIKWY Kal NAEKTPOVIKWY anoBAnTwy Kal Twv
avadwaipwy toug. 210 nAaiglo autd, cuvepyaldpacte e 6Aa 1a EYKeKPI-
péva 2udnoyika Xuotnpata Alaxeipiong AnoBAntwy, diaggpanidoviag tn
BéAuatn diaxeipion Twv enikivouvwy anoBARTwY Kal Ty Nigth TApNon NG
OXETKNG VopoBeaiag.

2 Aev oupnepiAapBavovtal @ anéBANTa KaTaoTNPATWVY.

Mapaywyn kai Alaxeipion AnoBAntwy (tonne)

| Waste Production and Management (tonne)
2008
122 206
2008
185 180
AidBean EvaAAakukn Alaxeipion AnoBantwy

Landfill Alternative Waste Management

6.1.2 We produce less and recycle mare

Our goal for 2009, was to reduce the amount of waste produced by our
Company's activities being disposed off at the already saturated landfills,
by 10%, increasing in parallel the rate of recycling. By making appropriate
adjustments to our internal processes and raising awareness amangst our
employees and partners, We Were able to reduce our waste
production by 36 less tonnes and increase our rate
of recycling to 62%°, from approximately 50% in
2008.

Any alternative waste management considered dangerous to public health
or the environment, is a sure road to disaster. There is no other option
available for hazardous waste management but alternative management.
No hazardous waste should ever be released into the environment (or
landfills) as it is a potential pollutant not only to land but also to water.
That is why we recycle or send our hazardous waste for special treatment.
This includes all electronic and electrical appliances. In this context, we
cooperate with all approved Waste Management Collective Systems,
ensuring the optimal management of hazardous waste and adherence to
relevant legislation.

2 Does not include waste from stores.



EvaAdakukn Alaxeipnon AnopAntwy 2008-2009 (kiAd)
Alternative Waste Management 2008-2003 (kq)

37.930

AHHE 20630

S UOOWPEUTESG 24.630
Accumulators 35815
Mnatapieg 3625

Batteries 1611

Métanna 23750
Metals 17.900

Xapt 115,553

Paper 99.580

[ 2008 B 2000

Ma €idn anopAntwy nou dev kanuntovial anod ug 5pactNPIOTNTEG TwWV Avw
Y uAAoYIKWV Zugtnpdtwy, ouvepyadoacte PE IBILTIKES eTalpeieg Siaxeipiong
anopAntwy, NANpwg adelndotnpéves ouP@Va e TV Keipevn vopoBeaia.

MapéAAnAa, navia WG NPWITN NPOTEPAIOTNTA Pag €XOU-
PE TNV €€ apxng anouyn tng dnpioupyiag tetoiwv
CII'IOBHF"IT&JV, énou autd eival duvatd. ‘Etal, napateivovtag 1o xpdvo
WNG TWV CUOOWPEUTWV OTIG £YKATAOTACEl§ TG Etaipeiag pag, peiwoape
TNV NOgoTNTa CUOCWPEUTWY NMou napnxBnaav wg anéBAnta. 0col cuoow-
PEUTEG eV TéAEl avtikataotdBnkayv, napaddBnkav ato cUvoAS TOUG OTO EYKE-
KpINEVO aunAayIkG oUaTtnpa avakUKAwWOoNG QUGOWPEUTWY «ZYAEXY2».

O k&6o1 guAAoyAG PIKPWY NAEKTPIKWY aTNAWY (KOIVEG oIKiakoU TUnou
ynartapieg) nou éxouv 6AEG 0l EyKATAOTACEIG Jag Kal Ta Kataothuata tng
aduaitag WIND, 6€x8nkav 10 2009 8inAdaoleg unatapieg ol onoieg npona-
Bav otnv nAgiovatNTa anod 0 KoIve Nou eNIgKEPBNKe éva anod ta Kataatn-
pata g aAuoidag pag. Xuvodikd, ndvw and 130.000° pnatapieg ouAAé-
XBNKav PEoW auTWV Twv Kadwv g éva Povo £10G, EVW YIa TPITN QUVEXA
xpovid napatnpeital dvw tou 100% augnon atov apiBpd pnatapiddv nou
SlaxelpIatikape Péow Tou popéa avakUkAwaong «ADHY», Astoupywviag
WG anpeio ouAdoyAg yia T0 KoIvo.

Avtigtoixa, ol kabol ouARoyNG KIVRTWY TNAEPUWVWY Kal ageooudp 6€xBn-
kav 10 2009, 270 kiAd, 6nAadn katd npogéyyion 2.250 tepaxia’.

3 Me nepinou 38 tepdxia pnatapiciv/kiAG (unoAoyiopds AOHY).
“Me péoo Bapog avukelpévou ta 120 ypapudpia, unoAoyIopéVo and EI0pOopES
™G AvakUKAWONG YUoKeuwyv A.E.

YuAdoyika Xugthpata ota onoia
napadiboupe anéBAnta npog diaxeipion

ZuAdoyiké XUotnpa

A.®.H.Z (AvakikAwaon
@opntdv HAEKTPIKWV
YtnAWvY)

AFIS (Recycling of
Small Household Bat-
teries)

AvakUkAwon
Juokeuwv A.E.

Applian ecycling

YY.AE.XYY (XUotnpa
EvaAdakukng
Alaxeipiong
Y UOOWPEUTWY)

RH.AL.Mgr (Collective

Collective waste
management systems

MIKPEG OIKIOKES
pnatapieg Péxpl 1,5 kiAd

Small household batter-
ies up to 1.5 kg

‘Ofa ta €idn nAekTpIkoU
Kal NAEKTPOVIKOU
e€onAiguol

All electric and elec-
tronic equipment

S UOOWPEUTEG KABE
€idoug

Accumulators of all

.AE. % kinds
IYITHMA ENAAMAKTIKHE

Suystem for Accumula-
AIAXEIPIEHE IYEEOPEYTON =

tor Recuycling )

Eidn pwtopou,
AQuNTAPES, PWTITTIKA

DwrtokUkAwan H
gwpata

Fotokiklosi Lighting, lamps, equip-

ment, lights
For waste types not covered by the Collection Systems, we collaborate
with private waste management companies fully licensed in accordance
with existing legislation.

Furthermore, OUr first priority is to avoid the creation

of such waste wherever passible. So by prolonging the life of the
accumulators at our Company premises, we have reduced the number of
accumulators that become waste material. The batteries that are eventually
replaced, are delivered in their entirety to the approved accumulator
recycling system ‘SYDESYS'.

Bins for the collection of small batteries (household type batteries) in all
of WIND's stores and facilities, received double the amount of batteries in
2009, the majority of which originated from the public who visited one of
the chain stores. Overall, over 130,000° batteries were collected in these
bins in a single year. In addition, for the third consecutive year, there has
been a 100% increase in the number of batteries managed through ‘AFIS’,
by acting as a collection point for the public.

Similarly, collection bins for mobile phones and accessories received 270
kg or approximately 2,250 pieces in 2009

°Estimated 38 batteries/kilogram (calculation AFIS).
“Average item weight 120 grams, calculated from data reported to Appliances Recycling S.A.
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6.1.3 MeIwVvouPEe T0 Xapti nou XpnalpgonoloUpe

H peiwon tou xpnaiponoloUpevou xaptioy, eival évag Bacikog atdxog Kal
avadapBavoupe 600 10 duvatdv NePIcaBTEPeS NpwToBoudieg NPog autn
TNV KateUBuvaon. H BéAtatn xphon Twv NANPOMOPIaKWY PJag cuagtnpdtwy,
Jag eNTPENEl va KatapyoUPe TNV TNPNON CUYKEKPIPEVWY £YYPAPWY O
évtunn popen, 6nou BERala eivar buvatd yia Adyoug AETOUPYIKATNTAG.

‘Exoupe ndn oAokAnpwoel ato napenBdv NANBwpa EPYwV NoU €XOUV EMIPE-

pel €€0IKOVOPNON XaptioU Og YPAEIa Kal Kataotnpata, 0nwg: NAEKTPOVIKN
Blaxeipion €1QIpIKWY yypAPWY, avikatdataan e£onAIgUWY eKTUNWANG Kal

(pwroTUNiag e tTeAsutaiag texvoAoyiag k.d., eved T0 2009, ELDCIDU@-
gape Npdypappa wnelonoinaong unoypa@wy neda-
TWV PE TN xpnaon €161koU e€onAiopou ge 0Aa pag ta

\__ Kataothpara.

Y Toxelovtag atnv Napoxn aképa nio 0AOKANPWUEVWY Kal MOIOTIKWY UMn
peaIwV, ENevOUOUPE aTNV Napoxn e-service P€ow NG aduaidag kataotnpd-
Twv. O YyngIakég pag unnpeaieg, napéxouv tn duvatdtnta dleknepaiwan
€pPYACIWV M0 YPAYOPQA, M0 anNoTteAeapatikd, Xwpig th xphan xaptou.

Mepartépw, eniong yia 1o 2010, pe tnv npoypapuatdd argota-
on evOG-€f 3 aviypapou nou tnpoUce KaBe katdatnpa pag P
WYNQIaKo, avapévoupe SEOIKOVOUHOH XGDTIOU rnou CIYYI'ZEI
¢ 5,5 ekatoppupia genibeg i avw twyv 27 tvwy
Xaptiou Kat' £€10G.

TéAog, evidg Tou 2010, npdKertal va avukatagtnooupe Kal Tov Tpono exty-
nwong Twv aviypapwy Aoyapiaguwy 0ta kataotnpata, anAadoviag toug
EKTUNWTEG Pag pe BeppikoUg, o1 omoiol €xouv TN duvatdtnta va Tunwvouv
oAn TNV anaroUpevn NAnpopopia os piIkpatepn didatacn xaptou, Pe ava-
PevOpEeVo anoténeapa TNy §oikavapnon dAdwy 25 tévwy xaptiou.

01 52 1t6vol xapuou nou Ba e€oikovounBoUlyv peaa
oto 2010 and autd ta npoypapuata, 10o0duvapouyv
pe 114 tévoug uneiags, N, Katd npocéyylan, 880
6évopae.

° Me aroixeia YMNEKA (http://www.minenv.gr/4/41/4111/g411100.html).
® Me unoAoyiopo 17 8&vpa/tévo xaptoU.

6.1.3 We reduce the amount of paper that we use

Reducing the use of paper, is one of our primary objectives and we are
taking many initiatives ta achieve this. The improved use of our information
systems, allows us to keep documents in electronic format, where of course
it is possible for reasons of functionality.

We have already completed numerous paper saving projects in our stores
and offices, such as: the electronic management of documents, replacing
printing and copying equipment with the latest technology, etc. In
2003, weintroduced digitised signature technology
in all our stores for customer signatures.

Aiming to provide more comprehensive and quality services, we have

invested in providing e-services in our chain of stares. Our digital services
provide faster and more efficient processing, without the use of paper.

Also in 2010, we will replace hard copies in each of our stores with a digita
copu. We expect (0 Ssave over 5.5 million pages or 27
onnes of paper per year.

Finally, in 2010, we are planning to change our printing methods for bill
printing in our stores by changing to thermal printers which can print all the
required information on smaller sized paper, with an expected saving of a
further 25 tonnes of paper.

The 52 tonnes of paper saved through these
projects, is the equivalent of 114 tonnes of timbers,
or approximately 880 treese.

° YPEKA data (http://www.minenv.gr/4/41/4111/g411100.html).
© Calculating 17 trees/tonne of paper.



6.2 Néol E€onAigpoi
Niyétepa Bapéa pétanda otoug véoug e€onAiopous.

H xpnan tnAenikoivwviakoU e€onAigpoy, onpaivel 6t ato 1€A0g NG XpNnal-
ung dwng Tou 0 €€onAlopog autog Ba npénel va diateBel npog avakUkAw-
an n va kataAngel Npog uyelovaopikn taen. ‘Eva peyado nAgovéKTNpa tng
wpipavang tng nepiBandoviikng kouAtoupag atnv E.E., eival n e€€AIEN Tng
avanuang KUkAou {wng Twv NPoidvIwy. 21adiakd, n naykoopia kovetnta
eKTiPNOE peadioTIKG TOV TEPACTIO VKO TWV NapayopeVwy NAEKTPIKWY Kal
NAEKTPOVIKWY anoBANTwY Naykoopiwg, kal TeAikd EKpIvVE anapaitntn v
enéupaan oto oxediagpd TET0IWV NPOIBVIWY yia TNV §AAsIPn TNG XPNONG
€NIKiVOUVWVY 0UTIWV £ APXNG.

‘Etal, pe v évapgn epappoyng TG Agydpevng adnyiag ‘RoHS’ ¢ E.E.
Y10 T0V NEPIOPINS TNG XPNANG enikiviuvwy ouaiwy ae idn nAekTpIkaU Kal
nAekTpoVIKoU e€anAigpoy, Arydtepa Bapéa petanna kal anneg enikivouveg
ouaieg xpnaigonololvial € apxng Kal apa Aydtepa katannyouv ev TéAE
ot0 nepIBdannov pe épenog yia 6Aoug pag.

O1 ouvepyates pag €xouv NAEoV euBUYPaPpIoTEl NANPWG PE TIG aNatnaeIg
QUTEG, EVW KaTta nepintwan, g unepPaivouy, Npoxwpwviag eBenovuKd
g€ KaTapuion Katandywy anayopeupevwy yia Xpnan oudiwv akdpa Ki 6ta

unapxel NepIBLpIo £€aipeang yia PEPIKA étn.'ETOI, avanwaooeta
N Kaivotopia pe @iAiké yia 1o nepiBannov npéow-
no, Kal dieukoAuvetal n teAikn B1axeipion Twv Npo-

6.2 New Equipment
Less heavy metals used in new equipment.

The use of telecommunication equipment means that at the end of its
useful life, such equipment should be disposed off for recycling. One of the
advantages of the maturing of the environmental culture in Europe, is the
evolution of the life cycle analysis of products. Gradually, the international
community has acknowledged the vast volume of electronic and electric
waste produced globally and eventually intervened in the design of
products in order to eliminate hazardous substances from the start.

So by launching the E.U. 'RoHS' directive (Restriction of Hazardous
Substances in Electronic and Electrical Equipment), hazardous substances
have been restricted as has the use of heavy metals, which result in
environmental benefits for us all.

artners are now completely aligned with these requirements. In
addition, some exceed the legal requirements by voluntarily not using

substances that will be banned in several years. ThUS, innovations
those who are environmentally friendly are
deyeloped and the management of these products
(s/made easier.
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6.3 Evépyela kal KAipaukn Addayn
6.3.1Katavanwan evEPYEIQg Kal EKNOUNES EPILIV PUNWY

H katavaAwon NAEKTPIKAG EVEPYEIAC aughBnke 1o 2009, Kupiwg
AGyw NG NPOOBNKNG VEWV UNOOOPWY, EYKATACTACEWY Kal €€0NAIgPwY
peta tn auyxwveuan tng WIND pe tnv Tellas kail tnv enéktaan tng 6paatn-
pIOTNTAG Pag Pe véa oAokANpwEVa NPOidvIa Kal UNNPETIES.

Avtiotoixa, au€nBnkav ol EJUETES eKNoPnég pUnwy (510€ei8iou Tou dvBpa-
Ka) yia g onofeg euBuvdpaate and tnv Katavanwon NAEKTPIKAG EVEPYEIQG
nou napayel n Anpéaia Enixeipnon HAektpiapou. 2uykekpipéva, 10 2009
katavadwoape ouvodika 86.268 MWh nAeKTpIkAG eveépyelag, Kal napn-
xBnoav €€ artiag autou i810¢ apIBPdg Tevwy 810€e1Giou Tou GvBpaka (ouvie-
Aeatng eknopnwv 1ka/kwhy’.

H Xxpnon Tou GUYKEKpIPEVOU ouviedeatn (nou Siagépel and To Seiktn nou
xpnoiponoinBnke otnv ‘EkBean pag, €toug 2008), avunpoowneUel 10
EVEPYEIOKO Pefypa Kal TG unodopég Napaywyng NAEKTPIKAG EVEPYEIQG TNG
XWPAG Pag Kal apa Napéxel peaniguikn aneikavion TG nepiBanfovukng eni-
Bapuvang nou npokadoUpe. O nponyoUpevog ouvteAeatng (0,725 kgCO2/
kWh) npoteivetal gev ané t AlakuBepvntikn Enitponn tou OHE yia tny
KAipaukn Addayn (IPCC) otig oxetikég ekBaeig (2006 IPCC guidelines for
national GHG inventories kal Fourth Assessment Report £toug 2007) kal

xpnalyonoleital eupéwg, aAnd eival xagnAdtepog TNG HDGYUOTIKO-
™Tntag mng XLDDCIC HAG. Ta otoixeia £toug 2008 kar 2007, £éxouv
npooappodtei avtiotaixa.

7 Mnyn: EkBean MepiBaAnovtog AEH 2009 gto www.dei.gr

6.3 Energy and Climate Change
6.3.1 Energy consumption and air pollutant emissions

Electricitg consumption rose in 2009, mainly due to the addition of
new infrastructures, facilities and equipment after the merger of WIND with
Tellas and the expansion of our business with new integrated products and
services.

Similarly, the indirect emissions (carbon dioxide) were increased from the
consumption of electric power produced by the Public Power Corporation.
Specifically, in 2009 we cansumed a total of 86,268 MWh of electrical
energy, producing the same number of tonnes of carbon dioxide (emission
factor 1kg/kwhy’.

The use of this emission factor (which differs from the index used in our
report for 2008) represents Greece’s energy mix and power infrastructure
and therefore provides a realistic depiction of the environmental burden
caused. Although the previous factor (0.725 kgCO2/kWh) is suggested by
the United Nation's Intergovernmental Panel for Climatic Change (IPCC)
in reports (2006 IPCC guidelines for national GHG inventories and Fourth >
Assessment Report 2007) and is widely used, it is in fact lower than
Greece's actual figures. The figures for 2008 and 2007 have
been adjusted accordingly. \J

7 Source: Environment Report, PPC 2009 www.dei.gr



Katavadwan HAektpikng Evépyeiag (MWh)
Kkal Eknopnég CO2 (Tn)

Electricity Consumpion (MWh)
and CO2 Emissions (Tn)

[ 2007 | 2008 | 2009
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ZtaBpof Kivntng
Kar otaBepng
Mobile and fixed
Telephony Stations

Ktpia Mpageiwv — Ktpia TnA/vidov
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Znpeiwan: To ypagnpa avanapiotd kai tnv katavadwon ae MWh kai tg eknopnég CO2 ae
Tévoug, kaBwg o defktng petatponng eival kg CO2/kWh. Aev oupnepidauBavetal n afu-
gi6a Kataotnpdtwy. X1a Kipia TNAENIKOIVWVIWY oupnepiAdauBavovial Kar ol ypapeiakof
XWPO! TWV KINPIwV autwv.

To 2009, n nogdtnta netpedaiou Mou katavadwenke, PEIWBNKe Katd
629.000 Aitpa e oxéan pe 10 2008. KaBwg n xpnan netpedaiou apopd
Kuplwg otn Asitoupyia nAekTponapaywywyv EUYWY G anopakpuapéVoug
gtaBuoug Baong xwpig npdéoBaon oto bikwo g Anpdaiag Enixeipnong
HAektpiopoU, n napatnpoUpevn Peiwan aneikovidel kKupiwg tnv nadon Ael-
Toupyiag pikpoU apiBpoU TETolwy ataBuwy M TN oUveean Toug Pe To diktuo
nﬁsKtplouou (80% g eEmKovounBacuc noowuawon eniong

1.693 tévwve (|006uvupou) S10&e1diou tou GVBpGKG
nou GVTIOTOIXEI gt 8, 06% TWV EKNOUNWY Pag an

® YnoAoyiotuks epyadeio: World Resources Institute (2009)
GHG Protocol tool for stationary combustion Version 4.0, www.ghgprotocol.org

YuvoAikn Katavddwan MetpeAaiou (xiA.lt)
Eknopnég CO2 (Tn)

Total Diesel Fuel Cansumption (Th.lt)
CO2 Emissions (Th)

[ Thit
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B tonco2e

20.000 —
15.000 —|
10.000 —|

5.000 —|

0 -

2007

2008 2009

Note: The chart both illustrates consumption in MWh and CO2 emissions in tonnes,
since the conversion factor is kg CO2/kWh. The chain of stores is not included. The
telecommunications’ buildings include their office areas.

In 2009, the amount of diesel fuel was reduced to 629,000 lt compared
to 2008. As diesel fuel is used mostly for power generators in remote
base stations which do not have access to the Public Power Corporation
grid, the decrease that was observed reflects the closure of a few of these
small stati e network (80% of the C

ount). There was also a slight decrease in the us
of diesel fuel for heating. In 2009, the decrease
in fuel consumption led to 1,693 less tonness
of carbon dioxide emissions (or the equivalent)
ccounting for 8.06% of emissions from our diese
consumption.

& Calculating tool: World Resources Institute (2009)
GHG Protocol tool for stationary combustion Version 4.0, www.ghgprotocol.org
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6.3.2 Quaieg nou BAantouv to 6Jov

H 6paatnpidtnNTd pag dev Napayel agpioug punoug Népav 6owv napayovral
ané v Kkatavadwan evépyelag uné kavovikég ouvBnkeg. Opwg, Xpnalpo-
noloupe ouafeg duvnuikd eniBAaBelg yia Tn otoiBdda tou 6Zoviag, 6nwg 1o
WUKTUKS TUnou R-22, gta pnxavhpata kAigatopou pag. ‘Exoviag unown
Tov Kivbuvo S1appong WUKTIKoU and ta gnxavapata kAipgatopou, e18Ika og
anopakpuopéves tonoBeoies, AVTIKABIOTOUPE ta nanaid pn-
xavApata KAlpatopoU pag pe véa ta onoia dev ne-
pIéXOUV R-22 t ¢ddo BAaBepd yia 1o 6Zov ubpoxAwpoPBopavBpaka
(HCFC) wg wuktikd péoo. MegonpdBeapa, aToxeUoUPE aTNV aviikataotaon
ToU ouvéAou TwV pnxavnpdtwy KAlpatuapou pe R-22.

6.3.2 Substances that harm the ozone layer

Our activity does not produce air pollutants other than those produced
from energy consumption under normal conditions. However, in using
substances that are potentially harmful to the ozone layer such as R-22
refrigerants, which we use in our air conditioning units, and given the risks
of refrigerant leakages from air conditioning units especially in remote

locations, We are replacing our old air conditioning

units with new units which do not contain R-22 or
other hydrochlorofluorocarbons (HCFC) as refrigerants. In the medium term,
we aim to replace all air conditioning equipment containing R-22.




KatavaAwan vepol (m3)
Water consumption (m3)
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Ynpeiwon: Adyw TeEXVIKWV BAaBWV atov KUPIo PETPNTA ToU KInpiou tng A. ABnvay,
10 etnaia 6edopéva etdv 2008 kal 2009 nepiéxouv eKTIPATEIG KATavanwang.

6.4 Nepd

H katavadwan vepou dev eivar peidovog onpaaciag nepiBannovukn enintw-
an yia i 8pactnpidtntd pag. O kUpiog ByKog Katavanwvetal oto nétopa
KANWYV, TNV €§UNNPETNGN XWPWVY NPOowWIKOU Kal atnv kaBapidtnta twv
Ktnpiwv. a 1o 2009, napatnpAoaPe OXETUKN USI'(,LJGH otnv
Katavadwaon VSDOU, 4UWG N NapatnpoUpevn au€opeiwan Pnopel
va opeifetal ato NPéRANpa Kataypamng Nou Napouciacge PETPNTIKOG €€0-
nAiopdg tng EYAAT kai to 2008 kai to 20083. ()6 ek toutou, BewpoUpe ot
via 1o 2009 bev unnpge BeAtiwan g€ autd To Topea.

6.5 O1 Néeg Texvonoyieg Zuppaxog atnv lNpoaotacia tou
MepiBaAnovtog

H nepiBaddovikn Biwaigdtnta kal n nIXeipnPatikn avantuén dev eival
anapaitnta aviikpoUuBPEVES EVVOIEG, Kal N XpAaN TNG TexvoAayiag aixung
atov KAAdo pag éxel avayvwpliotel wg éva noAnd unooxdpevo PEao yia tnv
€NITEUEN TOU 0TOX0U TNG BIaIPNG avantuéng ae Naykaaopio eninedo.

6.5.1 Ekauyxpoviopog Aiktiou

>tn WIND, enevbloupe ato péAnov uAonoiwviag onPaviikeg enevouaelg,
Uywoug 500 ekatop.€ yia tnv avaBabpion Kal 1oV EKJUYXPOVIOPO Peyanou
PEPOG TWV UNOBOPWY BIKTUOU Kal TwV TEXVIKWY Pag KEVIPWY, Yia va napé-
XOUpE MoloTKa BéAtiateg unnpeoieg aAdd kai VA EI'IIIUXOUUE UEI'U)-
on otnv Katavadwon EVépYEICIC, gT0UG EKMEUNOUEVOUS pU-
noug, 0TIG avaykeg Xwpou Kal WUENG Kal ato AEToUPYIKG KOGTOG.

2007

2008* 2009*

Note: Due to technical problems in the main measurement equipment in the Athinon Ave.
building, 2008 and 2009's figures include estimates.

6.4 Water

Our water consumption is not a major environmental impact. Water is
consumed in the most part for watering gardens, bathroom use and for
cleaning the premises. [N 2009, we abserved a relative reduction
in water consumption which may however be due to problems
that Athens Water Supply and Sewerage Company (EYDAP) experienced
with its meter equipment in 2008 and 2009. We therefore believe that no
improvements were made in this area.

6.5 New Technologies Prove to Be Allies in Protecting
the Environment

Environmental sustainability and business growth are not necessarily
mutually exclusive, and the use of high end technology in our industry
is recognised worldwide as a promising tool for achieving sustainable
development.

6.5.1 Updating the Network

WIND, is investing in the future by implementing a significant investment,
totaling 500 million€ for upgrading and modernising a large part of our
infrastructure network and technical centres to Provide quality
services and achieve savings in energy, emitted
pollutants required physical space, cooling requirements and operating
costs.
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6.5.2 Aiktuo Koppou

H extetapévn avaBaBpion Twv UNodopwy PETaYWYNG Ota TEXVIKA Jag Ké-
vipa oe 6 néneig tng EAAAdag, eival éva onpavukdtato €pyo nou gekivn-
ge 10 2009 kal Ba oAokAnpwBel 10 2012. To véo nponypévo diktuo nou
Ba npokUyel, Ba NpoomEpel Petagy aAnwy Kal onpavtikotata oeeAn yia 1o
nepiBanov. KaBuwg to peyadUtepo N000CTO EVEQYEIQG MOU KATAVANWVOUPE
opeifetal otn Agitoupyia Tou IKTUoU pag Kal ata TexviKa Jag KEvTpa, 10 £pY0
autd efval tepdotiag onpaoiag yia va netuxoupe Peiwaon atny katavadwaon
EVEQYEIQG KOl CUVENWGE OTNV Napaywyn aépiwv punwv nou enifaplivouy 1o
nepiBandov. O1 texvoAoyieg aixpng nou Ba xpnaiponoinBolv Npoo@EPoUY
Suvatdtnta e€oikovépnang dvw tou 50% ata SiaBiBactika kévipa.

XapaktnpIoTKa ava@EPOoUPEe NwG PGvo ata aviikaBigtoUpeva cuathpata
Siakopiotwy (MSC servers) pnopeil va eniteuxBel peiwon katavadwong
€wg 50%, nou 1gobuvapei pe tnv pn eknopnn xididdwy tévwv S1ogeidiou
TOU GvBpaka.

6.5.3 XtaBuoi Baong Kivntng TnAspwviag

01 véol BeAuwpévol kal nio anadotikol e§onAigpol nou Adn €xoupe EeIvi-
gel Kal eykaBiotoUpe oe ekatoviadeg ataBuoug Baong (X/B) tng Etaipeiag
pag, €xouv anpavikd PIKkpatepo anotUnwya, (PEPouV cuatnpata Siaxeipi-
0NG EVEPYEIQG MOU ENITPENEI TN PEIWON TNG Katavadwaong étav dev unapxel
avaykn kal avapévetal €wg 10% peliwpévn katavanwan ge axéon pe nafal-
otepa poviéna, pévo and to BeAtiwpévo alotnua EVEPYEIQG.

Avapévetal kal nepaitépw peiwan, Adyw anodotkdtepou e€onAiguol
WuENG, evw Kanola poviéna pnopolv va KAsivouv akdpa Kai teneiwg 1o
gUotnpa Wugng kal aAna pépn tou cuatnpatog étav dev anaiteital n Ael-
Toupyia Toug.

6.5.2 Core Network

The extensive upgrading of our infrastructure at technical centres of 6 cities
in Greece, is a major project launched in 2009 which will be completed in
2012. The new advanced network, amongst other things, will offer huge
environmental benefits. As the largest proportion of energy consumed is
due to the operation of our network and technical centres, this project is of
paramountimportance as it will achieve a reduction in energy consumption
and gases that harm the environment. The technologies used will provide
potential savings of over 50%, at some equipment categories.

Only the replacement of the sustem server (MSC servers) could reduce
consumption by 50%, equivalent to the emission of thousands of tonnes
of carbon dioxide.

6.5.3 Mabile Telephony Base Stations

The new improved and more efficient equipment that we have already
begun installing in hundreds of our Company’s base stations (B/S), have a
significantly smaller footprint, are equipped with the power management that
enables lower consumption when energy is not needed and are expected
to reduce consumption by up to 10% compared to previous models, due to
the improved energy system. A further decline in energy consumption is
expected through the use of more efficient cooling systems whereby some
of these systems can even completely shut down the cooling system or
other components when they are not required to operate.

H ouvoAikn €€oIKovOpNoN eveEPyEIag via T0 oUvono
TOU otaBpou pnopei va ayyi€el 1o 65% oe alykpion
E NponyoUeva eykateatnpéva ouatnpara.

To 6penog yia 1o nepiBannov sival npo@avés kaBuwg, pe ta dedopéva g
XWPAG Pag, via kaBe KiAoBatwpa NAEKTPIKAG EVEPYEIQG NOU £€0IKOVOUOULE,
anaAddoooupe 10 NepiBddnov ano éva kind dio&eidiou tou avBpaka. To €pyo
avapévetal va odokAnpwBei e Babog tpietiag.

The total energy savings could therefore reach
65% compared to older systems.

The environmental benefits are evident because according to national data,
for every kilowatt of electricity we save, a kilogram of carbon dioxide is not
emitted into the environment. The project is expected to be completed in a
three year timeframe.
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H npoondBeid pag yia peiwon TG katavanigkopevng evEPyelag 1a TeAeu-
taia xpdvia, unnpée S1apkng. ZUVENWG, 1o 6Penog yia t0 nepiBaniov and
1a napandvw npodtiBetal otg Ndn eykateatnpéves AUCEIG PEIWaNnG TNG Ka-
TavaniokOPeVNG evéPyeiag Kal Betiwang Tng anodoTkdTNTag oToug otas-
youg Baong, 6Nwg:

« 45 uBpiBIkG ouothpata NAPAYWYNG EVEPVYEIQG oe 3/B
Pe ouvbuaopo NAIGKWY CUAREKTWV Kal YEvwATPIag

. UuothpottJ(EﬂIUClTIUUOU ) e alotnpa apyng ekkivnong
(soft start/inverte
« pnxavApata (avapetasoteg kai pasio-Zevgeig) € XCIUﬂﬂ I’I]C )

Katavanwaong eVEPYEIQG
° xpnan GVSUIUTﬁ PUV yia napoxn yuxpou aépa

LBeAtiwon ) ng BSDUOUGV(UOI’]C OTOUG OIKIOKOUG
nou B0V 0 PnxavAapata

6.5.41AnpopopIaka Xuatnpata

210 nAaiglo Tng 61BvoUG NPoonaBelag yia eE0IKOVOUNON EVEPYEIQG KAl NO-
pwv ota MNAnpopopiaka Zuatnpata evog Kevipou MAnpogopikng, n WIND
Eekivnae 10 2009 £pyo avukatdotaong naAaiwy S1akoPIoTwV (server) pe
véa guotnpata texvodoyiag Blade. e ouvbuaopd pe tnv texvoAoyia Ao-
yigpikoU Virtualisation (€1kovika), €neUxBnke oUPMTUEN TWV (PUOIKWY
guUOTNPATWY, O€ €IKOVIKA, 0e Pia KAlpaka tng tagng 1 guaoikd ouotnpa pe
10 eikovikd. Tn auypn auth n WIND €xel katagépel va evowpatwael os 4
(PUCIKA ouatApata tnou Blade, 40 61akopIOTES.

>16xol 2010

e [epartépw Peiwan tNG xpNong XaptioU PE TNV ENEKTAan Tou
npPOypANPatog WN@Ionoinong unoypapwy NeAatwy, PE TN Xpnan
€181koU €€onAiopaU otig unnpeaieg otaBepng tNAE@wViag Kal internet
Kal TNV avtikataotaon tou e€onAiopoy pag.

* Meiwon tNg Napaywyng twv aépiwv pUnwv PEow
TOU €KOUYXPOVIaUoU Tou 6IKTtUou Kal TNG avaBaBpiong Twv UNodopwy.

e ECoikovounon eVEPYEIQG PE TN XPNON VEWV TEXVOAOYIKWY GUTTNPATWY.

Our efforts to reduce energy consumption in recent years have continued.
Therefore, the environmental benefits of these efforts can be added to the
already planned solutions to reduce energy consumption and improve
efficiency at base stations, such as:

« 45 hybrid POWEr SUSteMS for B/S using a combination
of solar panels and generators

-éir COﬂdiUOﬂiﬂg Ysystems with slow start systems
(soft start/inverter,

-QOW energy >COﬂSUﬂ’1DUOﬂ equipment
(transmitters and radio-links)

« use of fANS for air cooling

-Q’ IIE)FOVIHEi ) insulation in the facilities housing
the machinery

6.5.4 Information Sustems

In the framewaork of the international effort to save energy and resources, in
2009, WIND began replacing its old servers with new Blade technology for
the Information Systems at its IT Centre. In combination with virtualisation
software technology, the physical systems were consolidated into virtual
ones, at a scale of 1 physical system per 10 virtual. Currently WIND has
integrated 40 servers into 4 Blade systems.

Goals 2010

» Further reduction of paper use combined with the extension
of the customer digital signature program, the use of specialised
equipment in fixed telephony and internet services
and the replacement of our services.

¢ Reducing pollution through network modernisation
and infrastructure upgrading.

¢ Saving energy through the use of new technological systems.
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210 nAaiolo TG @appPoyng TNG aTpatnyIkng Pag yia tnv unelBuvn enixel-
PNPATKOTNTA Kal NG uAonoinong tou npoypduPatog «Xtnv NMpagn», ava-
(POPIKA Pe TNV Kolvwvia atnv onoia dpagtnpionoloUpadte, avantioooupe
KOIVWVIKEG §pAoelg nou kaAuntouv Badikég avaykeg, avakou@idouy TG To-
MIKEG KOIVWVIEG Kal eVNPERIVOUV T0 eUpU KaIva. MNapdAdnAa, Bpiokdpaate
KOVTd OE (POPEIG Kal opadeg Nou unootnpidouv Kal NPOaPEPOUY apwyn g€
€uaioBnta Kolvwvika olvoAa Kal NoAfTeg.

O1 agoveg bpaatnpionainong pag apopolv ol Napakatw Katnyopies, Pe
181aitepn Baputnta atnv eknaibeuon kal ato nepiBaniov.

In implementing our strategy regarding responsible business practices and
the implementation of our ‘In Action’ program, with regards to the society
within which we operate, we have developed initiatives which cover
basic social needs, nurture our relationships with local communities and
keep the general public informed. We also have direct relationships with
organisations and groups that support and provide assistance to vulnerable
social groups and citizens.

Our activities are based on the following categories, with a particular
emphasis on education and the environment.

MoAropadg

Culture

MepiBannov

Environment

Eknaibeuon

Education

Apdagelg
yia tnv Koivwvia
«ztnv Mpagn»

Social
Activities
‘In Action’

Kovwvikn Apwyn

Social Support
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7.1 Eknaideuon

>tn WIND EAAdg, péow tou lMNpoypappatdg pag «xtnv MNpagn»,
otnpidoupe Npoypdappata kal uaonoloUpe dpAcei§ nou atoxo
éxouv va Béaouv yepa Bepénia atnv Maibeia kal va atnpi§ouv
TV Io6upn npéaBacn 6AwV gTn yvwon.

7.1.1 «Tagié1 atov Kéopo tng MNvwaongy

Yuvexidovtag yia 9n xpovid 10 060INopIKG pag atnv eAANVIKA ENIKPATEIQ,
PEOW ToU Mpoypappatog dwpedg texvonayikoU e€onAiopol ge akpItika
kai anopovwpéva oxodein, YIA T0 2009, dnploupynoape
12 YnpIakEg Tageig o akpItika oxoneia tou Nopou
ApKG@IIGC. Me T SUVaPIKA TwV €UPUZWVIKWY UMNPETIV Kal TEXVO-
Aoyiwv, 1a oxodeia petatpénovial oe gUYXPOVESG ECTIEG POPMWONG, ay-
BAvvovtag pe autd tov TPdno 10 WneIaks xdopa, adnd kal ug aviodtnteg
PETagU NepIPEPEIAC Kal a0TKWV KEVTIPWV. O KaBNynTéS Twv oxoneiwv nou
npaypatonoinBnke n dwped, oupPeTeixav o OEPIVAPIO ENIPOPPWONG Yia
TN XpAaon Kal tnv kadutepn aglonoinan twv duvatotATtwy NG TeExvonayiag
TOU WnIiakou diabpadtikoU nivaka.

Ane 0 2001 péxpr anpepa, n WIND, €xel epodidoel
He texvonoyikd e€onAiopd ouvonika 332 axoneia
o€ 13 vopoug tng Xwpag.

aven
N. Podénng

N. ®Biduda

© N. Zdpou

~,

A © N. AwBexaviiowy

7.1 Education

Through the ‘In Action” Program, WIND Hellas supports Pro-
grams and initiatives which aim to provide education with a
solid foundation, providing equal access to knowledge.

7.1.1 Travelling in the World of Knowledge’

We continued touring Greece for what is now the Sth year, through our
program which donates technological equipment to schools in remote
areas. In 2009, we created 12 digital classrooms in
remote schools in the Prefecture of Arcadia. Through
broadband technology, these schools were converted into modern
education centres which alleviated the digital divide but also the inequality
between regional and urban teaching centres. The schools’ teachers,
where the donations were made, participated in training seminars for the
use and improved exploitation of the capabilities of the digital interactive
blackboard.

Fom 2001 until today, WIND has provided
technological equipment to 332 schools in 13 of
the country’s prefectures.



Ka ta voUpepa and to 2001:

ApiBu6S Zxoneiwv Mepioxn
Number of Schools Region

Bopeleg Xnopadeg
Norther

OBiwuda kal aAfeg
NEPIOXES
Fthiotida and other
regions

Apkabdia kal aAAeg
MEPIOXES

200 [Npdypapua 7.1.2 Annual Scholarship Program —
YIoTpo@Iwv APepIKaviKng MEwpyIKNG 2X0nNg The American Farm School

H WIND, yia ttaptn ouvexi xpovid, evioxuce 1 ETNTI0 I'IDOYDGU- Forthe fourth consecutive year, WIND supported the Thessaloniki
Ha unotpo@IwV TG APEpIKavikng Mewpyikng 2xo-  American Farm School'sannualscholarshipprogram,
ANG BecoanoVvikng, oinpigoviac éva and ta onpavukétepa kado- 8t one of the major summer events in Thessaloniki, the Annual 'Beneath the
Kaipiva yeyovota otn Begoadovikn, Tov Ethaio PiAavBpwnike Xopo «Kdww  Stars’ Charity Dance, organised to support the institution.

ano tAatpa»,-nou S10pyavwvetal yia TNV 0IKOVOWIKA atApIEn Tou BeapoU.
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7.1.3 BpaBeuan apiotouxwyv paBntwyv Nopol Beoaadovi-
KNG 0€ guvepyaaia pe 10 Zoo Radio

O padlopwvikdg ataBuog Zoo Radio 90,8 BpaBeuae, pe xpnpatks énadno
908€, 10 paBntég and 10 Nopd Beaoanovikng mou apigteucav atug Ma-
veddnvieg Eioaywyikeg E€etaoeig ata Avwtata kar Avwtepa Eknaideutika

I8pUipata TG XWpPag. H WIND ntav HGDOUOO yia Bn ouve-
XN xpovuj otnv ﬂprOBOUﬂfG auTN, nou teAel und v aiyi-
8a tn¢ Nopapxiag Ggoaanovikng. And tnv apxn 10U Npoypaupatog |JéXpI
TWPa, €Xouv ouvonika BpaBeuBei 61 paBntec.

7.2 Maidi

>t WIND EAAdg, avayvwpidovtag to dikaiwpa twv naidiwv
ylo wuxoowpaukd avanwgn kai opadn Kolvwvikn éviagn,
ouvepyaldlpacte PE (POPEi§ Kal owpateia nou cupBdaddouy otn
BeAtiwon twv ouvBnkwyv diaBiwaong Twv naidiwyv.

7.2.1 Anpotko Bpepokopeio «Ayiog 2tuiiavogy

Ma 2n xpovia, otnpidoupe 10 Anpotiko Bpepokopeio Geaaanavikng «Ayiog
Jtudiavog, éva’ldpupa nou @povtidel yia TNy nepiBadywn kal tnv opadn
WUX0oWpPatKA avantuén Bpepwy, and tn atiypn nou Ba yevvnBoUv péxpl
Kal TNV €vtagn Toug ae €va UYIEG 0IKoyevelakd nepiBandov. KaBe xpovo, bi-
opyavwvetal pia noAu peyann ekdbnAwaon yia TNV 0IKOVOPIKA Eviaxuan Tou
I6pUpatag. Eniong, 1o 16pupa eviacoetal ato npoypappa «Eival ato xépi

gou va 8waelg aydnny, 6nou ol pyalbpevol TG V\/|ND, €BeAovt-
KA OUVEICPEPOUV |UE €va Noad and 1o WioB0 TouG.

S L Wie

7.1.3 Award for outstanding students in the Prefecture of
Thessaloniki in association with Zoo Radio

The radio station Zoo Radio 90,8, awarded S08€ to 10 students from the
Prefecture of Thessaloniki who excelled in the Greek University Entrance
exams. WIND was present at the award ceremony
for the 6th year running, which is held under the auspices of
the Prefecture of Thessaloniki. Since the beginning of the program until
now, a total of 61 students have been awarded.

7.2 Child

WIND Hellas, in recognising childrens’ right for mental and
physical development and smooth social integration, works
with organisations and institutions that contribute to improving
child welfare.

7.2.1'St. Stylianos’ Municipal Nursery

We supported the Municipal Nursery ‘St. Stylianos’ in Thessaloniki, for the
second year running. This Foundation is invalved in the care and smooth
mental and physical development of infants, from birth until their integration
into a healthy family environment. Every year, a large event is organised
to raise funds for the institution. The Foundation is also involved in the
‘It's up to you to give love’ program whereby WIND emplogees,
voluntarily contribute part of their salary.



7.2.2 NUpeio Maibiko 1dpupa

Ané 10 2005, n WIND EAAdg otnpicer 1o AUpeio Maibikoé 16pupa, ayka-
Aiadovtag ta naidia nou yia didpopoug AGyous Bpiokovtal pakpid anod 1o
(PUOIKG OIKOYEVEIQKO ToUG NepIBannov. Zta xpovia nou n WIND Bpioketal
Kovtd ata naidid tou AUpPEIou, Exel aTNPICel pia aelpd eKONAWOEWY ToU
[6pUpatog, eknaideutikoU Kal WuxaywylkoU xapaktnpa. Eniong, €xer npo-
apépel NAekTPOVIKG e€onAiopd oupBaniovtag atn BeAtiwan Tou eninédou
NG eknaibeuong twv naildiwv Kal napdAAnAa cUPPETEXel atny anonepd-
TWON TWV KTINPIGKWYV €£yKaTaotdagewy g BIBAI0BAKNG. Mo auykekpipéva,
102009, N WIND gtdBnKe Kovtd Toug NPocmEPOVTAg
aoxoAdikG e€onAiopd, evw napdandnda cuvéBane
atnVv uAdonoinan 2 wuxaywyIKwy EK6POPWY Yia 1a
nadid.

7.2.3 EAdnvikn Etaipeia Mpoaotaoiag kar Anokataotaong
Avannpwv Maidwv (EAEMATM)

H WIND, ané 1o 1999, aykadialel tnv EAETMAT, ta naidid pe KIVNTIKEG
Kal VONTIKEG 161aItepOTNTEG, PPOVTIZOVTAg yia TNV oPadn KoIVwVIKA &viagn
10uG.’'Ono autd to didotnpa éxel evioxUael pia oelpd ekONAWOEWY NoATIoT-
KoU Kal uxaywyIkoU Xapaktnpa tou 16pupatog pe okono tn gUyKEVTPWaOn
népwv yia tnv uAonoinon Twv OKoNWVY Tou, evw NapandnAa oupUETeixe
gTNV avakaivian Twv KEVIPIKWY KINPIGKWY EyKATaoTAoewy Tou 16pUlpatog
Kal gtov texvoAoyikd e€onAioud toug. Ta teAeutaia xpdvia, N V\/|ND,
EXel ENIKEVIPWBET otn ouvepyaaia pe 1o napdptnua
g Beooanovikng, 6nou to 2009 othpige pia ek-
bﬁir’wﬂwon UE OKOMG TN OUYKEVTPWON NOPWV.

7.2.2 The Lyreio Children’s Foundation

Since 2005, WIND Hellas has supported the Lyreio Children’s Foundation
offering a refuge to children who, for a variety of reasons, are far from their
natural family environment. Over the years that WIND has been involved,
it has supported a series of the Foundation’s educational and entertainment
events. It has also donated technological equipment, thereby raising the
children’s level of education. WIND is also involved in the extention of the

library facilities. In 2009, WIND assisted the Foundation by
donating school equipment and helping with 2 of
the children’s recreational excursions.

7.2.3 Greek Society for the Protection and Rehabilitation
of Disabled Children (ELEPAP)

Since 1999, WIND embraces the endeavours of children with mental
and phusical disabilities, providing for their smooth social integration.
Throughout the years, it has supported a series of the Foundation’s cultural

and entertainment events with the aim of pooling its resources in order »

to achieve its objectives, whilst contributing to the refurbishment of the
Foundation’s premises and the acquisition of equipment. In recent years,

WIND has focused on the Thessaloniki annex

where in 2009 it supported a fund raising event. ~
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7.3 MoAruopog

Me 6papa pia kadutepn Kolvwyvia ato napdv kal gto péanoy,
otnpidoupe npoypdupata kal 6pdoeig KoIVWVIKNG avantugng
péoa and tnv npowBnaon tou noAitiopoU Kal TNy avadei§n tng
eAANVIKAG NEPIPEPEIQG.

7.3.1 <Ayovn pappn Movipn»

To 20089, via 2n guvexn xpovida, n WIND unootipige 10 Kaivotopo autd
npdypappa, 1o onoio NPooEPel NPEPES NoAITIoUOU OE aKPITIKG PEPN Kal
aneuBuvetal o€ naibid Kal peyadoug, Kal 10 onoio cupnepiAdpBave ekén-
Awoelg NoAItotikoU Kal eKNalbeUTIKoU Xapaktipa og OKTW VNald TG ayo-
VNG Ypappng oto Aiyaio: TNV AUODYO, mv TﬁﬂO, n Niou-
po, tnv Agwunadala, tn Gnpaaid, tnv HpakAeld, i
Aovouaoa kal /\éDO. O exbnAwoelg dinpkeaav and ta péaa
DePpouapiou €wg ta AN Maptiou kal nepieAdpBavav NpoBonEg Kivnpa-
TOYPA@IKWY TaIvIWV WIKpoU Kal Peyanou pnkoug addd Kal VIoKIYaviep e
B¢pa tnv avannpia oe ouvepyaoia pe tnv Emotion Pictures, Beatpikég na-
PACTACEIG, £pYAOTAPIa, ENIOKEWEIG AOYOTEXVWOV 0Ta OXONEia O guvepya-
aia pe 10 EBviko Kévtpo BiBniou, ouvaudieg o auvepyaaia pe tnv Kpatkn
Opxnatpa ABnvwv kar kanAItéxveg 6nwg o Wapaviwvng kai o Aoudofikog
Twv Avwyeiwv.

\ (o

H WIND Kovtd ova natdid
g Ayovng Mpappric.

7.3 Culture

With the vision of an improved society, now and in the fu-
ture, we support social development initiatives and programs
through promoting culture and the development of Greece’s
regions.

7.3.1 Infertile Fertile Line’

In 2009, for the second censecutive year, WIND was involved with this
innovative program which involves cultural and educational events for
children and adults in remote locations, on eight islands included in the
barren Aegean line: Amorgos, TilOS, Nisgros, Astgpalea,
Thirasia, Iraklia, Donoussa and Leros. The events lasted
from mid February to late March and included film screenings for short
and feature-length films, and documentaries on Disability, in collaboration
with Emation Pictures, theatrical performances, warkshaps, writers’ school
visits in cooperation with the National Book Centre and music concerts
in collaboration with the Athens National Orchestra and artists such as
Psarantonis and Loudovikos ton Anogion.

(poppn 1o Npdypappa <<'AYOVF1 I'popph I'évum», n WIND
Npogepepe aUyxpovo Ttexvoaoyike e€onAdiopd oe
0na ta oxoneia tng Apopyoy, Nou ATav Kal 0 Npw-
0G 0TaBudg Tou NPOYPAPPatoc.

with regard to the ‘Infertile Fertile Line’, WIND offered
technological equipment for schools of Amorgos,
the program’s first call.




Anoktijote Ty eidii) éxdoon Apoteia Zwis rov Forma
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7.4 Koivwvikn Apwyn

>tn WIND EAAdg, ouvelopépoupe atnv npoondBeia BeAtiwong
G noldtntag wng Twv KoIVWVIWY Nou dpactnpionoliolpadrte,
avayvwpidoviag tTn onpagia tng Npoo@opds Qopéwyv otn
oTAPIEN TV EUNABWYV KOIVWVIKWY OPAEdwV.

7.4.1 Apiateia Zwng

H WIND, otipige ta Apioteia Zwng, pia 16¢a tou nepiodikod Forma, tng
Adpvng Enikaivwvieg tou Opidou ANT1, nou €yive Beapdg 0To XWPO TNG
Yyeiag, &ivovtag éva anAd, addd anpavtkd EYXAPIZTQ ge avBpwnoug
—avunpoowneutikof xIAIddwy aAnwv— nou kaBnuepiva 6ivouv tn pdaxn Pe
TNV aoBévela kal Tov Névo, UNepVIKoUy Ta unddia, avakaAuntouy tn xapd
NG NPOOPOPAg Kal unootnpidouv pe npagelg andég, anda peyaneliwdelg
nwg n {wn eival dpoppn étav tn géBeaal kai tnv npoacnieaal. Ta Apiateia
ZwNg, Nou uAonoiNBnkav yia 2n xpovid, npoBanouy TG pepovwpPéveS aind
Kal ouiAoYIKEG NPOCNABEIEG TWV APavWy NPWWYV TNG KaBNPEPIVETNTAG Jag
nou 6pouv, eBeAovtika 1 pe unépBacn KaBnkovtog, und To Npiopa tNG oké-

wne nwe N MPOOQOPA ival UWIaTN KOIVWVIKA Npagn.

7.4 Social Support

WIND Hellas, contributes to improving the quality of life in the
communities which it operates. WIND recognises the impor-
tance of social support for vulnerable social groups.

7.4.1 Excellence in Life

WIND, supported Excellence in Life, an idea originally formulated by Forma
magazine (Daphne Communications, ANT1 Group). This has become a
healthcare institution which offers a simple, but important THANK YOU to
those who represent the thousands of people who battle on a daily basis
with disease and pain and overcome obstacles, discaver the joy of giving
and support simple acts whilst embracing the wonderful grandeur of life,
especially when it is respected and protected. For the 2nd year running,
Excellencein Life illustrated the individual and collective efforts of everyday

silent heroes who work voluntarily with the conviction that giving is
the highest social act.
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7.4.2 Ta Maibia Nikave

H WIND, ouvexilel kai 6ieupUvel yia tnv aywvigtkn nepiodo 20038- 2010,
10 npdypappa «Ta Maidia Nikaver. [Na kabe kandBi, ata naixvidia tou EAAn-
vIkoU MpwtaBAnpatog Mndoket, twv 600 kopupaiwv EAdfvwy aBAntwy,

Bobdwpn MNanaAouka kal Anunten Alapavtidn, N WIND ﬂpOOLDépEI
10 Noao twyv 100€, pe anwtepo atéxo yia to 2010
TNV KATaokeun evog unaiBpiou ynnédou PNAoKET

oto AHUO AXODV(DV. EninAéov, n 8paan Sieuplvetal pe TN oup-
JETOXA ToU Nodoapaipou Kal Mo GUYKEKPIPEVA Yia KABe ykoA Twyv opaduwv

g SKODA ZANGHS kai tou EPFOTEAH, N WIND npoo@épel
300€ pe atdxo tnv oikovopikn evioxuon tou Wuxo-
AoyikoU Kévtpou B. EAAAdoc (Mapaptnpa =aveng),
ka TOU Ké€vtpou Eidikwv Maibiwyv «Zwoddxog MNnyn»
ka TOU KEvpou Eidikwv Maidiwv «Ayiog 2nupidwv»
TOU VopoUu Hpakdeiou KpAtng avtiotaixa.

7.4.2 Children Win

WIND, continues with and extends the 2009-2010 season with the ‘Children
Win' program. For each point scored in the Greek Basketball League by

Thodoris Papaloukas and Dimitris Diamantidis, WIND donates
100€, which will be used to build an outdoor
basketball court in the Acharnes municipality in
2070. Further action was taken through participating in football, whereby
for every goal scared by SKODA XANTHIS and ERGOTELIS, WIND
donates 300€ in funds to the Psychological Centre
of Northern Greece (Xanthi), the ‘Zoodochos Pigi’
Centre for Special Children and the ‘St. Spiridon’
Centre for Special Children in Heraklion, Crete,
respectively.



BdZoupe nAdpn yia 1a akptikd vnotd tou Ayaiou.

OMALA ATAIOY

15 Xpévia..

ETHN JIPAZH

KKOINONIKH EYBYNH WIND

7.4.3 Opada Alyaiou

la 15n guvexn xpovid, npaypatonoinBnke o diandoug tng Opadag Aryaiou,
nou yia 10 2009 eixe kal tnv unoatipign tng WIND. And 7 €wg 18 Maiou,

1a péAn g Opadag pe il (.DOUOKUJTCI OKCI(.DI'] Kal T0 aoBe-

VOGP0 O0KAPOG MNVAG E eniokégpenkav 1.512 aoBeveig
ge 9 akpITKA vnaid. MpaypatonoinBnkav IatpIkeS 61ayvwaTKES Kal mponn-
MTKEG ECETATEIG, aNAA Kal anPavikeS Swpeeg Epywv unodopng. H Opada
Alyaiou anotedeital and yiatpoUg kal dAAeg €I8IKATNTEG NMou Pe 0dnyd TG
apxEG TNG KoIVWVIKAG aAinAgyyUng tou eBeAovtiopou Kal tng ouAnoyIko-
TNTag, enixelpel 6Aa autd ta xpdvia va cupBanel atnv avakou@ion, atnpIgn
Kal evioxuan Twv anopakpuopévwy aryaloneAayitikwy vnalwy.

-

7.4.3 Aegean Team

For the 15th consecutive year, the Aegean Team, which in 2009 was\

supported by WIND, crossed the seas. From the 7th to the 18th of May,
members of the Team with 11 speed boats accompanied by
the ambulance boat Minas E visited 1,512 patients on
9 remote islands. Medical diagnostic and preventive tests were performed,
and significant infrastructure donations were made. The Aegean Team,
consisting of doctors and other specialties, is guided by principles of social
solidarity, volunteerism and collegiality, and has been endevouring for

many years to help relieve, support and strengthen the remate Aegean\J

islands.
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7.4.4 MDA EAndag

H WIND, unnp&e unoatnpiktig tng ekdnAwang tou MDA EAAAS, cwpartei-
0U via TN PpovTida Twv atdpwy Pe VEUPOPUIKEG NaBnaelg, atn Beaoano-
vikn. Z10x0G Tou owpateiou eival va NpoogEPEl 0 ATOPA PE VEUPOPUIKES
naBnaeig kai 161aitepa ata naidi@, tnv eAnida Kal ta péoa va avakaAu-
WouV TG duvatodtNTES TOUG Kal va anodalaouy tnv
KaBNUEPIVOTNTA TOUG XWPIG NEPIOPITUOUG.

7.4.5 MNaveAdadikn Opydvwaon Muvaikwy — MTANAGHNAIKH

> konoi tng Opydvwaong, petagy andwy, efval n evnpépwaon, nAnpo@opnon
Kal euaigBnTonoingn TwWV YUVaIKWYV Yia tnv 1a6TNTa Twv 8Uo @UAwv kal N
atnpIEn tng ouyxpovng EAAnvidag kai tou BeapoU tng
OIKOYéVEICIC. H WIND atnpicel 81épopeg ekdnAwaeig g Opyavwaong.

7.4.4 MDA Hellas

WIND, supported the MDA Hellas event, an association which looks after
neuromuscular afflicted persons in Thessaloniki. The aim of the association
is to provide people with neuromuscular diseases, particularly children, the

hope and the means to discover their potential and enjoy
their daily lives without restrictions.

7.4.5 Pan-Hellenic Women’s Organisation - PANATHINAIKI

The aims of the Organisation include providing women with information
and awareness on gender equality and SUDDOFUDQ the Modern

Greek woman and the institution of the family. winb,
supported various Organisational events.



7.5 MepiBannov

>tn WIND EAAdg, Bewpolpe kaBnkov pag tnv evnpépwan
Kal euaiocBntonoinon Twv CUPPETOXwWVY pPag yia v avadnyn
dpacewyv Kal Npakukwy nou npoagtatelouy, BeAtwvouy Kal
anokaBiotolv To Pualké nepiBannov.

7.5.1 0 Apdpog tou AeApiviou

To npdypappa «O ApOPOG Tou AeA@IVIOU», pia npwroBouda,
nou pe T atnpi§n tng WIND kal tn BonBeia 6Awv pag, €xel atoxo va dnpi-
OUPYNOEI apxeio Kataypapng Napatnpioewy via 1a 4 Baaikd eidn deApivi-
(Vv nou ¢ouv atn BaAdaaia NePIoXn TNG XwpPag Kag, 1o Kove SeAgivi, 1o pI-
vo&EAPIVO, T0 {wvadEAPIVO Kal To ataktodéAIvo. lNa daooug tagidewav atn
Bdnacoa 1o kadokaipl, htav NoAU andd va akoAouBnaouv T0 «ApdPo Tou
AeApivioU». Tooo ato site www.spotadolphin.gr, 0o kal ato €161k éviuno
rou PoIpactnke ge Papiveg kal IctuonAoikoUg opidoug, KABe evlapepdpe-
VoG priopouae va Bpel Bacikés NANPoQopies yia ta deAgivia kaBwg kai
PUa KATAYPapQAC TV OTOIXEl G. MpeaBeutng tng npwtopouniag
«0 ADGUOC Tou ASH(.DIVIOL:I» I eAANVIKES BAAaooag eival o
KAPOG WIND Zantino. ria nepIGBOTEPES NANPOYOPIES YIa T0 NPo-
ypa Twww.spotadelphingr

S,
SeApLvioU

Www.epatadolphin.gr

7.5 Environment

At WIND Hellas, we believe it is our duty to inform stakehold-
ers on actions and initiatives that enhance, protect and restore
the natural environment.

7.5.1 The Dolphin’s Path

With the moto Spot a Dolphin — Save a dolphin,
runs the program “The Dolphin’s Path’ for 2009. The
program, is an initiative which with the support of WIND and the help of
everyone, aims to create a log file where comments can be made regarding
the 4 different types of dolphin and sightings of them in the Greek seas.
For those who travelled by sea this summer, it was very simple to follow
the Dolphin. Both via the site www.spotadolphin.gr and the specific forms
distributed at marinas and yacht clubs, anyone can find basic information on
ins and an informational checklist. The Ambassador for the Initiative

The DO[Dhiﬂ'S Path"Jon the Greek seas is the vessel WIND

Zantino. More informatiog/on this initiative, at www.spotadolphin.gr
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7.5.2 EAAnvikn ‘Evwaon yia tnv MNpoagtaacia tou Bandaaciou
MepiBandovtog (HELMEPA)

lNa 3n guvexn xpovid, n HELMEPA ge cuvepyaoia pe tTn WIND, npaypa-

TOMOINCE TNV EVAPEPWTIKN EKOTPATEIQ «OENQ KGBGpéC B8danao-

geqg Kal GKTéC» yla TNV npoaotacia tou NepIBAAAovVIng. YXETKS evnpe-
PWTIKG €vtuno UKo SiavepnBnke wg €vBETo g€ epNUEPIBES, KaBWG enfong
Kal PE€ow tou SiKktou kataotnpdatwy tng WIND, ata Aipdvia ting Paphvag
kal tou Meipaid, ota nAoia tng Blue Star Ferries kal oe emdeypéva onpeia
dlavopng Tunou.

7.5.3 Etaipeia yia tn Meaétn kal MNpoatacia tng Meaoyeia-
Kng @wkiag (MOm)

Me gtéx0 TN guvexn euaidBntonoinon Kai Kivntonainan tou koivou yia tn &l
atipnon g dwng ato Bandaaio nepiBdnnov Kal TN Npoataaia tng YECOYEI-
akng ewkiag, N WIND ouvepyddetal yia 5n guvexn xpovid pe tTh MOm. la
10 2009, n WIND kaduwe Tg TNAENIKOIVWVIAKES
Qvaykeg tng MOm.

© MOm/K. Ava

7.5.2 Hellenic Marine Environment Protection Association
(HELMEPA)

For the 3rd consecutive year, HELMEPA in cooperation with WIND,

formed the campaign ‘| want clean seas and beaches’ for
the protection of the environment. Briefing papers were distributed as an
insert in newspapers, and through the WIND network at the ports of Rafina
and Piraeus, on board Blue Star Ferries and at selected points for press
distribution.

7.5.3 The Hellenic Society for the Study and Protection of
the Maonk Seal (MOm)

With the aim of continually raising awareness and mabilising the public to
sustain life in the marine environment and protect the monk seal, WIND
cooperated for the 5th consecutive year with MOm.

In 2009, WIND covered MOm'’s telecommuni-
cations needs.



7.5.4 Nertoupyia Siktou WIND gtig SU0KOAES WPES TwWV
NuUpKayIwv

To &iktuo tng WIND, otipige pe andAutn enituxia TIG QUENPEVES aVAYKES
EMIKOIVWVIOG Twv auvdpopntwy NG ot SUOKOAEG WPEG TWV KAtaatpo-
(PIKWV NUPKayIwy nou €nAngav nepioxeg atnv Attkn kal EUBoia 1o kado-
kaipl tou 2009. Zuvtoviatkd pédo eixe 10 EBvIkG Kévipo Aiaxeipiang kai
EAgyxou Aikttou tng WIND, nou Bpigketal atn Asw®. ABnvwy. Extakto
npoowmnika Bpigkdtav o NANPN €101POTNTA €X0VTag eikdva TNG Aeoupyiag
Tou SiktUou Kal ta péoa yia dpeon Petdpaon o UnodopEs, Pe okond v
anokataataon evoexopevwy npoPanpdtwy. MapaninAa, ta eCeIdikeupe-
va guatpata tou EBvikoU Kévtpou Alaxeipiong kar EAgyxau Alktiou tng
WIND, eixav tn duvatdtnta anokatdotacng npoBAnpdtwy and andataan.

To texvikd twnpa tng WIND, and tnv npwtn auypn, EVIoXUGE TN XwpNTKO-
TNTa TOU SIKTUoU, NPOXWPWVIas g€ avadpoPoioynael§ KUKAWPATWY Kal
npoataaia eninAéov kivnang atig NePIoxES uwnnoU Kivouvou. Mépa and tn
OUYKEKPIPEVN £(apPOYN ToU Oxediou diaxeipiong TEXVIKWY npopAnudatwy,
n WIND Bpioketal ndviote oe B€on €101poTNTag,
AapBavoviag npoAnnuKa PETpa Npo@UAagns twv
TNAENIKOIVWVIAKWY UNOOOPWY, 6nwe autéuato olotnyua
nupéoBeang, kaBapiopoug, TalPevionoinan Kal nepippagn npiv tnv évapén
NG AVTUNUPIKAG NEPIGOOU.

TéAog, agicel va onpeiwBei 61 n WIND otnpidel pe tnv npoapopa e€onai-
gpoU 10 Xwyateio EBeAovukwv Auvapewv AaconupdaBeong kal Aldow-
ang Poddnodng. Eival pia opdba véwv avBpwnwy nou otn deKastia tou
"90 &exivnoav auth tnv kKivnon npoo@époviag €pyo and o uatépnia Tou
XPOVOU TOUG, Wate va Bpiokovial ndvia ekei nou toug Kadel 10 kaBAKov.
Eivar éva Mn Kepdoakonikd owpateio nou unoatnpidetal and xopnyous.
To Xwpateio nou edpelel atn PodonoAn, kaAuntel e 1a tpia nupoaBeatika
oxnpata nou diaBétel, toug Anpoug Kngiaidg, Exaang, Apoaiag, Alovdagou,
EpuBpaiag, Avaigng, Ayiou Zteavou kar tug Kovotnteg Ztapdrag, Podo-
nonng kal Kpuavepiou.

>16xo1 2010

e H 8&iathpnon kal avantugn Twy unapxoviwy Npoypapudatwy.
¢ Hnepartépw avantugn ouvePyaciwy PE (POPEILS.
¢ H uAonoinon eKaTPATEIWV EVNUEPWONG TOU EUPUTEPOU KOIVOU.

7.5.4WIND's network operation in the difficult hours of the
fires that ravaged Greece

In the summer of 2009, WIND's network successfully supported its
subscribers’ increased communication needs during the catastrophic
fires that affected areas in the Attica region and the island of Evia. WIND's
National Centre for the Network’s Management and Control located on
Athinon Avenue undertook the coordinating role. Emergency personnel
were alerted after having been given an insight into the network and any
infrastructure problems that could arise. Simultaneously, the specialised
systems at the National Centre for Network Management and Control for
WIND, addressed problems remotely.

From the very beggining, WIND's technical department enhanced the
network’s capacity by rerouting circuits and protecting increased traffic
in high alert areas. Beyond the application of management plan for
technical problems, WIND is always prepared for such
events and takes preventive measures for its

telecommunications infrastructure, such as automatic
fire systems, cleaning, concreting and fencing before the start of the fire
season.

Finally, it is worth mentioning that WIND supports the Rodopolis Volunteer
Fire and Rescue Force. This is a group of young people who began this
voluntary movement in the 90’s and are always available should the
challenge arise. It is @ Non-Profit organisation funded by donations.
The association based in Rodopoli mans the three fire engines that are
available in the Municipalities of Kifissia, Ekali, Drosia, Dionysus, Erithrea,
Anixi, and Ag. Stephanos, and the Stamata, Rodopolis and Krioneri
Communities.

Goals 2010

¢ The maintenance and development of existing programs.
e Further development of partnerships with institutions.
¢ |Implementation of awareness campaigns for the general public.
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>t WIND EAAdg, ouvbuadoupe tnv avanwén tng Etaipeiag pe o anai-
TNTUKG NePIBAnAoV TOU TOPEa TwV TNAEMIKOIVWVIWY, NPOCPEPOVTIAG OTONG
avBpwnoug pag eukalpieg va avantuxBoulv oe pia and tig NpwIondpeS oTow
Top€a etaipeieg atnv EAAGLa.

H @idogopia diaxeipiong tou avBpwnivou duvapikoU pag, cuvbéetal pe
TG EVVOIEG TNG QUVEXOUG Katapuiong, TNG evBApPUVONG, TNG UNOOTAPIENG
TwV NpwrtoBounitdv Kal tng diapdpewang evog NoIoTIKoU epyaciakoy nef
pIBAAACVTOG Nou ggBetal, ekTd, atnpidel kal avantUogel Tov epyadOpeve.
Aeopeudpaate va akonouBoUpe NoAtIKES diapavelag, aglokpatiag kal ayt-
KelpevikéIntag yia éva &ikaio kar agiénioto epyaaiaxkd nepiBanaov.

rH WIND EAAdag, eival éva pépog 6nou e€aipetikai dvBpwnol pe nadog yia
paBnon kal avantugn ge éva duvapiké nepiBannov vEwv texvoAoyIwy, Pno-
pouv va Bpouv 10 6pdPo TOUG YIa Pia guvapnagukn Kapigpa. BCIGIKéC
yag otéxog eival va npogeAkUoupe, va diatnpoUue
Kal va avantJoooupe enayyeAPaties, nou eival os 8éon va
gKE@Toval Népa and ta npokaBopiopéva.

To avBpwnivo duvapiké ng Etaipeiag pag, nou apiBpei 1.592 epyaldpe-
Voug, 0to ténog tou 2009, xapaktnpidetal and uwnAd akadnpaiko eninedo
Kal e€eibikeuon. To 45% eival KAtoxol NavenigtNPIaKWyY Nuxiwy, 10 23%
L’ﬁluaétouv LETaNTuXIakd Kai 10 18% eivar KAtoxol TEXVIKWY dInAwWPATwy.

Af'WIND Hellas, we combine the company’s growth with the demanding
gnvironment of the telecommunications sector by offering our staff the
opportunity to grow into one of the leading companies in Greece.

Our human resources management philosophy, is associated with
concepts of continuous training, encouragement, supporting initiatives
and establishing a quality working environment that respects, appreciates,
supports and develops the employee. We are committed to pursuing
policies of transparency, meritocracy and impartiality that lead to a fair and
reliable working environment.

WIND Hellas, is a place where exceptional people with a passion for learning
and development in a dynamic environment, where new technologies
abound, may find their way to an exciting career. Our main goal is
to attract, maintain and develop professionals who
can think creatively.

Our Company’s human resources amounts to 1,592 employees at the end
of 2009 and is characterised by high academic levels and specialisation.
45% hold university degrees, 23% have a Master's degree and 18% hold
technical diplomas.
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Employee distribution per department

(Ztoixeia: AeképBpiog 2009)

(Reference: December 2009)



Mpagpnpata ava nAIkiakA opdada, UAo Kal NEPIOXn Graphs illustrating age groups, gender and region
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8.2'loeg Eukaipieg

Napéxoupe [OEG EUKAIPIEG O GAOUG TOUG pyaldOPEVOUS
kal kanAiepyoUpe éva nepiBandov agionpeneiag kal adndnAooeaapou.
H atpatnyikA npoagyyion tng Etaipeiag kal n @iAoco®ia tng dev nepi-
opiCovtal oe apiBpoug, anAd atnv apxn NG Pn 81GKPING, TNG NOAITIKAG
0wV €UKaIPILIV Kal TNG avayvwpiong Tou Sikaiwuatog npdaBacng Kade
avBpwnou atnv epyaaia.

* ‘lon avupetwnion twv 600 eUAWY

Epappaddovtag noAitkn iowv eukaipiwy npog ta duo euna, 10 44% ato
gUvono Tou NpoownikoU eival Yuvaikes Kal 1o 56% avopeg.

8.2 Equal Opportunities

we provide equal opportunities to all our employees
and we cultivate an environment of dignity and respect. The Company’s
strategic approach and philosophy are not restricted to numbers, but the
principle of non-discrimination, an equal opportunities policy and the
recognition of the rights of every human being at work.

» Gender equality

In implementing a policy of equal opportunities for both genders, 44%
of the total staff are women and 56% men.

(Ztoixeia: AeképBpiog 2009)

* [pooAnYeI§ NpoownikoU and ToMIKEG KOIVOTNTES

Méaoa ato 2009, npoxwpnaape oe 142 NpoonAWeIS, ek Twv onofwy 22
gtnv NEPIPEPEIQ.

O1 npoaAnyelg atnv nepipépeia yia 10 2009, avaAutkd, Exouv
wg €€ng:

(Reference: December 2009)

* Local community recruitment

In 2009, we employed 142 new employees, of which 22 were sourced
locally.

Recruitments in the region, for 2009, are detailed
as follows:

‘Ofeg o1 B€aeig epyaaiag Kal 1o Npo®iA Twv unowneiwy yia ug BEaeIg

QUTEG avaKoIvwvovTal atny I0togediba pag, kKaBwg kal og 10T00enibeg
OXETIKEG PE TNV ayopd epyaaiag. Eniong, enikaivwvouvtal kal péaw dnpo-
afeuong ayyeniwy g€ eNIAEYPEVES EPNPEPIBES.

All job openings and candidate prafiles for these positions are announced

on our website, as well as sites related to the labour market. They are also

advertised and published in selected newspapers.



8.3 Yyeia kai Aopdneia

H 61a0@Anion NG uyeiag twv epyalopEVwY ueoa ané
TNV TpNan 6AwvY Twv NoATIKWY acpadeiag, afAAd kal OWaTN EVN-
HEpwaON yia BEuata nou oxetidovial Pe TNV UYEID kar
apopoUv dueaa KaBe epyalddpevo, anotedolv Bacikeég eMISILOEEIS anévavtl
ato avBpwnivo duvapikoé pag.

Aivovtag 6o kal NepIgodtePo EPgaon ata BEpata uyeiag kal aopanelag
€pyaoiag, dIEUpUVOUPE TIG EVEPYEIEG YIa TN BeATiwon Twv £pyaciakwyv
OUVBNKWY Kal TNV NpédAnwn Twv EQYATIKWY aTUXNPATWY. X€ guvepyaaia
Je TNV eIBIKN €TAIPEI0 Napoxng UNNPECIWY Uyeiag kal aopdneiag epyado-
pévwv (EZYMM), 1o 2009 npayuatonoinBnkav nepiodikoi €éAgyxol dAwv
TWV £yKATAOTACEWV and Toug texvikoUg aapaneiag, evw 10 oUvono Twv
veonpooAn@BévIwy e€eT@aTNKe and Toug 1atpols epyaaiag. EninAgov,
0AoKANPWBNKE N avavéwan Twv YPantwy EKTPACEWY €NayyeAPatikoU
KivbUvou (CEEK) yia T1Ig eykataotdoeig Twy Kepalkv (ataBuoi Bdong) evidg
TOU Xpovobdiaypappatog nou eixe tebel.

Aivovtag 161aitepn €upaan otn guvexn Katapuion Kal euaigBntonoinan twy
epyadopévwy, Npaypatanolouvial eknalbeutika aePivapia uyeiag kal aoea-
Aelag o€ 6o 10 NPoownIkG, BNOTE Napiotatal N avaykn, evw 610pyavw-
VOVTal TaKTKG eKNaibeloelg via ta PéAn Twv EIBIKWY opadwy (n.x. opdadeg
nupaopdaeiag).

EidIka, yia toug epyaddpevoug texvikoug nAnaiov twyv otaBuwy Baong,
€xoupe NpopnBeutel atopika Soaipetpa nou kataypd@ouy 1a enineda g
aktvoBodiag atoug xwpoug epyaciag. Ta anotedéapata oudnéyovtal Kal
agiodoyolvtal yia tnv avaykn n pn Anwng SiopBwtikwy evepyeiwy. Eni-
nAéov, yia tnv npogtaaia éAwv Twv gpyadopévwy Nou acxodolvtal e
guVTAPNON Kal TN Agitoupyia tou SiktUou pag, éxoupe avantUgel avanu-
TKEG 00NYieg epyaaiag otoug ataBuous BAcng ug
0Mofeg Kal €XOUPE ENIKOIVWVNOEI PEW TOU €Taipikay intranet. Or odnyieg
autég agopouv Bépata aktvonpoatasiag, epyaaiag ae Uywn, Xphong Twv
PETWV atopIkAG Npogdtaaiag, nuponpoataaiag, agganous 0dnynang K.A.

Ano T0UG £A€yX0UG TWV Kata tonoug Keévipwy Mponnwng Enayyedpatikou
KivbUvou npoékuwe 0T n Etaipeia pag eival nANpwg evappoviopévn e tnv
Keipevn vopoBeaia.

8.3 Health and Safety

Ensuring the health of employees through compliance with
all safety policies, but also keeping them well informed on
issues related to health and safety are essential goals.

In placing more and more emphasis on health and safety at work, we are
expanding our efforts to improve working conditions and prevent accidents.
In cooperation with the special services company for the health and safety of
workers (EXYPP) in 2009, periodic checks were conducted throughout the
facilities by safety engineers and all newly employed staff were examined
by company physicians. In addition, the company completed the renewal
of written occupational risk assessments (GEEK) for the antennae plants
(base stations) in the timeframe that had been planned.

With particular emphasis on continuous training and employee awareness,
all staff attend seminars on health and safety, whenever the need arises.
Regular training courses are organised for specific groups (e.g. fire safety).

Especially for technical workers in the vicinity of base stations, we have
obtained personal dosimetres that record levels of radiation in the workplace.
The results are collected and assessed regarding whether corrective action
needs to be taken. Moreaover, for the protection of all workers involved
in our network’s maintenance, we have developed detailed work
instructions for the base stations available through the
corporate intranet. These instructions relate to radiation protection issues,
working at heights, use of personal protective equipment, fire safety, safe
driving, etc.

Inspections carried out by local Centres for Occupational Hazard Prevention
showed that our Company is fully harmonised with legislation.
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Engbppedon Epyaopévwv ae Géuata Yyeiag kal Aopaneiag

E€eibikeupévn exnaibeuan napéxetal atoug ToPElg uyeiag kal aaganeiag,
wate ol epyaddpevol va eival NANPWS EVNPEPWEVOL. 2€ TAKTA XPOVIKA
Slagthpata kal avadoya Pe UG ekNaibeUTKEG avAyKeG, NpaypatonoloUpe
exnaibevoeis oe Bépata | lUPACQAnelag-Tuponpoataaciag

kal A’ BOﬂBSIdJV, 0l onoieg aneuByvovtal atoug ouvadEéAPoUs Nou
anaptidouv TG opadeg NuUPaopAnElag gt £yKATaoTACEIS pag, e 6An tnv
EAAada. O1 eknaibevoelg autég, nou anaptidovial 1éoo and Bewpntikd 600
Kal anoé npakuké Pepag, die€ayovial ae ouvepyaaia pe tnv MNupoaBeatikn
Ynnpeaia kai 1oug latpous Epyaaoiag tng Etaipeiag pag.

Enfong, npaypatonoiolviar eknaibeloel ae Bépata acpaneiag twyv Site
Security Officers, ol onoieg aneuBuvovtal atoug ouvadénpaoug nou anapti-
Jouv TG 0pAadeg aopaneiag aug eykataotagelg pag ae éAn tnv EAAada, kal
die€ayovtal oe ouvepyaaia pe tn AlelBuvon Kpatkng Aopaneiag.

Mo ouykekpipéva, Y1A TO éTOC 2009, 6I8K|’IEDCII(D8HKCIV

192 (DDSC 8KI'ICI|6€UGHC ge Bépata agpdaneiag twv Site Security
Officers.

Employee Training in Health and Safety
Specialised training is provided in the field of health and safety, to ensure
that all employees are fully informed. At regular intervals, depending
on the pertinent educational needs, we conduct training on Fire and

First Aid, addressed to colleagues who comprise fire prevention teams
in our facilities throughout Greece. The courses are conducted both on a
theoretical and practical basis and are performed in cooperation with the
Fire Service and Doctars working in our Company.

Additionally training courses for the safety of Site Security Officers, take
place for our colleagues who comprise the security teams at all of our
facilities in Greece, in collaboration with the Directorate of State Security.

In 2003,192 hours of training in Health and Safety
were conducted.



8.3.2 Evnpuépwon Epyadopévwy
Apdoeig yia tn 6iakonnA Tou Kanviopatog

And 1o 2002, éxoupe epappdael noditkn kar dladikaacieg nou agopolv
gTnV anayopeucn TOU Kanviopatog oToug Xwpoug epyaaiag. Me apopun
TN VoPoBeTKA pUBPIGN anayGpeuans Tou Kanviopatog o Snpdoious Kal

BIwtikoU xwpoug, UAOMOINCAWE PIa OEIPA EVEPYEIWV UE
0TOX0 TNV EVNUEPWON TwV EpyadoPéEVWY NAVW aTIG
aUyXxpoveg PeBAOOUG Kal Tpdnoug 61aKONAG TOU Ka-
nviopatog.

O1 evépyeleg apopouaoayv oe:

* EVNUEPWTIKEG OUVAVINOEIG £pYAJOPEVWIV PE MPOTKEKANKEVN TNV
Mveupovonoyo ka X. kpdtdiou, Avaninpwtpia

KaBnyntpia tou lMNaveniotnuiou ABnvwy,

n onofa napouoiage evanAaktikoug tpénoug S1akonAg Tou Kanviopatog.
21N SIdpKeEIa Twv OUVAVINGEWY aUTWYV, NpaypatonoinBnke e8eAovIKA
PETPNON TOU PovoEeldiou Tou GvBpaka atov opyaviopd Kal OXETUKA
€VNPEPWON Yia 1o BaBpo katandvnaong Tou opyaviopou e€aitiag tou
Kanviopatog, KaBwg Kal TN XpAon Twv NapapappPakeUTIKWY NPoiovIwy.

« Siavopn EI6IKOU EVNPEPWTIKOU EVIUMOU pe o6nyfec
Kal XpAalPes oupBounég annd kal nANpoopies, yia ta enfanpa Kévipa
Aiakonng Kanviopatog atnv EAAAGda, pe €I6IKéC ETGIDIKéC TIUéC
yla Toug epyadopevoug tng WIND.

MaopandnAa, npoxwpnoaye atn dnuioupyia €IBIKWY XWpPwV Kanviopatog
ava Kthplo oUppwva Pe g 0dnyieg tou Ynoupyeiou Yyeiag otig KINPIakES
€yKataataoelg pag ae 6An tnv EAAasda.

8.3.2 Keeping Employees Informed

Quit smoking initiatives

Since 2002, we have implemented policies and procedures relating to
the prohibition of smoking in the workplace. Due to legislation banning
smoking in public and private spaces, We implemented a series
of actions aimed at informing employees on the
current methods and ways to stop smoking.

The initiatives relate to:

« inviting Mrs H. Gratziou, Pneumologist and
Associate Professor at Athens University to
present to the employees alternative ways to stop smoking.
During these meetings, a voluntary measurement of carbon
monoxide in the body and information on the degree of stress
the body experiences because of smoking and the use
of parapharmaceutical products was displayed.

« distribution of SPeCific brochure including instructions,
tips and information on official Smoking Cessation Centres in Greece

which include special corporate rates for WIND
employees.

We also proceeded with the creation of special smoking areas in our buildings
in Greece, according to the instructions issued by the Ministry of Health.
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Evnpépwan katd tou loU tng pinng

Tov loUAio tou 2003, npoxwpnaape o€ Pia 0AoKANPWUEVN EVRPEPWTIKA
€KOTPAtEia yia 1@ NPOANNTIKG PETPa Kal Toug TPGMOoUG avUPETWNIONG TNG
navénpiag tou «lod tng Mpinng» A(H1N1) npog toug epyaddpevous pag,
akonouBwvtag TG 0dnyieg tou Kévtpou EAgyxau kar MpéAnwng Noanpa-
twv (KE.EA.M.NO.) tng AielBuvang Anpdaiag Yyeiag tou appddiou Ynoup-
veiou. H kapndvia nepiAdpBave anootoAn NAEKTPAVIKAG €MIKoIVwviag,
avaptnan a@Iowy, ToNoBETNON €IBIKWY eVIUNWY TG £10060UG TWV KTNpi-
wv, aAAd Kal €161KWY CUCKEUWY anoAupavtikoU uypou.

8.3.3 Aeikteg Tpaupauapwy, Enayyeduatkwy AaBeveiwy,
Anwneiag Huepwy Epyaaiag kar Anouaiwy

Y UVONTKA, Napoudiadoupe Ta NePIoTaTIKA Nou axetidavtal pe Bépata uyeiag
Kal aoeanelag Katd tn didpKela Twv TeAEUTalWV ETWV.

Informing Initiative on the Flu Virus

In July 2009, we conducted a comprehensive campaign on preventative
measures with which to tackle the pandemic ‘Flu Virus' A(H1N1) to
our employees, following instructions from the Ministry Public Health
Directorate, Centre for Disease Control and Prevention (KE.EL.PNQ.). The
campaign included sending e-communications, posters, the placement
of instructions at the entrances of buildings, equipment and special liquid
disinfectant.

8.3.3 Injury Indicators, Occupational Health Risks,
Lost Days and Absences

We briefly present the factars relating to health and safety issues over the
past few years.

.



8.4 Npoownikn Avantugn kai EnayyeApaukn EEEAIEN
8.4.1 Exnaibeuan

Baaikn npotepaldtntd pag efval n ouvexng eknaideuon twv epyajopévwyv
Jag, Wate va avantuxBoulv kal tautdxpova va augavouy tnv anddoon toug.
O 0t6x0¢ pag eival va npooenkUaoUPE, va dIatnPRCoUE Kal va avantigou-
e ToUG avBpwnoug pag Yéaa oe éva duvapikd nepiBandov VEwV TEXVO-
Aoyiwv. " auté 1o Adyo, NPooEEPOUpE (0EG EUKaIPiEG eknaideuong nou
gtnpidouv TNV Nopeia TNG KapIEPAg Twv pyadopéviv Kal ouyxpovwes ano-
(PEPOUV aVIaYWVIOTKS NAEOVEKTNPA and TG UNGACINES ETAIPEIES.
Eknaibeuon Napéxetal o€ TEXVIKEG YVWOEIG, KABWG Kal SI0IKNTIKEG HeEI0-
TNTEG, WATE 01 epyaldpevol va eival NANPWG Katapuapévol aTo £pyaciakd
TOUG QVTIKElPEVO.

Ma 1o é10g 2009, npaypatonoinBnkav navw and 21000 EKMAIGEUTIKEG
(PEG.

8.4 Personal Growth and Professional Development
841 Training

One of our basic priorities is the continuous training of our employees so
that they can develop whilst also improving their performance. Our goal is
to attract, retain and develop our staff in @ dynamic environment with new
technologies. For this reason, we offer equal educational opportunities to
support employee career progress whilst generating a competitive edge.
Training is provided in areas of technical expertise and managerial skills so
that employees are fully trained in their area of expertise.

Far the year 2009, more than 21,000 hours of training took place.

Alvovtag éppacn atnv eknaideuon Twv pyadopévwy pag nou anagxodou-
vl ot nepigépeia, T0 2009 €XOUPE NPayUatonoINgEl

1877 8KI'ICII6€U'EIKéC (inSC ) ge epyadOPEVOUS TNG NEPIPE-

PEIAG, JE OTOX0 TNV avAMNTUEN TwV TEXVIKWY aAAd Kal SI0IKNTIKWY YVWIEWY
TOUG.

Agicel va onpeiwBel 0T ata kevipika ypageia tng Etaipeiag pag éxel eykata-
gtaBei BiBAIoBAKN dnou undpxouv SiaBéaipa oe GAoUG UG epyaldPeVouUs
navw and 1.000 BiBAia kal enayyeApatika apBpa nou agopalv Katnyopieg
Management, People Management, Marketing, Finance, Public Relation
kar Information Technology.

Emphasising the education of our employees employed per region, in

2009 we provided € 1,877 hours of training) to

regional employees, to develop their technical and administrative
expertise.

It is worth noting that the Company’s headquarters has installed a library
which is available to all employees, with over 1,000 books and professional
articles relating to Management, People Management, Marketing, Finance,
Public Relation and Information Technology.
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EvbelKtka, avagépoupe Napakatw TG oNPaviKGTEPES KATtNyopieg eknaibeuang:

@D Corporate University (W@

Epappddoupe and to 2007 1o Etaipiké Mpdypappa Aloiknong (Corporate
Leadership Program), 10 0Moio €0WTEPIKG, QEPEI T0 BIOKPITKG TiTAD
‘WIND Corporate University' (WCU). Eva peyado pépog
g eknaideuong kaduntetal and 1o WCU nou aneuBlvetal g€ otedéxn
nou d10IKoUv PIKPEG A peyaneg opades. H anootonn tou WCU eival va eni-
KOIVWVNCEI T0 V€O NAaiglo nyeaiag aAdd kal va evéuvapwael TNV €1aIpIKA
kountoupa. To WCU unoatnpidel tnv avantugn twyv OTEAEXWY PETW TNG
eknaideuang ae BEpata SI0IKNTIKWY Kal NYETKWY MNPAKTIKWV.

Y xedldotnke ata npatuna evég mini business MBA npoypdppartog, 10 onoio
anoteneital ano Siadikaaieg, SopEg Kal Agitoupyieg avtiotoixeg evog Akadbn-
yaikou 16pupatog. MapdAdnAda, o cuvtoviopdg kal n opyavwon tou WIND
Caorporate University yivetar ané t AiedBuvon AvBpwnivou AuvapikoU pe
TNV unoatnpIgn tou Top Management tng Etaipeiag.

"Ewg onpepa, £xouv npaypatonoinBef navw ano 7.500 UIJDEC EK-
naideuong péow tou WCU.
(E;learn@g)

To e-gnosis, anotenel €va kaivotdpo kal oAokANPwpEVO epyaneio exknai-
Heuang Baciopévo aug apxeg Tou e-learning. H ekpdBnaon yivetar péow tou
NAEKTPOVIKOU UNoAayIath Kal undapxel eUeAI§ia wg NPog TG WPES Kal PEPES
napakoniouBnaong. Aertoupyei and 1o 2006 kai nepifapBavel paBhpata MS
Office, Business kaBwg Kal paBhpata Harvard Business oxedlacpéva and

10 Harvard Business School oe guvepyaoia pe tn AledBuvan AvBpwnivou
Auvapikou.

Ma to étog 2009, 91 SDYCIZ(')LJSVOI napakodoUBnoav padnpata
TOU e-gnosis.

(Ynotpogies)
210 nAaiolo TNG guvexoUg avantugng tou avBpwnivou duvapikou, €xou-
pe Eekivaael Tn Siadikaoia xpnpatoddtnong anoudwyv eninédou Bachelor
kal Master and 10 2002 €wg onpepa. 2TOX0G €ival N anéktnan £yKupou

ntuxiou yia pyaddPevoug Nou £xXauv UYNAEG duvatdtNTeg enayyeApPatkng
ecenigng otnv Etaipeia.

Ané 0 2002 Pexpl anpepa, n AlelBuvon AvBpwnivou AuvapikoU éxel
xopnynael auvodika 42 UﬂOTpOLDfEC yia [tuxiakeg kal Me-
1a I'ITUXIGKéC ZI'IOUﬁéC ge Snuadaious Kal 161w TIKoUG akadnpaikolg
(pOpeig, anod TG onoieg 30 apopolv Metantuxiakoug TitAoug Znoudwv
kai 12 apopouyv MpontuxiakoUg TitAoug Znoudwv.

e

gnosis

Below, we refer to the most important training categories:

@Iﬂtorporate University (W@

Since 2007, we have applied the Corporate Leadership Program, which
internally has the distinctive titte "VWIND Corporate University'

(\/\/CU). A large part of the training covered by the WCU aimed at
executives that run small or large groups. The mission of the WCU is to
communicate the new leadership framework and enhance corporate culture.
The WCU supports staff development through training on managerial and
leadership practices.

It was designed to function as a standard mini business MBA program,
with equivalent processes, structures and functions. The coordination and
organisation of the WIND Corporate University is managed by the Human
Resources Department with the support of the Company’s Top Management.

Uptodate, 0ver 7,500 hours of training have taken place
throught WCU.

(E-learning )
E-gnosis, is an innovative and comprehensive training tool based on the
principles of e-learning. Learning takes place through each employees’
PC and there is a certain amount of flexibility in the hours and days that
are monitored. It has been used since 2006 and includes courses on MS

Office, Business courses and Harvard Business courses designed by the
Harvard Business School in collaboration with Human Resources.

In 2009, 91 emplogees participated in e-gnosis courses.
(Scholarships )

In the continuous development of human resources, we have begun the
process of funding Bachelor and Master Degrees from 2002 until today.

The aimis to obtain a valid qualification for workers whao have high potential
for career development in the Company.

From 2002 until now, the Human Resources Department has granted
a total of 42 scholarships for undergraduate and
postgraduate studies in public and private academic institutions of

which 30 relate to post-graduate degrees and 12 relate to undergraduate
degrees.



8.4.2 Enayyenuaukn EEEAIEN

KUpio péAnpa pag eivar va divoupe tnv eukaipia ge kaBe epyaldpevo va
expetandeutel 600 T0 duvatdv NePIOOBTEND TG EUKAIPIEG Kaplépag mou
napouaiadovtal otnv Etaipeia pag. Xe kKABe twhpa pag ol epyaddpevol au-
vepyadovtal PJe ToUG Npoiotapévoug Toug yia TNV avantu€n toug, EVW
I'ICIp(jﬁﬁﬂﬂCI éXOUUE KGBODI'(J&I 10 NAQiCI0 NOU EVOWHATWVEI
TG ATOPIKEG IKQVOTNTEG Kal NPOOBOKIEG Pe TG HeCIOTNTEG Nou n Etaipeia
anartef.

Ytoxevoviag otnv e€£AIEN Twv pyadopevwy Pe UWNAEG duvatdTNTES, ENEV-
dUoupe gTouUg avBpWNoUG pPag Kal atnv avantuén Toug, XpnaolPonoiwviag
1a nio ouyxpova epyaneia yia tnv eEEAIEA Toug:

- Mpoypdppata Etaipikng Eviagng

MNpaypatonoiolvial Nnpoypapata ETaIpIKAG £viagng aToug VEOUS auvaden-
(Poug 6AwvV Twv d1euBUVaEWY Kal TUNPATWY, Kata tn SIApKeia Twv onoiwv

divovtal ol KCIT[jﬂﬂﬂﬂEC KGTSUBUVOEIC yia 60a Npénel va yvw-
pidouv ol véor epyaddpevol T6ao yia tnv Etaipeia égo kai tnv ayopd tnAe-
NIKOIVWVIWV.

- Kévipa Avantwgng
Ta Kévtpa Avantugng, €xouv akono va:

e evIonidouv TG eNayyEAPATIKEG IKQVOTNTEG KAl Ta XapaKINPIguKA
TWV CUPPETEXOVIWY, Baciguéva atig 6e€10TNTeG Kal ata enineda
anédo0Nng Nou anaitel o opyaviouag.

avayvwpidouv ta duvatd anpeia kal ta anpeia npog avantugn

Twv ouppetexdviwy, wate VA I'IDOSTOIIJC']ZOUV 10 £6a(p0g
yia 81anoyo ndvw ato oxedlaapd tou MAdvou Atopikng Avantugng.

edlaopdg Atopikng Avantugng

8.4.2 Professional Development

Our main concern is ta give every employee an opportun
the career opportunities presented in our Company as much a
In each Company department, our employees work with their
towards furthering their development, while we establi
framework that integrates individual abilities and aspirations wit
skills required by the Company.

to exploit
ossible.

Focusing on the development of employees with high potential,
invest in our people and their development, using the latest tools for thei
development:

- Induction Programs

Our induction programs are designed for new hired from all divisions and

departments, during which they are offered apPropriate guidance
regarding what they need to know about both the Company and the
telecommunications market.

- Development Centres
The Development Centres’ objectives are:

* toidentify each participant’s skills and characteristics,
based on skills and performance levels required by the organisation

¢ o recognise the participant’s strengths and points in need of further
development in order {0 Prepare the ground for further dialogue

on the design of their Individual Development Plan

- Individual Development Plan

The Individual Development Plan ensures that all our staff has
opportunity to advance according to their abilities and our Company's
needs. While each employee’s development plan takes pla
a purely individual level, we use a comman framework to define the
required at each step of the process of professional development.

at
ills
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wteplkn Mpoaéakuon Ynowngiwv

oUPE TN BuvatéTNTa OToUg £pyadopévaous pag va avamtuxBolv kal va
vadNTACOUV VEEG KATeEUBUVOEIG, Ol OMOIEG OUVEXWG NPOCPEPOVTAl PE TN
wath kaBobnynan kai evBappuvon. ‘Otav undpxouv avaykeg kaAuwng
Béoewy, waxvoupe NpwtoTwg avapeaa gtoug avBpwnous pag, wg v
kaAUtepn NNyA €CEIBIKEUPEVIWIV UNOWN®IWV. >t WIND Eﬁﬂéc,
0l dvBpwnol pnopolv va e€eAiXBoUV eite we «nyéteg
¢ yvwang» (knowledge leaders) eite w¢ «ny£teg avBpwnwv» (people’s
leaders).

« YUotnpa AgioAdynang tng Anddoong

‘Eva onpavukd epyanesio nou eguddetal otnv €€EAIEN Kal avantugn twv

epyadopévwy, eival 1o Zuatnpa Agondynong tng Anédoong. O pdAog tou
QuaTAPaToG eivar 8ITtdG: aPevag pev 0dnyel atnv avikelgevikn agloAdynon
NG anédoong twv epyalopévwy, aPETEPOU OKOMEUEI TNV NEPAITEPW EEE-
Aign kar avantuén toug. O Baglkdtepog akonog eival n aupBonn atnv eni-
TEUEN TwV eTaipikwy otéxwv. Ofa ta péAn tng Etaipeiag €xouv tnv eukaipia
va gunthoouv Yia To anotédeaua tng anddoong Toug, va Béoouv niBavoug

poBAnpatigpols Kal va Bpouv AUCEIG and KoivoU e ToUG Npoigtapévousg
0UG. Baaiké otoixelo atn &iadikaaia auth eival N GU(DI@DOUD ENl-

Ivwvia ge akond tn &ikain kar opann agloAdynaon
4 Kal nepaItépw €€€AIEN Tou epyalopévou.

- Internal Candidate Recruitment

We enable our employees to develop and explore new dir
are constantly provided with the right guidance and encourage

can either develop into knowledge leaders or people’s leader.
- Performance Management System

An important tool that focuses on the evolution and development o
employees, is the Performance Management System. The role of the
system is twofald: whilst it gives an objective evaluation of an employee’s
perfarmance, it also looks at their further progress and development. The
key objective is to contribute to the achievement of corporate goals. All
members of the company have a chance to discuss the outcome of their
performance, potential problems and find solutions with their superiors.

Therefore, a key element in this process is to interact with a fair
and proper evaluation and the employee’s further development.
The assessment system is based on key skills (competencies) upon which
the employees are assessed. The first part deals with the assessment. Afte
the assessment is completed, the Individual Development Plan aims t
further develop employees through the monitorin

of their performance. This is made possible by recording
specific actions that need to be undertaken by the evaluated employeg in
order to achieve improved performance. Furthermore, upon completing the
evaluation, the employee is given targets for the next year.




> uvexidovtag tn buvapikn Napouaia pag atig oNPaviKOTEPES Hlopyavw-
oelg Huepwv Kapiépag Maveniatnpiakwy [dpupdtwy, dpaatnpionolov-
paate duvapika otnv eAANVIKN ayopd, EpXoPeval ae enag@n e niBava
peAdovTtika atenéxn kal npoBandoviag tg paatnpIdTNTES Pag as €va
Suvapiko kolvé nou anotedeftal and Toug enayyenuatieg Tou aupio.

210 nAafglo autd, udonoiNBnkav oI Napakatw SpAcelg:

- Xopnyia tou Eniotnpovikou Zuvedpiou
«XOHMMY 3.0» - Zuvedpio Dartntwyv
HAektpoAdywv Mnxavikwv

Kal Mnxavikwyv YnoAoyiotwy,

nou diopyavwBnke atn Geaoadovikn. To ouvedpIo, e Npoagédeuan
nou enépaae toug 1.200 poitnTég, TEAETTNKE Und TNV alyida

Tou Tunpatog HAektpoAdywy Mnxavikwyv kal Mnxavikiv YnoAoyIotwy
kal tng lMputaveiag tou Apigtotédeiou MNaveniatnpiou Geoaanovikng,
Kal okono €iXe TNV Napouaiaon Twv TOPEWY Kal HpaatnpIoTATWY

10U HAektpoAdyou MnxavikoU pnpoata atig VEEG MPOKANTEIS.

- Evnpépwon ato MNMaveniathpio Melpald, énou
€ixape TNV EuKalpia va NapoucIGooupPe OTOUG PJETaNTUXIaKoug
POITNTESG Tou Tpnpatog Aloiknong EniXeiphoswy e noio t1pono
Kal UE NOIEG eVEPYEIES TO Tunpa AvBpwnivou AuvapikoU evepyonolel
Kal napakivel toug epyaddpevous ae 6pAcdelg yia TNy avantuén
TOU £0WTEPIKOU €BeAovTIapoU Kal TNG OUVEICPOPAG TOUG
070 KOIVWVIKO alvono.

Continuing our strong presence in major labor market events such as
University Career Days, we have an active presence in the Greek market and
come into contact with possible future employees by bringing our business
to a potential audience who make up the professionals of tomarrow.

In this context, we implemented the following:

- Sponsoring the Scientific Conference
'SFIMMY 3.0" - Student Conference

for Electrical and Computer Engineering,

held in Thessaloniki. The conference, with an attendance that
exceeded 1,200 students, was held under the auspices of the
Department of Electrical and Computer Engineering and the Dean
of the Aristotle University Thessaloniki. Its aim was the presentation
of sectors and activities in Electrical Engineering facing new
challenges.

- Information Day at the University of Piraeus,
where we had the opportunity to present to postgraduate students from
the Faculty of Business Administration, how the Department
of Human Resources enables and motivates employees into
participating in national volunteer actions and contributing to society.
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e Enfokewn kal Eevaynan LDOITHTLDV Tou T|Jﬁ|JC1TOC

«WNQIaKwV 2UaTNPATwV» tou Mavenigtnpiou Meipaid,
0TI EYKATAOTACEIG TWV CUCTNUATWY PETAYWYNG Kal enonteiag

10U dIktUou atn Aew®. ABnvwv, ano eCeIBIKEUPEVA aTENEXN

NG Etaipeiag pag, pe okond tnv evNPEPWAN ToUg 6oV agopd

TO TEXVIKG TUAPA.

4og Alaywviopog ‘Global Management Challenge’
Y UYKeKpIpéva, atnpi€ape U0 and TG 0XTW OPAdES (POITNTWY

Mou gUpPPETEiXav guvonikd ato eetvo Siaywviapd. O Siaywviopog
‘Global Management Challenge’, eival o peyadutepog 61eBvng
dlaywvIgpdg ENIXEIPNPATIKAG OTPATNYIKAG YIA OTEAEXN EMIXEIPATEWY
Kal PoITNTEG. ZNpepa, 0 diaywviapog die€ayetal oe 30 XWPES ETNAIWG
Kal €xouv NN cupPEeTdoxel neploadtepa and 450.000 atopa.

Eniokeyn twv gortntv EKNAISEUTIKWV 1I8pUPATWY

g BODSIGC EAAGOQAC (TEI Seppiov kar IEK Aaykaba), ot
TEXVIKEG PaG eykataataaelg oto (paidkaotpo Begoadovikng, Eevaynan
0T0 otaBpud Bdang Kal evnpépwan yia tTn AEtoupyia Tou SIktou pag.

AleBvnc Aloycowouog
EmixeiponNuaTikNG XTeATNYIKNG

¢ Taking students on a visit and tour of the Company's

‘Digital Sgstems’ section. University of Piraeus’ students
visited the monitored switching systems and netwaork on Athinon
Avenue and were guided by the Company’s specialised personnel
from the technical department.

« 4th Contest - ‘Global Management Challenge’
Specifically, we supported two of the eight groups of students
participating overall in this year's competition. The ‘Global
Management Challenge’ contest is the biggest international
competition in business strategy for business executives and
students. Today the contest is conducted annually in 30 countries
and has already been attended by over 450,000 people.

« Student visit from educational institutions
in Northern Greece (Tel Serres and LLagadas IEK)
on our technical facilities in Oraiokastro, Thessaloniki.
The participants toured the base station and were informed
on how our netwaork functions.
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H WIND cuvelopépel atov Enayyedpatka MNpooavatodi- WIND’'s contribution to Career Guidance for Young
o6 twv Néwv People

210 nAaiglo TNg atpatnyIkng KoIVwVIKAG euBuvng tng WIND «xtnv Mpagn»,  Within the framewaork of WIND's ‘In Action’ sacial responsibility strategy, a
npaypatonoliodvial Pia geipa 6pacswy, Mou anotunwyvouy TN cuvelgpopa  series of initiatives are undertaken that reflects our contribution to young
yag otnv eknaibeuon Kal tov enayyeduatikd npooavatodioyd twv véwy,  peoples’ education and professional orientation providing them with
anna kar eniBpaBeliouv 6AOUG TOUG VEOUG Nou aywvidovtal va kataktnaouv  knowledge and personal skills.

T0 PE€AAOV TOUG PE GXNa TN YVION Kal TIG MPOCWIKES TOUG SECIOTNTES. WIND Telecoms Career Dag
- WIND Telecoms Career Dag Since 2001, this event has taken place regarding ‘Prospects

Ano 1o 2001, npaypatonoleital n ekdnAwan pe BEpa «Mpoontkeg for employment and a career at WIND'. During the event,
anaoxonnong Kai enayyedpatkng atadiodpopiag atn WIND». our Company's executives present the Company, its working

Katd tn didpkeia tng ekdnAwaong, atenéxn tng Etaipeiag pag environment and mobile telephony in general. Young people
napouoiadouv OToug VEOUG TNV EIKGVA ToU epyaaciakou nepiBanioviog are informed about job opportunities and a career at WIND, and have
070 XWPO TNG KIVNTAG TNAgwviag. O1 véol evnpepwvovtal yia the opportunity to participate in special ‘workshops' to prepare

TG NPOOMTIKEG anadxdnnang Kal EnayyeApatikng otadliodpopiag for entry into the labor market, interviews with executives and

otn WIND, evw €xouv Tnv eukalpia va napouv PEPOG aE €10IKA HR representatives from various departments within the Company.

‘workshop’ mpo€tolpaaiag yia tnv 0060 atnv ayopd epyaciag,

KaBwg Kal og oUVEVTEUEEIG e atenéxn tng AleUBuvang AvBpwnivou - WIND for excellence

AuvapikoU Kal EKnpoonous ano idpopa unuata tng Etaipeiag. Since 2001, WIND has honoured and distinguished thase who

; have achieved high grades in the country’s university entrance
WIND ADIOTSUSIV exams. To date, the Company has made a total of 146 awards
H WIND, and¢ to 2001, BpaBelel Toug padntég Kal TG JasnTtples to students from all the Prefectures in Greece.

nou apioTeuaav atig EI0aYWYIKEG EEETATEIG Yia Ta MNaveniotnuiaka
|6pUpata ng xwpag. Méxpl onpepa, n Etaipeia éxel Bpapeloel ouvoAdika
146 paBntég kal paBntpieg and éAoug toug Nopoug tng EAAddac.

75




76

Mapéxoupe atoug epyalopévoug pag éva oAokANPWPEVO avIaywVIGTKO
MaKETO NaPOXwWV, Nou aviapeiBel tTnv anddoan, TNV avantugn IKavoTATwWY

Kal TN ouvoAIkA €1AIPIKA eNiTuxia.
To oAokANpWPEVO NAKETO NapoxwyV pag nepidapBaver:

AVIaywVIoTUKA NaKETa aPoIBWV -0TaBepWIV Kal KUPAIVOUEVWV-
nou Baaidovtal oe oUYKPITEIG Pe TNV ayopda kal avtapeiBouv
TNV NPOaPOPA TOU EPYAZOEVOU TNV ENTEUEN TWV ETAIPIKWYV TTOXWV

Aapddeia wng Pe kaAuwn avikavotntag — atuxnpatog

Opabiké npdypappa latpo@appakeutikng KaAUWNG Pe tn duvatdtnta
OUPPETOXAG TWV PEAWV TNG OIKOYEVEIQG

EnibotoUpevo 161wTIKG ouvtaglodotiké npdypappa
Mpovopiakn xphan KivntoUd TNAEQUVOU

Eoguatdpio - kapetépia atn A. Kngiaiag kai A. ABnvwy, pe 16iaitepa
MPOVOWIOKES TIWES

Exntwoeig oe etaipikd npoidvia ota kataotnpata WIND

Mpovoépia ato nAaigio Tou peyadUtepou Npoypappatog eniBpapeucng

ouvaddaywy, Péow twv kaptwv WIND Bonus AMEX kal WIND
Bonus VISA

EKNTwoeIg Kal npoamopEG O Kataotnata Kal ENIXEIPACEIG Og AN
v EAAdda

We offer our employees a competitive and comprehensive compensation
package that rewards performance development and overall corporate
success.

The comprehensive benefits package includes:

Competitive remuneration packages -fixed and variable- based
on comparisans with the market which rewards employees’
achieving corporate goals

Life insurance covering disability - accident

Group Medical plan coverage with the participation of employees’ families
Subsidised private pension plans

Preferential mabile phone use

Highly preferential prices in the Company’s restaurant on Kifisias
and Athinon Avenues

Discounts on company products in WIND stores

Benefits under the card reward program for transactions through
WIND Bonus and AMEX VISA

Discounts and special offers in shops and businesses throughout
Greece



Tov loddio tou 2007, n Etaipeia pag avakoivwaoe tv unaypaen g Eni-|  In July 2007, our Company announced the signing of its Compan
xelpnalakng >uAdoyikAg UpBaong Epyaciag (EXSE) tng Etaipeiag, pe| Collective Agreement (‘ESSE’) with effect from October 2006 which was
avadpopikn 10xU ano tov OktwPpio tou 2006 kal n onoia avavewBnke to]  renewed in 2008.

200 ‘ESSE’ overlooks:
H EX>E peta€l dAdwv npoBAEnel:

* covering childcare costs until primary school age,
* TNV KaAuwn danavng euAagng Naidiwv PExpl TNV Eviagn Toug

, . * child allowance from the first child, although many existing collective
otnv npwtopadyia eknaideuon,

agreements anticipate payment only after the third child,

* TNV anddoan enibépatog tkvou and 1o Npwta kidAag naidf, evad
OTG NEPIOOOTEPEG and TG UNAPXOUTES KAAdIKES oupBaaclg opidetal
N UNoxp£wan KataBoAng Tou axetikoU enibépatog ano o tpito naidf, * foreign language allowance for WIND stores’ sales staff,

* covering the cost of annual check-ups every two years,

e TNV KAAUWN KGOToUg NPoANMTIKWY IaTPIKWY e€ETagEwV ‘check-up’ granting a stand-by allowance to those registered as stand-by staff, a

K@Be 6eltepn xpovid,

granting paid study leave.

* TN X0prynon enibépatog $Evng yAwaaoag Kal aToug NwANTES Kataatnpdtwy,

° TN XopAyNan eNGOPatog e101pdTNTag o€ 600ug dnAwvovial wg
npoowniké ENIEUAKAG, Kal

TN XOPAYNON 0rnoudactikng adelag e anodoXEG.

Ma tnv NANPETTEPN EVNPEPWON TWV EPYAJOPEVIIV OXETIKA |E TO NAKETO For complete information on the employee benefits package the
napoxwv tng Etaipeiag, npaypatonoieitar: company:
AIgvopn OXETIKWYV EVNPEPWTIKWY EVTUNWV Distributed leaflets
Aigvopn evNPEPWTIKWY €UXPNOTWV KAPTWV e XpNalpa tnAE@wva Distributed information cards with useful telephone numbers
ava unnpeaia per service
Evnpépwon otov €181KG SIKtuakd téno (uéow tou WIND portal) Updated special intranet website (via WIND portal)
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‘Evag and toug Baaikdtepoug Aoveg nou diénel tTnv npoaéyyion tng WIND
EnAag oe enfnedo Siaxeipiong twv avBpwnivwy népwy, eival n npowBnan
guvexaUg ENoIKOBOPNTIKAG Kal appidpopng enikolvwviag petal twyv epya-
Jopévwy Kal tng dioiknang. H npoagg€yyion auth BonBad wate va eival éAeg ol
nAgUPEG -ava Naaoa aTyPn- eVAPEPES yia KABe véa eCEAIEN NoU apopa atnv
Etaipeia, aAAa kal yia Tov oudiagtikd Xeipiopd kaBe B€patog Kal avaykng
rou avakuntel oe eninedo avBpwnivou duvapikou.

One of the main pillars supporting WIND Hellas' approaches to human
resources management is to promate a constructive and continuous two-
way communication between employees and management. This approach
helps to ensure that all parties can, at any time, be informed of any new
developments regarding the Company, so that any issue can be dealt with
an effective manner.

|GpKnc, 0UCIaoTIKN Kal apeidpopn enikoivwyia
NgVouvapwvel 1o KAipa epnigtooUVng kar ouvspdyer oty
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Continuous, effective and interactive communica-

tion strengthens confidence and assists the estabhshment of
a distinct culture which recognises individual ability, effort and contri

.T.*:---. ac<viaia Kouﬁtoupoc Mnou avayvwpiZel tnv atopikh Ikavetnta,
npoonabeia Kal CUVEITPOpPT, K V-op
Adyo autd yivetal diapkng diepelivnaon Twv Kavadiwy enikovwviag petacu
Twv gpyalopévwy Kail Tng Sioiknong, Wate va dnuioupynBolv akdépa Ioxu-
potePOI beapol, va evioxuBel nepatépw n guvepyacia petagy Twv opadwy
Kal va aglonoinBei n §Uvapn tou enoikodopntikoU diandyou.

EvioxUoupe tnv Appidpopn Enikovwyvia Eowtepika

Méoa ato nAaioio TG S1EUPUVONG TNG ENIKOIVWVIOG E0WTEPIKE, Npaypa-
Tonolodvtal ava Takta xpovikd 61agTpata cuvavingelg tou AleuBUuvovtog
YupBouAou pe 6Aa ta TPnpata ng Etaipeiag, pe OUUUETOXF’] Tou
HeyanUTtepoU PEPOUG TWV £PYAOUEVWIV oe pikpég opd-
8eg atdpwv KABE popd. Zn SIGPKEIQ TwV CUVAVINCOEWY, Napoualdovral ol
gtdxal Kal N Nopeia autwv Katd tn Sidpkeia Tou £€T1ouUg wate 6Aol o pya-
{6pevol va eival euBuypappiopévol Pe TG Npotepaldtntes tNG Etaipeiag kal
1a anotedéapata ata onoia kadouvtal va egudcouv. Eniong, ol epyalddpeval
éxouv v EUKAIPIa va BEaouv Toug npoBAnpatiopous

TOUG, aAAd kai va unoBannouv Npotdoeig kal IGEEG Nou axetidovtal pe tnv
enixeipnpatikn dpagtnpiétnta tng Etaipeiag pag.

satnta. Na o whilst atso-promoting teamwark Forthisreasen, we continuously explore

channels of communication between employees and management to
forge even stronger ties, to further strengthen cooperation between groups
and develop the power of constructive dialogue.

We Take the Two Way Communication Process Further

In the context of promoting internal communication, the CEO conducts
regular meetings with the Company departments. Each time, most of
the Compang’s employees attend in a small group format.
During the meetings the Company’s objectives and their course during the
year are presented so that all employees are aligned with the Company’s
priorities and attaining relevant results. Also, employees have the
opportunity to raise their concerns, and submit proposals
and ideas related to the Company’s business.




8.6.2 Avantuoooupe Kavania Enikoivwviag

Or peBodor kal ta kavania enikovwviag nou xpnaigonoiolvial ivar noAudpiBua
Kal avantooovtal og BaBog xpdvou. Eveiktkd, napaBetoupe ta kupidtepa:

(- WIND Portal

Eowrtepikdg SiKtuakag ténog, 6nou 6ol ol epyaddpevol €xouv npéaBacn
g€ KaBe €idoug nAnpopopia. MNMpaypatonolodvial CUVEXEIG BEATILITEIG Kal
avaBaBpioeig tng Iotoocenidag pe atdxo va eival €va {uvtavo Kal au@idpopo
UETO eniKovwviag To onoio NpowBel TNy anoteAeapatikn Kal dpeon nAnpo-
(pépNon yia ta dpwpeva péaa atnv Etaipeia, tn SieukdAuvan Twv e0wWTeI-
Kwv S1adikaaitv (NAEKTPOVIKES aItnoelg), Tn yvwan (e-library, e-learning).

(- WIND ABOUT

Etaipikd nepiobiko to onoio diavépetal ae 6Aoug Toug Epyadopévous.

To nepiodiko piAogevel éva pépog talipikng UANG, 6nAadn nAnpopdpnon
yia v eNIXeIpnpatikn dpactnpidtnta tng Etaipeiag, aAdd tautdxpova ano-
Tefel TN @uvn Twv avBpwnwy pag, kKaBwg PEoa and autd napoualadovial
Ta onpavukaTePa 1alpika project kal n epnelpia 6owv epyactnkav ge autd.

(- Internal e-news

Ei8Ikég ekbOOEIG e-news, yia TNV TaXUTEPN EVNPUEPWON TWV EPYAJOPEVWV
OXETKA e NPOVOPIAKES ENOXIAKEG EKNTWCEIG ata kataothpata WIND i
ETAIPIKEG EKONAWCTEIG.

8.6.2 We Develop Communication Channels

The communication methods and communication channels used are

numerous and have grown aver time. The most significant are outlined below:

«(+ WIND Portal >

The Company's intranet where all employees have access to any kind

of information. Constant improvements and upgrades are made so that
itis a lively and interactive communication tool that promotes effective
and immediate information about what is happening inside the company,
facilitating internal procedures (electronic applications) and knowledge
(e-library, e-learning).

(+ WIND ABOUT >

A Company magazine distributed to all employees which presents
corporate material, information about the Company’s business but also
represents the voice of our staff, the more important corporate projects
and the experience of those who warked on them.

(» Internal e-news >

Special Edition e-news which straightforwardly informs employees on
special seasonal discounts at WIND stores or on corporate events.

(- Internal Marketing )

Internal promos which supply our employees with comprehensive and
direct marketing product and services. To this end, the key practices

that were followed were: iNternal televisions, electronic
communication, electronic invitations, special
promotions and internal branding.

(. SMS/MMS

The internal communication of corporate messages is performed via bulk
SMS or MMS to all employees’ mobile phones when necessary.

(- Internal Marketing )
Mapoxn oAokANPwWPEVNG Kal GQUECNS NPOWBNONG TwV NPCIGVIWY Kal urnn-
pealv (internal promos) atoug epyalopévouc. Mpog tnv KatelBuvon autn,
0l BaCIKATEPES MPAKTIKEG Mou akoAouBnaape ntav ol akddouBeg: E0WI-
TEPIKEG TNAEOPACEIG, NAEKTPOVIKA €MIKOIVWVia,
nAEKTpOVIKai dlaywviopol, €IBIKEG NPowBNTIKES
EVEPYEIEG, EOWTEPIKO branding.

(-« AnogtoAn pnvupdtwy

H eowtepikn enikovwvia etaipikwv pnvupdtwy yivetal kar peow bulk
SMS, MMS ata kivntd TnAg@wva 6Awv Twyv epyalopévwy, 6Tav autd
Kpivetal anapaitnto.
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\® J - b
WIND Parent’s Day

Alopyavwvoupe EkbnAwaelg Epyadopévwy We Organise Employee Events

O1 E0WTEPIKEG OXETEIG TWV epyadopevwy evioxuo- Internal relationships between employees are

vtal GKéUﬂ I'ISDIGGOTEDO péoa and ug S1AMopeg EKONAWTEIG NoU reinforced through various events organised throughout the year
dlopyavwvoupe atn BIAPKEIa ToU €T0UG, BNwgG To Xpiatouyewviduko Mapt,  such as Christmas parties, ‘Pitta’ events and the Corporate Athletic

ol ekdnAwaelg Konng Mitag, ta evooetaipika ABAntika MpwrtaBAnpata mini - Championships, i.e. mini saccer and basketball.
soccer Kal YNAgkeT

or the 7th year running, WIND organised the WIND Parent
Shortly after schools close, employees bring their children into the ofﬂce
to celebrate Parent's Day. The event is designed to bring
children into contact and familiarise them with their

parent’s working environment and promote the concept of balance
Retween employees’ personal and professional life.

ia 7n xpovid, n WIND npaypatonoinge tnv ekdnAwon WIND
Aiyo peta o KAglolpo twv oxodgiwv o1 epyaddpevol tng Etaipeiag unod
VIal KaBe xpdvao ta Naidid Toug aTo XWpPOo ToU Ypapeiou Toug Yia va yiopta-
gouv 6ol padl otnv Ek6nAwan tng Hugpag tou Movéa. H ekdnAwaon
EXEl WG OKONOG TNV €nagn Kal tnv e€0IKEIwaN Twv
naiblyv e 10 epyaaiakd nepiBaniov Twv YovIwy

TOUG, kaBwg kal tTnv npowBnan tng évvoiag TNG Icopponiag avayeoa
gTnV NPOCWINIKA Kal TNV enayyedpatikn dwn.



e
H WIND ooU cixetat

KaAn Xpovia

‘Back to school’

NIYeG PEPES MpIv §eKIVATE! N veéa axodikn xpovid, n WIND &wplige ota nai-
816 Twv epyadopéviwv TNG NOU €10AY0VIAl OE VEEG EKNAIBEUTIKEG BaBPIbES,

eninAgov epodia yia tnv Npdodd tous. Ta naidid twv epyadopévwy NG A’
Anpotikou napgnapav and tn WIND oxoAikEg 1aa-
VIEG Kal 6A0 ToV anapaitnto axoAikd €onAioPo. Ta
nasia g A" Fupvaaiou epodiaotnkav pe WIND Data
Card yia dwpedv acUppatn npdaBaon oto Internet ge 6AN T Sidpkeia
NG oXoAIKNG XPOVIAG, evw ata naidid tng A’ Aukeiou rlpooq)ép-

Bnkav Lpopntof UI'IOHOYIGTéC. H evépyeia autn evidaoetal oto
nAaioio 1d1aitepng pépipvag tng WIND npog toug yoveig epyadopevous.

8.7 Eowtepikag EBeAovuiopog

210 nAaiglo Tou Npaypappatog «xtnv Mpa&n», 1o Tpnpa AvBpwnivou Au-
vapikau, Baaiopéva atnv nenoiBnan 6T N yvwon Kal 10 Kivntpo yia eual-
oBntonoinon npénel va éxouv wg apetnpia TO SUUJTEDIKG nepl-
BGHHOV, ané 10 2005 €wg onpepa, éxel gupPBANAEl N0 oUOTNPATIKG

Kal kaBopiotiké gty avantugn tou STGIDIKOU EBEHOVTIOUOL'J, pe
atdX0 TNV EVNPEPWION KAl TNV vepyn, EBEAOVTIKA QUPPETOXN TwV £pyalo-
PEVWV 010 KOIVWVIKG Npdypappa tng Etaipeiag pag.

Eibikdtepa, o1 avBpwnoi pag gupPeTéxouy ot éva peyano apiBpd eBedovu-
Kwv 6pacewv nou aneuBuvovtal T1doo o€ opPades TNG KoIvwviag, ol onoieg
xpeladovtal eNnpooBetn atnpIgn, 600 Kal ato nepiBaniov.

‘Back to school’

A few days befare the start of the new school year, WIND donated school
equipment to its employees’ children entering their new school year. Pupils

in the first grade of primary school received school
bags filled with all the necessary equipment. chidren
inthe first grade of high school received a WIND Data
Card for free wireless access to the Internet whereas thase in their first

year of Lyceum were offered laptops.
These initiatives reflect WIND's sensitivity towards its employees who are
also parents.

8.7 Internal Volunteerism

Within the framework of the ‘In Action’ program, the Human Resources
Department, based on the belief that knowledge and awareness for

the purpose of sensitisation must be motivated by the internal
environment, since 2005, has involved more systematically in the

development of corporate volunteering, aiming at the awareness
and the active voluntary participation of employees in our Company’s
social program.

In particular, our staff is involved in a large number of voluntary actions
aimed at sacial groups who need additional support and the environment.
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AvakikAwon

E€owkovopnan evépyetag

Asvipogiteuon OaAdoato nepBEAA
Anpihios - lodviog 2009 Plpﬂ ov .
piuog - lovviog OKaRpo: - AexépBpioc 2008 o Tavoudpiog - Mépgtiog 2009
AvakikAwon onyaivet Myétepa anépAnta, Euxt dhav o vaégBowy
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WIND

AueBuvan ABpGnvou AuvapKos

8.7.1 EuaigBntonoinan Epyadopévwy oe Béuara MNepiBanioviog
< Huepondyio apiepwpévo 010 MepiBaAnov >
To npepondyio oxedidotnke Pe NpdBeon va euaicBntonoingel 6AoUg Toug
epyadopévoug, WATE va evepyonoinBolv Kal va npoypagpatioouy 1g 6pa-
0€IG TOUG O€ TE00EPIG AEOVEG NOU €ival aPIEPWEVOI OTO HSDIBGHHOV,
snAasA oty EC0IKOVOPNON TNG EVEPYEIAG, omv AVAKU-
kAwaon, oy Npootacia tou Baddaaoliou nepiBanno-
VTOG kai otn 68V6DOLDUT€UOD. H WIND, pe tnv evepyd GUPPETOXN
Twv gpyalopévwy, atoxelel va agnael 1o 8IKO TNG otiypa atnv aévan npo-
onaBeia yia éva kanutepo nepiBaniov.
(- Oepaukég MepiBafovukég Apioes >

AvaptiBnkav ge 6Aeg TIG EyKaTaotaaelg g Etaipeiag pag, Pe okono va unev-
Bupigouv Kal Napakivagouy ToUG EpYaopeévous Pag Npog UG avanoyes 6pAcels.

<> Niadpaoukd naixvidl e€0IkovOUNONg EVEPYEIQG >
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>Tnv npoandBeia peyanltepng EOIKOVOPNONG eVEPYEIQG 0T Ypaweio, &n-
ploupynaape éva 6IG§DOUTIKO naixvio! w onofo BonBdel kaBe ep-
yadopevo va eviagel atnv KaBnpepIvATNTA ToU KANOIEG anAEG GUVNBEIES Kal
PEOW TNG Napakivnong petagu twyv epyadopevwy va yivel Mpaén 1o evlia-
pEpov pag yia to MepiBdadov. To naixvidl, kaBwg kai €va GUUBOﬂIKé
stand YDG(.DEI'OU, U0IPACTNKE 0€ BAEG TIG EYKATAOTATEIG Kal ETUXE g-
yaAng anodoxng and toug epyalopévous. Me to phvupa <<AC K[f]VOUUE
0Aol uag TNV apxn Pe TN CUPETOXA Uag!» npotpénoupe
T0UG £pyalopévous va agnaouy To S1ké Toug atiypa otnv npoonabeia e€oi-
KOVOUNONG EVEPYEIQG.

8.7.1Employee Awareness of Environmental Matters

(- Environmental Calendar ),
The calendar was designed with the intention to make all workers mobilise
and plan their actions based on the four pillars that are dedicated to
the environment, namely energy saving, recycling,
protecting the marine environment and planting
trees. Through its employees’ effort, WIND intends to leave its own
imprint on the endless effort for a better environment.

¢ Environmental Posters ),

These were posted throughout our Company's facilities in order to remind
and encourage our employees to act.

¢ Interactive energy saving game D)

Inseeking greater energy savings in the office, we created an interactive
game that helps each employee incorporate simple habits that they
put into practice thereby reflecting our concern for the environment. The
game, as well as a ngbO“C Compang stand, has been
distributed throughout all the facilities and has received a great level of
acceptance from employees. The slogan ‘Let’s all start with our
participation!’, urges people to leave their imprint on energy-saving
efforts.



NAPE MEPOX!
EXY

Yuppetoxn otnv «QPA THX MTHX»

To ZapBato 28 Maptiou 2009, cuppeteixaye atny Naykoopia npwtoBou-

Aia tng NnepiBanAovIIKAG opyavwang WWF «H QPA THX THX»

evavua atnv KAipatkn addayn kai, anod tug 20:30 €wg 1g 21:30, aBnoape
10 PWTa, OTG KEVIPIKEG €yKataataaelg oe 6An tnv EAAdda. MapdndnAa,
Sle€aydyape Kapnavia evnuépwaong Kal euaigBntonoinang twv epyalopé-
VWV NPOTPENOVTAG TOUG Va CUPPETEXOUV Kal {6101 aBrvovtag via pia wpa 1o
Bpadu tou ZaBBaAtou ta PWa ata onitia Toug.

AvakUkAwaon gto ypageio

f Mpotpénoupe 6Aoug Toug epyaddPeEVOUS va avakuKAWYoUV atoug e151KoUg
kadoug ol anofor efval tonoBetnpévol ae GAeg TG eykataotacelg tng Etai-
peiag pac. o MAOTKO NPAYPAPKa avakUKAwWONG, nou
Cekivnoe 1o 2009 ota ktipia tng NeandAewg ato Mapouai, ge ouvepyaaia
ye 1o Tpnpa Moidtntag kar to Tpnpa Alaxeipiong Eykatagtagewy, eykata-

gtadnkav véol kadol yia nAagtika kal anoupivio ato xwpo Siafeippatog twyv
{ KTNpiwyv autwy, Wate va unapxel n duvatdtnta avakUkAwaoNG CUCKEUaal-

wv and 1pdIpa, avawuktika, gnoukddia vepou kal dAda napdépoia anop-
pippata nou Ba katéAnyav otn xwpatepn. Tautdxpova, avikatagtasgnkav
kal nadaiof kadol avakUkAwang xaptioU e VEOUG, OE KAMNOIEG NEPINTWITEIG
L’peyaﬁUtspnc XWPNTUKAOTNTAG.

WIND Eco News

Evkaividoape pia véa ataBepn othAn pe véa nou agopolv ato [MepiBan-
Aov péow tou etaipikad nepiodikod WIND ADOUL. Etal, evioxtBnke
n npoondBeia evnpépwong Twv epyadopévwy 1600 oe eupltepa nepifan-
Aovuika Bépata 6o Kal oe eI8IKOTEPES ECEAICEIS KAl VOUOBETIKEG puBpiTelg
nou apopoUlv APeoa atnv OIKIOKN oIKovopia.
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Participation in the ‘EARTH HOUR’

On Saturday, March 28 2009 we participated in the WWF's global

initiative 'EARTH HOUR' against climate change, and from
20:30 until 21:30, the lights went out at all our facilities.

We also encouraged employees to participate in this initiative from their
homes.

Recycling at the office

We urge all our employees to recycle at the special bins located in all the\

facilities in our Company. The Pilot recycling program, taunched
in 2009 in the buildings on Neapoleos Street in Maroussi, in cooperation
with the Facilities and Quality Departments, installed new recycling bins for
plastic and aluminum in these buildings’ break rooms in order to be able to
recycle packaging from food, drinks, water bottles and other similar waste
that would otherwise end-up in a landfill. At the same time, traditional
paper recycling bins were replaced with larger ones with greater capacity.

WIND Eco News

We launched a new calumn on the environment in the company magazine
WIND Aboult. This reinforced aur efforts ta keep employees informed
on wider environmentalissues and on specific developments and legislation
directly affecting the domestic economuy.

~/
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8.7.2 EBenovuikn AaconupdaBean

EBEAONTIKEE AYNAMEIE AATOMYPOSBEEHS @

AITHEIH

Kt greifte T aitnor oas o biegBuvan
EABA. Eutépns 97, 14574 Posénofn, Atui, . 210 6211600
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8.7.2 \Voluntary Forest Firefighters




Eival oto xépL oou
va OWOELG ayann

sk
ETHN IPAZH

8.7.3 Ynoatnpign 16pupatwy
G «Kévipo Ynodoxng Aotéywy Tou Anpou ABnvaiwy»

Evéwel twv eoptwv Kkal ge npwrtopoudia Twv ypappatéwy tng Etaipeiag
Hag, ouyKevipwBnke uAIKG avBpwnIgTuKng BonBeiag yia 1o Kévipo
Ynoboxng Aatéywv tou Anpou ABnvaiwy (K.Y.A.A.A.). 'Evag and toug
Baaikoug okonoug Twv Npoypappatwy nou udonolei 1o'16pupa
AgTéywy €ival N avIPETWNIoN Twv NPoRANUATWY TwWV aoTEY WY
(otéyaan, oitan, évbuon, unédnon K.G.), 01 onofol yia onoiodAnote
Adyo Bplokovtal xwpig atéyn. O epyaddpevol Pag, avianokpIvepPeVol
atnv avaykn yia atnpi§n Twv agBeviv KOIVWVIKWY opadwv Kal

JE €vtovo 10 aiaBnpa tng avBpwnigtkng adAnAeyyung,

guykévipwoav navw anod 500 tepdxia 16wV

€vOUuoNg Kal unddnong yia touc piAogevolpevoug
ToU 16pUpatog.

«Eivar gto xépi gou va 8waeig ayann» j,

Méow Tou €1d1koU evtunou «Xtnv Mpd&n» nou poipadetal and to 2006,
vivetar pia oAokANpwPEVN NPOONABEId EVRPEPWONG TwV £pYAJOPEVWV
yia 1a Koivwpenn 18pupata nou n Etaipeia pag otnpicer, adda divetal
kal n duvatdtnta eBeAovukng dpdang PEaw NAylag evioAng atn
pioBob0oaia Toug yia TNV 0IKOVOPIKNA eviaxuan |dpupdtwy, petalu

TWV 0noiwv Kal ta akéAouBa: «AUpelo Maibikd 16pupa», «<EAEMAT»,
«[atpol Xwpig Xuvopa», «MOm/Etaipeia MeAgtng kai [MNpootaaiag tng
Meaoyelakng DwKIagy.

0 BPlag
LIKO BPEao,
W 0"’1@,0

i
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8.7.3 Supporting Institutions
("’Welcome Centre for the Homeless of the City of Atheni))

(o

In view of the initiative of our Company’s secretaries, we gathered
material humanitarian assistance for the Welcome Centre for the
Homeless of the City of Athens (K.Y.A.D.A.). One of the main purposes
of the program implemented by the Foundation for the Homeless,

is to address the problems of homelessness (housing, food, clothing,
shoes, etc.) for those who for whatever reason find themselves
without shelter. Our employees, responding with a strong sense

of human solidarity, gathered more than 500 items of

clothing and footwear for those who live in the Foundation.
‘It's up to you to give love’ >

Through the ‘In Action” material which has been distributed since
2006, a comprehensive effort to inform employees about

the Charitable Foundations our Company supports, they can now
make donations through direct debit of their payroll bank account
to the following: ‘Lyreio Children Foundation’, 'ELEPAP’, "Medecins
Sans Frontieres” and ‘MOm/Assaciation for the Protection of the
Monk Seal'.
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8.7.4 EBeAovukn Aigobdaoaia

Mia ané 1§ onpavukatepeg npwrtopoudieg TG Etaipeiag pag anotedel n
Snpioupyia Tpanedag Aipatog, n onofa Aeritoupyel and to 2002. £16x0G NG
Tpanedag Afpatog eival n gupBodn atnv eBvikA NpoondBeia yia anéknan
€MNAPKEIOG aiatog Kal N ayean atnpiEn Twv epyadopevwy Kal Twv OIKOYE-
VeItV Toug atig avaykes tou yia aipa. 10 2009, 6IODYCIV[DOCIU€
6Uo npoypdpuata EBedovukng Aipgodoaiag, 1000
otnv ABhAva 600 Kal oug undAoineg NOAEIG eKTOC

ABnvwv yia ToUg ouvad£éAmous nou eniBupodoav va CUUUETAOXOUV.
H Tpaneda Aipartog éxel avtanokpiBel €unpakta ato KAAEoPa TwV OIKOYEVEIWV
TwV gpyalopévwy Kal €xel BonBnael £wg anpepa ndvw and 200 NepINTWCEIS.

8.7.4 \oluntary Blood Donation

One of our Company's major initiatives was to establish a Blood Bank, which
opened in 2002. The aim of the Blood Bank is to contribute to national
efforts to obtain adequate blood supplies and directly support employees
and their families when they need blood. In 2009, we organised
two programs for Voluntary Blood Donation in
Athens and in other cities outside Athens for colleagues
wishing to participate. The Blood Bank has actively responded to many
families’ cries for help and has helped, to date, aver 200 such cases.



Aigtnpnaon TG opandTNTag Twv EPYACIAKWY OXETEWV EV PETW
TWV ONPAVTIKWY KOIVWVIKWY Kal 0IKOVOPIKWY adAaywv.

Evéuvapwan tng E0WTEPIKNG ENIKOIVWVIAG pag PEaw
TOU €0WTEPIKOU 51aBIKTUAKOU TOMOU Kal TwV NEPIOSIKWV
ouVavINoEWV Twv epyadopévuwy Pe Tn Aloiknon.

Ynoypapn tng véag Enixeipnalakng ZuAdoyikng ZUpBacng
Epyaoiag (EXYE) peta&l tng Aloiknong tng Etaipeiag kal
T0U Xwpateiou Epyadopévwy.

Evioxuon kar unogtipIgn Tou ouaTAPatog ENIPOPMWANGg

TV epyadopévwy PE EUMacn atnv eknaibeuan tou aveBpwnivou
duvapikou twv MwAncgewy, KaBwg Kal Twv Texvikwv AlIEUBUVOEWY
nAavw TG VEEG TEXVONOVIES.

Enéktaon tng autopatonoinong twy 0WIEPIKWY dIadIKaoiwyV
JE EKTEVETTEQN XPNON TWV VEWV TEXVOAQYIWV, OTOXEUOVTAG
otnv eAaxiatonoinan Tou Xxpévou dlaxelpiong, kaBuwg Kal

0TN Pelon TNG EVEPYEIOKNG KaTavanwang.

Mepatépw avantuén ouvepyaoiwy e POPEG TNG akadnpaikng
Kolvétntag, cuvexidovtag tn Suvapikn napoudia pag atg
ONPaVTKOTEPES Blopyavwoelg «Huepwv Kapiépag»
Mavenigtnpiakwy [6pupdtwv.

2 UVEXION TOU NPOYPAPKATOg ToU E0WTEPIKOU eBeAavTiapoU

JE gTOX0 TNV Napakivnan yia Tnv NepaItépw evepyn eBeAQVTIKN
OUPETOXN TWV €pyaopévioy aT0 KOIVWVIKG Npdypaupa

NG Etaipeiag pag, kaBuwg Kal tnv evioxuan Twv 6pAgewV KOIVWVIKAG
€UBUVNG PEOW TwV NPWTOROUAILV TWV b1V Twv epYalopPEVWV.

Evioxuan tng evnpépwong kal euaioBntonoinong twy epyadopevwy
og Bépata nepIBAnAovTog Pe tn npioupyia e161KNG NAEKTPOVIKAG
¢kboang "WIND Eco News' péow tou intranet.

2 Uvexng kal adianeintn ouvepyaaia pe 6éAa ta twnpata tng Etaipeiag
V1@ TNV ENITEUEN TWV ETAIPIKWIYV OTPATNYIKWY TTOXWV.

Maintaining the regularity of labor relations in the midst of major
social and economic change.

Strengthening internal communication through our internal
website and regular meetings between management and employees.

Signing the Company Collective Agreement (‘ESSE’)
between the Company’s Management and Trade Unions.

Strengthen and support the Training System with an emphasis
on training Sales employees and Technical Divisions management
on new technologies.

Extended automation of internal processes with extensive use
of new technologies, aiming to minimise time and enhance energy
saving.

Further develop partnerships with academic community, continuing
the momentum of our presence in major events such as ‘Career Days’
at Universities.

Continuation of the internal volunteer program designed to motivate

our employees to further the Company'’s sense of social responsibility.

Raise employee awareness on environmental issues through the
creation of a special electronic edition "WIND Eco News' through
the intranet.

Constant and continuous cooperation between all departments of the
Company to achieve corporate strategic goals.
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Ta MNpoidvta kal o1 YANpeaieg pag
KaAuwn Alktou

YneuBuvo Marketing

Alaxeipion Xx€0ewV Pe Toug INMeAdteg pag
YneuBuvol MNpopnBeuteg

Evioxuan Tomikwv MNpopnBeutiv

Evnpépwan tou Koivou via tnv Aagpann Xpnaon
NG TnAgpwyviag kail Tou Internet

Ynodopég atnv Kolvwvia

Our Products and Services

Netwaork Coverage

Responsible Marketing

Managing our Customer Relationships
Responsible Suppliers

Strengthening Local Suppliers

Informing the Public about Safe Phone and Internet Use

Infrastructure in Society
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>tn WIND EAAAg, Seapeudpacte va NpoopépPoupe atoug NeAdTeg pag unn-
peaieg kal Npoidvia uwnAng Noidtntag kai uwnAd enfnedo eEUNNPETNONG PE
geBaopo Npog Tov Nendtn, TNV Kolvwvia kal 1o nepiBanov.

S10 nAdioio auts, OXEDIACOUNE OTPATNYIKG NPQidvIa Kal
unnpeaieg, enexteivoupe to O6iktud pag yia v
nANpn KaAuywn NG €AANVIKNG enikpdtelag, ava-
NTUOOOUPE OUVEXWG T0 OIKTUO NWANCEWY, UMo-
atnpidoupe Kal eEuNNPETOUPE TOUG NeAATES WaG péoa
ano kaBe duvatod PEao, KUPIWG PWeTa tnv nwaAnan.

9.1 Ta lMpoidvta kai o1 YNnpeaieg pag

H WIND EAAag, kaAduntel wg eni 10 nAgiotov 6Aeg TG TNAEMIKOIVWVIAKES
avAayKeg Twv KatavaawTwy YIa ENIKovwvia.

Ta npoidvta kal o1 unnpeaieg, Nou 61aBETOUPE OTOUG KaTavanwrTEg,
eival Ta napakatw:

¢ Ynnpeaieg Kaptokivntng TnAspwviag
¢ Ynnpeaieg 2ZupBonaiou yia Id1wteg
¢ Ynnpeaieg ZupBonalou yia Etaipeieg kal Enayyedpatieg

¢ Ynnpeoieg X1aBepng TnAe@wviag, péow 1616KTNToU
SIktUou kar dIktUou Tpitwv

e AoUpparteg Ynnpeaieg Internet (6Awv Twv tnwv)
¢ Yuvbuaotika MNMakéta TnAspwviag kai Internet (ADSL)

¢ Ynnpeaieg MpoauBépevng Agfag dnwg SMS, MMS,
BivteokAnaeig, e-mail

 Ynnpeaieg Mepiaywyng (Roaming) og XWPES ToU EEWTEPIKOU
¢ Ynnpeaieg Alaouvéeang Aedopévwy

e E€onAiopog: Kivnta tnAEpuwva, TNAEPWVIKEG CUOKEUEG, QSE00UAP
KIVNTAG Kal ataBepns TNAE@wViag 6nNwg (pOopTITES, OKOUTTIKA
Bluetooth, Brkeg, ADSL modem/router k..

@D ] Apsii winDpust

At WIND Hellas, we are committed to offering our customers products and
services of high quality and high service levels with respect to the customer,
society and environment.

Inthis context, We Strategically plan and design products
and services, expand our network to fully cover the
Greek territory and continually develop our sales

network and support, and serve our customers
through every means possible, especially after the point of sale.

9.1 Our Products and Services

WIND Hellas, covers all of its customers’ telecommunications needs.

The products and services, available to consumers are:

Prepaid Telephony Services
Contract Telephony Services for Individuals
Contract Telephony Services for Companies and Professionals

Fixed Telephony Services through our private network
and third party network

Mobile Internet Services (all tupes)

Telephony and Internet Packages (ADSL)

Value Added Services such as SMS, MMS, Videocalls, e-mail
Roaming Services when abroad

Leased Lines and UPN

Equipment: mobile phaones, DELT phones, accessories such as
chargers, headspace Bluetooth, cases, ADSL modem/routers, etc.
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O1 katavaAwTég, pnopolv va £xouv NANPN evNPEPWON yia Ta Npoidvia Kal
TG UNNPECIES pag péow tng IoTooenidag Tng Etaipeiag pag, ata katd ténoug
katagtnpata WIND kar ata ouvepyaddpeva anpeia nwAnong, Eow evnpe-
pwTKoU évtunou uAikoU nou diavépetal dwpedv, akdpa Kal pEow €1dIKa
S1aUOPPWPEVWY PWVNTIKWY UNVUPATWY (NXoypa@nuéves NANPOPOpIE).

9.2 KaAduwn AiktUou

> Uppwva pe v NANBUCPIaKA Katavopn Twv cuvEpopnTtwy pag, npoona-
Boupe va dnpioupynooupe €va nukvo biktuo otaBpwy Baong, wate va
€€aapanietal n tNAgnIKoIvwVIakn kaAuwn aképa Kai otg nio anopakpu-
OUEVEG NEPIOXES.

O owatdg oxedlaopog evog ataBuoul Baong, BonBa atnv avantuén evag di-
KtUou KIVNTAG TNAg@viag nou apeveg napéxel kann kaduwn, ap’ ET€pou
PEIVEI TNV EKNEPNOPEVN aKTIVOBoAIa TwV KIVATWY TNAEPUIVWV.

H nAnBuapiakn kaduywn tou Siktuou GSM tng WIND gto
dog tou 2009 rtav 99,6%.

Consumers, can have complete information on products and services
through the company’s website, at local WIND stores and partner outlets,
through informative printed material distributed for free and through a
specially configured voice messaging service (voice information).

9.2 Network Coverage

In accordance with the population distribution of our subscribers,
we are trying to create a dense network of base stations to ensure
telecommunications coverage even to the most remote areas.

The carrect design of a base station, helps develop a maobile network that
provides optimum coverage whilst reducing the emission of radiation from
mobile phones.

By the end of 2009, WIND's network population coverage
reached 99,6%.
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Xepoaio diktuo KoppoU

ot Avtiki Kpritn.

P KO UNKOG OMTkoU KaAwdiou
"

Xepaoaio diktuo KoppoU atnv

MeAonévvnoo.
0G onTKoU KaAwdiou

210 nAaiglo tou Emixeipnaiakou lMpoypdppatog «Koivwvia tng MAnpopo-
piag» Kal NG avdantgng oUyxpovwy UNodopwy eupudwvikdtntag atnv
eAANVIKA NEPIPEPEIQ, PUE OTOXO TNV MPOTPOPA EUPULWVIKWY UNNPETIV
gToug NOoAITES TwV NEPIOXWV autwy, oAokAnpwaape 1o 2009, o peyano
BaBpo 1o €pyo. Eyive enéktaan oe 76 RSS site, peyadwaav 10 upigtapeva
site, €yivav enevducoelg ato avtiotoixo backhauling kai diktuo koppou atg
nepioxég Apyodidag, Apkabdiag, HAeiag, Aakwviag, Meaanviag, PeBupvau,
Xaviwv, ZakuvBou kal ApyoaapwvikoU.

f Me enevbUoelg nou enépacav ta 40 ekat.€, T0N0BeTNBNKaV OU-

voAika 1.000 xiAidpetpa ontuKkNG vag yia tv avanwen
TOU TNAEMIKOIVWVIaKOU SIKTUou KoppoUu, eV KGpPRoI npdoBaong ouvédeaav
TOUG XPACTTEG TWV MEPIOXWV aUTWV Pe To unddoino diktuo tng Etaipeiag.

H napouaia 8iktiou eupudWVIKWY UNNPETIWY TTIG NEPIOXESG QUTEG, EMIKOI-
vwVNBNKe padika oe tonikd eninedo (puAnddia, nivakideg, tonikd MME,
NPEPIBEG), NPOKEIPEVOU va eVNPEPWBET TO KOIVO TWV NEPIOXWY QUTWV.

Xavid P£Bupvo

[
broadbandaccess

The ‘Information Society’ Operational Program and the development
of a modern broadband infrastructure in Greece for providing broadband
services, was largely completed in 20089. It was extended to 76 RSS sites,
10 existing sites grew and investments were made in backhauling and core
network in the Argolis, Arkadia, Ilia, Lakonia, Messinia, Rethymno, Chania,
Zakynthos and Saronic Gulf regions. \

With investments exceeding 40 million€, d total of 1,000 kilo-

metres of optical fibres were installed, which developed
the telecommunications backbone, and access nodes connecting users in
those regions to the rest of the Company's network.

The presence of broadband services in these areas, resulted in the local
media (brochures, signs, local media, meetings) informing the public in

those areas.
~/
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9.3 YneuBuvo Marketing

>n WIND EAAAg, ta npoypappata nou napéxoval eival oup@uwva Pe toug
KavoviopoUg Kal Toug NpoalipetikaUs KWAIKEG OXETIKA PE TNV EMIKOIVwvia/
marketing.

9.3.1Ynnpeaieg

Kata to 2009, €yivav cuaTNPATIKEG EVEPYEIEG YIa TN BeATiwan Twv UQIoTa-
yevwy d1adIkaoiwyv, Wate va BeAtooupe napddAnAa Kar Ty evnpépuwan
ToU neAdtn. XpnaiponoloUpe yAwaooa anin kal §ekdBapn atnv enikoivwvia,
gtoug AoyapiaopoUs, Ta wvNTIKG gnvdpata, Toug NAEKTPoVIKoUG Aoyapia-
gpoug. To oxeukd enikovVwvIakd UAIKG eival eniong EekdBapo, avanutikg,
vOpIPo, bikaio, eIAIKpIVES, ev KpUBEl AeNTopépeleg and Tov neddtn, Baai-
{etal o NpaypauKa groixeia, avianokpivetal ge kabe nAikia, guAo, Bpn-

akeupa kalC_OIVEI HDOTEDGIGTDIG ot B1aPOPETKATNTA TWV

avBpwnwv.

H &laopanion twyv napandvw, enituyxavetal Pe eA€yxoug Nou npaypato-
nolel n dielBuvan Marketing tng Etaipeiag ota ia@npiotikd pnvduata npiv
autd enikovwvnBoUv.

9.3.2Mpoidvta

Ta npoidvta nou napanapBdvoupe Kal iaBEtoupe epnopikd and o 6iktuo
QuUVEPYATWV Pag, kaduntovial and v eupwnaikn vopoBeaia (n.x. épouv
anpavon ‘CE’), 6nwg autn éxel evappoviatel ato eAANVIKG bikalo. EminAéov,
n Etaipeia pag dievepyei takukoUg eAgyxoug yia Tnv €aa@anion tng noio-

tag ou e€onAicpou. EMIONG, yiveETal cugtnpatikn €peuva
gtnVv ayopa yia VEEG TEXVOAOYIES ol onofeg oupBaAcuv o £€o-
nAIguA nio eIAIKG Npog 10 NepiBdov (0e UAIKA Kal KatavaAwaon pelatog).

9.3 Responsible Marketing

WIND Hellas' programs, are in accordance with regulations and voluntary
codes related to communication/marketing.

9.3.1Services

During 2009, systematic initiatives were taken to improve existing
processes for customer information. We use simple and clear language in
communication relating to billing, voice messages and electronic billings.
The relevant communication material is also clear, analytical, legal, fair,
and honest, doesn't hide anything from the customer, is factual i
directed to all ages, sexes, and religions and ptaces emphasis
on the diversity of people. Audits are conducted by Marke vertising
messages, before any communication is approved in order to ensure all the
above.

9.3.2 Products

The products that we receive and distribute through our commercial
network of partners, are covered by European legislation (e.g. marked ‘CE’),
which has been incorporated into the Greek law. In addition, our company

conducts regular audits to ensure the quality of the equipment. ALSO,
our Company systematically conducts research on

the market for new technologies with more environmentally
friendly equipment (in terms of materials and power consumption).




9.3.3 HBIKOG Avtaywviopag

Me yvwpova tnv napoxn UNNPESIV KIVATAG Kal ataBepng tnAspwviag,
dedopévwy, diadiktiou Kal eupulwvikdtntag uwnAng noldtntag nou oié-
novtar ané T apxég e MPOOTACIAg TOU Katavadwtn, tng
Slapavelag Kal TNG apepoAnNWIag éxoupe kaapticer Kodika
Aeovtonoyiag, o onoiog kaBopidel TG YEVIKEG apxéG Kal Toug BaadikoUg Ka-
VOVEG Katavanwukng OUUHEDI(DODGC Kal I"IDOOéYYIOﬂC nou
epappodovial and toug epyadopévous Kal Toug Ou-
VEDYGTSC JAG nou npoBaivouv og NwANCEIG/NPowBNTIKES EVEPYEIES
Kal eEUNNPETNON NEAATwWV.

0O Kwbikag eivar 81a08¢€a1pog 1000 0T0UG EKNPOCWNOUG Tou Tunpatog ECu-
nnpétnang MeAatwy 60o Kal g 6Aa ta Katagtpatd pag Péow Twv avti-
OTOIXWV ETAIPIKWY SIKTUAKWY T8NWV EVNPEPWONG.

AkoAouBoupe tov Kwbika Aeovtodoyiag yia tv Mapoxn
Ynnpeaiwv HAekTpovikwy Enikoivwviwy atoug KatavanwTég.

9.3.4YneUBuvn Evnpépwon

>0 WIND, BéAoupe o neddtng va yvwpidel avadutika 1 Ba xpewBel, andd kal
TOV TPOM0 XpEwang. Y& 6Aa Ta onpeia evnpépuwong Tou meAdtn (DDOVTI'-
ZOUIJE (ate N NANpo@opia XpEWoNG va NapéXeTal e Siapavela, va napou-
g1adetal avanuTtika Kai e cagnvela Kai va egnveital anAd kai pe akpiBeia.

9.3.3 Ethical Competition

With reference to the provision of high guality mobile and fixed telephony,
data, internet and broadband services governed by the principles of

consumer protection, transparency and fairness,
we have a Code of Conduct, which sets out general principles and basic
rules of consumer Dehaviour and approaches used by
emplogees and associates regarding sales/promoations and
customer service.

The Code is available to our Customer Services representatives, in all of our
stores and through our corporate websites.

We follow the Code of Conduct for Electronic Communica-
tions Services Provision to the Consumer.

9.3.4 Responsible Information

At WIND, we want customers to know in detail what they will be charged
and the basis of those charges. Customers dl€ informed so that billing
information is transparent, detailed, presented clearly and explained
simply and accurately.

00V apopa g unnpeoieg NoAUPEdIKnG NANpo@opnong, n Etaipeia pag
€appoel NANPWG ToUg Kavoviapoug tng EETT, alpgpuwva pe toug onoioug
anarteital n nANPOMPAPNON TWV CUVOPORNTWV OXETKA PE TIG XPEWUTEIG TOUG.
01 XpewOeIg 6AWV TwV UNNPECIWY NOAUPETIKAG NANPoQApNang Bpigko-
Tal g€ €161KA £vOTNTA 010 H1adiktuakd téno tng Etaipeiag.

Regarding multimedia information services, our company fully implem

the regulations of EETT, pursuant to which, subscribers must be aware
any charges. The charges for all multimedia services can be found in a
special section on the Company’s website.
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npeaia Evnpépwong Ynodoinou

H unnpeaia npoapépetar autdpata kal dwpedv ae 6A0UG ToUg
ouvOpOPNTES PE NponAnpwpévo xpovo opidiag. Me tnv avavéwan
XpOvou opiniag adda kal onoladnnote aAnn XpoviKn atiyun, KABe
ouvOPOPNTNG MPONANPWEVOU XPOVOU PUNOPE( va EXEl APean
EVNUEPWON OXETIKA PJE TO UNGAOINO Tou XpAvou opidiag Tou adnd
Kal T0 undAoING TOU PETA and TNV Katavadwan Tou/Twv NakETou/wv
dwpedv xpdvou opiAiag Tou Npoypappatos Tou.

¢ Ynnpeaia MetaBiBaong Xpovou OpiAiag

H unnpeoia napéxel tn duvatdtnta atoug ouvdPoPNTES va
PETaPEPOUV XpOvo opiAiag and To KapTtoKIvnTto Toug M To cupBdéiald
TOUG 0€ £va XpNatn Kaptokivntng tnAepwviag WIND nou xpeiadetal
xpovo opiAiag, kadwvtag vav 4wneio N atedvovtag ypanto pnvupa
ge evav Syngio apiBuo.

¢ Ynnpeaia Enéktaong Xpdvou OpiAdiag

H unnpeafa 6ivel tn duvatdtnta ato guvopopNnTh, aKORN Kal dtav
€xel Pndevikd unoAoIno, va eNeKTEIVEl To uNGA0ING Tou PE XPOVO
opiAiag, kadwvtag andd évav 4wngio apiBPo Kal €tal va PIAnael
apeoa og pia duokoAn atiypn.

Ynnpeaia WIND Ring Me Now

Aivetal n duvatdtnta ato ouvopopntA va e1donoinael aueaa
onolovénnote neAdtn KIVATAG tnAgpwviag WIND, kaptokivntig

n oupBonaiou, étav Gev HIOBETEI ENAPKEG UNGADING OTO KAPTOKIVNTO TOU.
XPNON TNG UNNPECIag Evepyonoleital Pe TNV anoatoAn ypantou
nvUpartog ge évav 4gneio, ypdpovtag pévo tov apiBusd tou KivntoU
U MPOKEITal va Kavel tnv kAnan.
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alance Information Service

he service is offered automatically and is free to all prepaid airtime
subscribers. At any time, any prepaid subscriber can be informed
about the remaining airtime, but also the balance after the consumption
of the bundle of his package.

Airtime Transfer Service

The service enables subscribers ta transfer airtime from prepaid

or contract numbers to a WIND prepaid user who needs extra airtime
through calling a 4digit number or sending an SMS to a 5digit
number.

Airtime Extension Service

The service enables the subscribers, even with zero balance, to extend
their airtime balance, by simply calling a 4digit number, so that they
can use their mabile at a difficult time.

WIND Ring Me Now Service

Enables the subscribers to call at any WIND mabile customer,
regardless of whether they are prepaid or postpaid, even when they
don't have enough credit. The use of the service is activated by sending
an SMS to a 4digit number simply by writing in the SMS the phone
number they want to call.




9.3.5 YneuBuvn Xpnon

Y10 nAaiglo TNg 0pBAG XprAaNG TwWV UNNPECIWY NpoatBépevng agiag (n.x.
UNNpeaieg neplexopévou, video, MMS) pe Bepatikég evoTNTeg MoU aneu-
Buvovtal povo oe evndikoug, atn WIND éxoupe avantd€el 1Ig katdAAnAeg
Slabikaoieg, wate va ppaccetal n NpdoBaan oe UNNPETIEG NEPIEXOPEVOU
nou aneuBuvovtal Pévo age evnniKoug Apeaa Katémiv arnpatog Tou yovea.
Méow pnxaviopoU eAgyxau, 0l YOVelg €xauv Tn Suvatdtnta va enéyxouv
TNV NpdaBaan twv Naidiwy Toug.

YUVKeKPIPEVQ, EQapPOZoUpE TIG Napakdatw UNNPECIEG YOVIKOU EAEYXOU:
e WIND Plus

01 yoveig kal kndepdveg avnAikwy €xouv TN duvatdtnta eite va
(PPALOUY TNV NPACPACN O OUYKEKPIPEVEG KATNYOPIEG UNNPETIWY,
aneuBeiag and to KIvntd Tou naidiol Toug (katnyopia Erotica) eite
va kanégouv 1o Tpnpa ESunnpétnang MeAatwv ato 1260 kal va
¢nthgouv TN Ppayn tng Npoapacng atg katnyopieg Community,

nnpeoieg KAnoewv Augnpévng Xpéwang (osipég 901 &
9)

01 ouvbpopntég tng WIND, €xouv tn duvatdtnta va ¢ntnaouy ppayn

OnwV Twv apiBuwy nou gekivouv and 901 n/kar 909, kaAwvtag

10 (wApa E§unnpétnang MeAatwy ato 1260, npokelpevou

va npoaotateuBolv and augnpéves Xpewaelg (unnpeafeg oeipdag 901)

n/kal and nepIEXGPEVO Nou GI‘IEUBUVEIGLUC'M}GE_&\LéﬁiKQU unnpeaieg
~gelpdg 909). EninAéov, n Etaipeiayag QVAKOIVWVEI US

Q{HG(DDVEICI Qﬂupoxo TNG UNNPECIOSKal eVAPEPIVER
XPEWON TG KANONG, eV BETEl wg péyiatn diapkeia kAnong ta 20 Aentd.

* Ynnpeaieg Community

21g unnpeaieg Community, 6AeG o1 Kataxwpioeig eAgyxovial

Kal anokAeietal n xphon npokaBopiopévwy akatdAdnAwy AEEEWV.
Eniong, n Etaipeia pag pnopel va anayopeUael TNV £/0060 0TIG UNNPETIES
autég g€ dtopa nou napaBiadouy Toug 6POUG Kal Kavoeveg XpNong

TWV UNNPECIWV.

Q:harge ofthe ¢

9.3.5 Responsible Use

Under the proper use guidelines for value added services (e.g. content
services, video, MMS) addressed to adults, at WIND we have developed
appropriate procedures to block access to content services targeted only to
adults when directly requested by parents. Through this control mechanism,
parents can control their children’s access.

Specifically, we apply the following parental control services:

* WIND Plus

Minars’ parents and guardians are able to either block access to certain
types of services directly from their child’s mobile (categary Erotica),

or call our Customer Service department on 1260 and ask to block
certain categories, such as Communitg, Date and Chat.

@ces Concerning Premium Charged Calls (301& 9

WIND subscribers have the option to request a block on all numbers
starting with 901 and/or 909 by calling our Customer Service
department on 1260 to protect them from premium charged services

(901 numbers) and/or content that is addressed to-adults-only-—
(909 numbers). Furthermore, our Companl_KiﬂfOFmS on the
(L du

L and sets the maximum ca yn to 20-minutes.

o Communltg Services

Community services involve checking all entries and ruling out the use
of any predefined inappropriate words. Also, our Company can refuse
access to services to those violating the terms and conditions of the
use of services.
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rCI.

9.4 Alaxeipion 2x€gewyv Pe Toug MNeAdateg pag

©¢nAoupe va eipaate Kovid aug analtnaelg Tou Kabe neAdtn kal
Va avianokpIvOUacoTe oti§ avAyKES Tou.

Anotenei kaBnpepivia pag NpoonaBela kal §€cPeucn Kai eival navia o Npw-
TapxIkGg atdxag 6Awv pag. MNpoonaBoUpe va 1o epappoloupe péaa and
KABEe ox€an e T0 XPNOTN TwV UNNPECIWY Kal NPoidvIwy Pag.

9.4.7Epeuveg IKavonoinong twy neAatwy Jag

‘Exoviag-navia-wg enikevtpo Tov NeAdtn, avd Takta xpovika Siagtnpata

Ble€dyoupe épeuveg oe 6Aa Ta onPeia enagng Twv NeAatwy pag, 6nou us—t
Tpdtal n oxéon NG Etaipeiag pag pe toug neAdteg, divoviag tal KI'VI']TDO':..
g€ 0AoUg pag yia auvexn Bedtiwaon.

To-2009 npoxwpnoape otig Napakatw EPEUVES:
‘Epeuveg ge KUpata ‘Tracker'

Agl0AdyNan NG €TAIPIKAG EIKOVAG

¢ ‘Epeuva yia tn gtaBepn tnAepwvia -internet- IPTV

¢ [MaveAdnvia €peuva yia v KIVRTA tNAE@via

e Kataypa@n tng ayopdg Twv GUOKEUWY KIVNTAG TNAEPwviag
¢ |kavonoingon NeAatwy ETAIREIWV KIVATAG TNAEPWVIag

* Anoypagn NakEtwy auvoeang Kal Kaptwy avaveéwang

B."Epeuveg ad hoc

01 épeuveg ad hoc 6ie€hxBnaoav katéniv aitpatog and didpopa pnpata
g Etaipeiag, pe atdxo tnv e¢€taon ouyKekpIgévwy Bepdtwy. Ze eninedo
peBobonoyiag, xwpidovtal ge 6U0 KATNYOpPIES: OTIG MOIOTIKEG EPEVVES Kal
OUG NOJOTKEG €PEUVEG. [10AAEG (POPES YIa TG AVAYKEG KANOIWV PEAETWV
guvbudaatnkav kal o1 dUo peBodonoyieg ae €va eviaio epeuvNTIKG NPAypap-
ya.

O1 penéteg nou oAokAnpwBnkav 1o 2009, eixav LG EI'II'KEVTDO oV

nen (jTﬂ g Etaipeiag evw o1 Baaikoi agoveg Sigpelivnong cuoxetidoviav
JE TNV ENIKOIVWVIaKA aAAd kal tnv npoiovukn dpactnpiétnta tng WIND.

9.4 Managing our Customer Relationships

We want to be close to our customers’ demands and respond
to their needs.

On a daily basis, this signifies our effort and commitment and is our
constant primary objective. We try to apply this to every relationship we
have with those who use our products and services.

9.4.1 Customer satisfaction surveys

Having always been customer-focused, we periodically conduct-surveys
at all points of contact with our customers, which measure the Company’s
relationship with its customers, giving us all an incentive for
continuous improvement.

In 2009 we conducted the following surveys:
a. Wave Tracker surveys

¢ Evaluation of corporate image

Research for fixed telephony -the internet- IPTV

National survey regarding mabile telephony

¢ Recording mobile phone purchases

* Customers’ satisfaction with their mobile phaone providers
Recording connections and card renewals

b. Ad hoc surveys

These surveys are conducting following requests by various divisions within
the Company to examine specific issues. In terms of methodology, they are
divided into two categories: qualitative research and quantitative research.
Many times in the past, the needs of some studies have combined both
methodologies into a single research program.

The studies completed in 2009, and focused on the customers
andtheprincipalaxesofinvestigation wererelated to WIND's communication
and product activity.




9.4.2 ECunnpétnaon Twv NeAatwy pag

OdokAnpwpévn EEunnpétnon MeAatwy péow tng aduaidag
kataotnpdtwy WIND.

E6W Kkarl xpdvia éxoupe eniAéEel atpatnyika va avantuéoupe tnv aduaoida
Kataotnpdtwy pag oe 6An tnv EAAdda péow franchising pe anotédeopa,
yadl pe Toug oUVEPYATES Pag, va éxoupe ndn dnpioupynael éva biktuo oAo-
KANPWPEVNG EEUNNPETNONG TWV NEAQTWV Pag atnv KIivnt, afdd kal tn ata-
Bepn TnAe@wvia kai to internet.

Me gkond v agloAdynan tng aduaidag Alavikng pag, dievepyolue €peu-

VEG MuaotikoU EnIoKENTN ava wakd XpOVIKd diagthpata, o Bépa-
10 6Nwg:

'S} voon Kai epappoy twv s\f\pmwv 51a8IKagIV yia

TNV EEUNNPETNGN TWV NEAQTRV )
* Avayvpion Kai eEunnpstnthwv avaykwy twv neAatwy
e AlgBegipdtnta 1wV NPOCPEPSPEVWV UNNPETIWV KAl NPOIGVIWY
* Eowtepikn Kal eEWTEPIKA EPPAVION TOU KATaoTAPatog

EninAéov, €xel uAonoinBei n TonoB&tnon Kadwv avakUKAwong oto SiKTUo
kataotnpdtwy WIND, kaBwg undpxel npéypappa avakukAwong pnatapi-

(OV Kal CUOKEUWY, KaBiotwvtag Pe auto tov tpono T KGIGOtﬁUOIé
pag, ae 0An tnv EAAAda, onpeia ouAddoyng kal
Slaxeipiong avakuKAWGIPJwV UAIKWV.

H napandvw evépyela yivetal o€ auvepyaaia Pe Toug akoAouBoug (PopEg:
A) AvakUkAwon @opntdv HAEKTPIKWY ZtnAdV (ADHY)

B) AvakUkAwon >uakeuwv A.E.

9.4.2 Serving our customers

Full Customer Service through WIND's chain of stores.

For years now we have strategically chosen to develop our chain of stores
throughout Greece through franchising. This means that together with
our partners, we have already created an integrated network of customer
services for mobile and fixed telephony and the internet.

With a view to assessing our retail chain, we conduct Mgsterg

ShODDIﬂg |nves tigations from time to time on issues such as:
XXCompang 's processes

' nowledge and |mplementat|0n 0
in customer service - -
ecognising and serving customers’ needs

* Availability of offered services and products
¢ |nternal and external appearance of the store

Furthermore, we have implemented the installation of recycling bins
in the WIND store network, and a program for recycling batteries and
devices, whereby OUr stores throughout Greece have
become points for the collection of recyclable
materials.

The above operation is performed in collaboration with the following
organisations:

A) Recycling of Small Household Batteries (AFIS)
B) Appliances Recycling S.A.
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Bedtiwaon tng noiétntag E€unnpétnong twv MNeAatwy pag.

Méaa ato 2009, n ouvévwon tou Tpnpatog twv MwAngewv Kal tou Tun-
patog g E€unnpétnong MeAatwy katw and pia kaiva AlelBuvan, evioxu-
g€ Kal avéntuge NePIOoOTEPO TIG ECWTEPIKEG OUVEPYAaieg Kal B1adikaaieg,
Je atéxo TN diao@dnion NG akpiBelag kar tng eykupdtNtag TNG NapeXoe-
VNG nAnpopopiag, To uwnAod eninedo Twv NPOCPEPOPEVWV UNNPETIWV Kal
TNV NOIOTIKA EEUNNPETNAN.

Eniong, npoxwpnoape ge autopatonoinpévo TPOMNo eVEPYOMOINANG OIKO-
VOPIKWV NPOYPAPPATWY Kal UNNPEIVV, PECW NXoypa@npPévwy Jnvupa-
wwv (IVR), pe atéxo v andonoinan twv eowrtepikwv diadikaaiwv KAl
N BeAtiwon NG epnelpiag eEUNNPETNONG TWV OUV-
dpopntwy pag.

EninpdaoBeta, oxediaotnke kal Ba avantuxBei péoa ato 2010, éva nponypé-

vo gUotnpa avaBaBpigpévng SIaxXeipIong Twv EMNIONPAVOEWY TWV NEAQTWV
OXETKA pe BEpata kaAuwng SIKTUoU, PE OT8X0 TNV APeCN aVUPETWNION Kal

b enfAUOoN TWV OXEUKWY artnpdtwy Twv NEAaTwy.

Bedtiwon tng moidtntag ESunnpétnong twv ouvopounTwv
gtaBepng TnAgpwviag.

210 nAaiglo Tou otxou pag via BeAtgtonoinon tng taxutntag, adnd kai tng
noI6TNTag eEUNNPETNONG TwWV CUVEPOPNTWY Pag, katd tn diapkeia tou 2009

avanugape véa epyadeia oto 1UNRA EEUNNPETNONG 2uvopo-
untwv Tellas, pe anowAeopa v AUTOPATONOINGN TWV
Sladikaoiwy ouAAoyAg, Kataxwpiong, EAEyX0U Kal
eNeCepyaaiag Twyv arnaewy auvopOPNG Twv neda-
Twv JAG (Order Entry kai Order Management).

Xdpn gtnv uAonoinoN TwV NPWTOMOPIAKWY QUTWY CUTTNHATWY EMITUYXA-
VOULE:

\/ Meiwon twv opadpdtwy os aToIXeia artnoswy: 30% l
\/ Mefwon tou xpdvou uAonoinong Twv VEwv ouveéoewy:  25% l
\/ AUEnaon ot diatnpnon NEAATWV ato SIKTUO: 15% t

\/ Meiwon gto K6aTog pn NapaywyIkwy pyaciiv
TOU TPNPatog napanaPng, edgyxou kai diaxeipiong
aIitnoewWyV 0NWG Kal Twyv arnPAatwy Twv Nedatwyv: 50% l

Improved Customer Service.

In 2009, the Sales and Customer Service Departments were combined;\
this strengthened and developed internal cooperation and procedures
ensuring the accuracy and validity of the information provided and the
quality of rendered services.

We also proceeded with an automated process through which we inform
our customers regarding new airtime packages and services through
recorded messages (IVR), designed to simplify internal processes and
improve our subscribers’ service experience.

Additionally, in 2010, we will design and develap an innovative system for
managing issues in order to directly address and solve customer requests‘J

Improved Customer Service quality for fixed telephony sub-
scribers.

During 2009, as part of our goal to optimise the speed and service quality
that our subscribers experience, we developed new tools in the Tellas
Support Services Department thereby automating
data collection, registration, inspection and proces-
sing of requesls (order Entry and Order Management).

Thanks to the implementation of these innovative systems, we have
achieved:

\/ Reduction in data entry errors: 30%‘
\/ Reduction of the time from application to implementation: 25%‘
\/ Increase customers’ loyalty: 15% t

\/ Reduction of the cost of deliveries non-productive work,
control and management of applications and customer
requests: 50%§



9.4.3 Acikteg Moidtntag twv MNMapexduevwy Npog 10 KoIVO
Ynnpeoiwy HAEKTPOVIKWY EniKovwviwy

H Etaipeia ouppoppwvetal pe tnv Andégaon tng EBvikng Enitponng Tn-
AenikoIvwvIWV Kal Taxudpopeiwy (EETT) un’ apiBy. 480/017/13-05-2008
(DEK Ap. ®UAAou 1153/24-06-2008), cUp@wva Pe tnv onoia opidovral
guykpialpol Agikteg Moidtntag Twv Napexdpevwy nNpog o Kove UNNPECIWY,
NAEKTPOVIKWV EMIKOIVWVIWV, WOTE 01 TEAIKOI Xpateg va dieukoAlvoval:

e gtn gUyKpIaN TNG NOIGTNTAG UNNPECIWY NOU Napéxovial and
dlapopeTtikoUG NapGXoUG UNNPETIWY NAEKTPOVIKWY EMIKOIVWVIWY, Kal

e gTNV NICTON0INON, OTO PETPO Tou duvartou, TNG NoIdTNTag UNNPETIWY.
mou NdN ToUG napéxoval.

2 1oxelovtag atnv NANPETTEPN Kal akpIBETTEPN WE-

ppPNon Twv A€IKTWV HOIéTﬂTGC, €X0UPE NpopnBeUTEl €16IKG
Aoylopiké PEow TOU 0Moiou OUYKEVTPWVOVTal Kal napakoAdouBouvtal ava-
Autikd o1 Aeikteg MNoidtntag nou apopouv ati§ UNNPETIES KIVNTAG Kal otaBe-
PNG TNAEPWVIAG, TIG EUPUWVIKEG UNNPETIES kKal unnpeaieg VolIP, tig unnpe-
afeg eEuNNpPETNONG NEAATWV Kal TG UNNPEaieg NANPOQOpIWY Kataddyou.

O napandvw Acikteg Moidtntag dnpocielovial 1600 OTNV ETAIPIKA Pag
iotooedida (www.wind.com.gr kar www.tellas.gr) 6go kal atnv Iotooediba
g EETT (www.eett.qgr).

9.4.3 Indicators for Quality of Electronic Communications
Services

The Company complies with the Decision of the National Telecommu-
nications and Post Commission (EETT) No. 480/017/13-05-2008 (Official
Gazette No. 1153/24-06-2008). According to the defined comparable
Quality Indicators offered to the public, electronic communications services
must enable end users to:

* compare the quality of services provided by electronic
communications providers, and
* where possible, certify the quality of services already provided.

Aiming towards a fuller and more accurate
measurement of Quality Indicators, we have purchased
special software through which Quality Indicators relating to mobile and
fixed telephony, broadband services and VolP, customer service and
directory inquiry services are collected and monitored.

These Quality Indicators are published in both our corporate websites
(www.wind.com.gr and www.tellas.gr ) and EETT's website (www.eett.qgr).
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9.4.4 Niaxeipian nedatwy pe ANgINpABeaUes 0QEIAES

YAonoIwvtag £Unpakta T 6£0Ueuan pag otig ETGIDIKéC, KOIVWVI-
KéC Kal ﬂelKéC GEIIEC, éxoupe epappdoel nén and 1o 2007 ouyke-
KPIPEVOUG KaVOVES Katd Tn AIGXEfplUﬂ Twyv EVEDYU'JV N AKU-
pwpevwy MNMedatwv pe AnginpoBeapes OPEIAES, o
onoiol éxouv UI0BETNBET kal and toug ouvepydates Pag. EmnpoaoBeta, oup-
yeteixape evepyad oug Anpdaoleg AlaBoudeloelg yia tnv ékdoan tou Népou

ue okoné TNV MPOCTACia Tou Katavadwtn, tn BEonion
apxXwyv ouvanAaktkng CUPNEPIPOPAg, Kavovwyv
AeItoupyiag kal ENonteiag Twv £T1AIPEIV EVNPEPW-
onG o@eIAETWV Yia ANEINPGBETPES analtNOEIS (N6pog
3758 o onoiog dnpoaiedtnke ato PEK atig 5/5/2009).

9.5 YneuBuvol MNMpopnBeutég

Avayvwpidoupe 10 onpavukd pono nou naidouv ol NPOPNBEUTES pag atnv
eUpuBpN Agitoupyia pag kar Kat' eNEKTacn atnv NoldtNTa Twv NpPoidvIwy
Kal UNNPECIWY NOU NAPEXOUPE, KaBWG eniang Kal atnv eniteugn twv de-
gpeloewy pag oto nAaioio tng Etaipikng YneuBuvdtntag. Ma toug Adyoug

autoug enigntolpe, Pe aefaapd kal e Siapaveig diabikaaieg, va EMN-

peadoupe BeUKA tnv €@OBIaCUKN pag aduaida oy
€(Pappoyn BEATIOTWY NPAKTIKWY ENIXEIPNPATIKAG Agtoupyiag Kal NBIKAG,
napdpoIwyY PE aUTEG TIG omoieg akoAouBoUE.

9.4.4 Management of customer arrears

In implementing our commitment to our corporate, social and
moral values, since 2007, we have implemented specific rules for
the management of active and inactive customers

with arrears, which have also been adopted by our partners.
Additionally, we participated actively in the public consultation on the

legislative issues of protecting consumers, establishing
principles of trading behaviour and the regulation
and supervision of media companies liable for

overdue receivables (act 3758 which was published in the
Government Gazette on 05/05/2009).

9.5 Responsible Suppliers

We recognise the important role played by our suppliers in our activities
and the quality of products and services we provide, in addition to their
contribution to achieving our Corporate Responsibility commitments. For
these reasons we seek, through respectful and transparent procedures, to

positively influence our supply chain and to implement
best practices and ethical business operations.



Mogoatd npopnBeutwyv nou afloAoynBnkav
avd katnyopia npoiéviog/unnpeaiag
Suppliers’ percentage graded per category
of product/service

Facilities Management

Trade Operations
13%

Telecom Products
19%

Network
40%
\

[ —)

H €NIAOYA TWV VEWV NMPOUNBEUTWV pag otnpizetar oe au
0TNPA QVUKEIPEVIKA KPITNPIa Kal Yiveral pe tn ouiAoyn OUYKEKPIPEVW
nANPOPOPIWY PE TN Xphan epwtnpatonoyiou. Mpokelpévou va eviaxBolv

0T0V KatdAoyo PE TOUG EYKEKPIPEVOUG NPOPNBEUTES Pag, ol evOlapepBeS
vol Ba npénel va nAnpouUv T anapaitnteg NpoUnoBEaelg oxetkd e BEpata
| ouUPPOPPWONG Pe TN vopoBeaia, Bépata uyeiag kal aopdneiag atny epya-
agia, €tapikng uneuBuvdtntag, NOIGTNTAG, aoMANEIag NANPOMOPIWY Kal
npoaotaciag tou NepIBaniovog.

H emifdoyn kar ag§loAdynon twv npopnBeutwy pag, kKaBwg Kal ol kaBnpe
PIVEG eVEPYEIEG NPOUNBEIWY pag npayuatonolodvial Pe Baon avanutikég
Katayeypappéves kal enionpeg dladikaaieg nou NpoBAENOUV GUYKEKPIPEV
pETpa, eAgyxoug kal eykpioeig V1A TNV CII'IO(DUYﬁ I'IEDIUTCITIKUIJ
dlapBopag.

G NPOPNBEUTES pag alppwva PE TG anaitnaoelg T
ugtnpatwv olaxeipiong 1ISO9001 kar 1ISO14001, eféyxaupe toug diay
uoUg Kal dlevepyoupe enBewpnaelg Gtav Kpivetal akoniyo.

6%

Information Systems
22%

e selection of new suppliers is based on strict criteria and
is performed by collecting specific information via a questionnaire. To join
he list of approved suppliers, interested parties should meet the necessary
equirements in compliance with legislation, health and safety at work,

corporate responsibility, quality, information security and environmental
protection.

The selection and evaluation of our suppliers and the daily operations of our
supplies is based on comprehensive, documented and formal procedures
which set out specific measures, inspections and approvals in order to
avoid incidents of corruption.

e evaluat r suppliers in accordance to the requirements of
management systems I1SOS001 and 1SO14001, control our bids’ systems
and carry out inspections where appropriate.

The above diagram illustrates the percentage of suppliers per product and
services evaluated in 2009.

VOEIKTIKA, OT0 Napandvw didypappa gaivetal yia 1o 2009, 10 noo
TV NpopPNBEUTWY avd Katnyopia NPaiGvIwy Kal UNNPECILY Nou agioAo
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ewypagikn Katavopn tng aduaibag kataotnpdtwy WIND ava Mepipépeia

OPAKH

THRACE 2%

KYKAALEZ

CYCLADES %

IONIA NHZIA

IONIAN ISLANDS %

HMEIPOZ

EPIRUS %

ANATOAIKO AIFAIO
EASTERN AEGEAN

GEZTANA
THESSALY
KPHTH
CRETE

TTEPEA EANADA
MAINLAND GREECE

3%

5%

5%

8%

MAKEAONIA

MACEDONIA 0%

MEAOIMNONNHZOZ

9
PELOPONNESE e

BOEZXANONIKH
THESSALONIKI

ATTIKH
ATTICA

Regional geographical Distribution of stores

38%

(Zroixeia: AeképBpiog 2009)

V

9.6 Evioxuan Tonikwyv MNpopnBeutwy

Y10 nAaigio NG atpatnyikng NG Etaipeiag yia gvioxuaon ™ng¢ toni-
KI"]C CIIKOVO|JI'GC, n eniAoyn Kal guvepyaoia pe enixeipnpatieg nou
npoépxavtal and tug TOI‘IIKéC KOIVUJVI'SC, anotedel Baagikd KPITpIo
NG eNIAOYNG Twv ouvepyatwv pag (franchisees) 1O TNV £MNEKTAON

NG aAuaidag twv kataotnudatwy WIND. Agize va avapé-
poupe 6t anaJo 6iktuo Alavikhg pag nou apiBuei 393 kataathpata, navw

an6 TO0%Bpaatnpionoleital oe NEPIOXEG EKTOG TWV
6U0 peyanwy aotKwV KEVIPWY TNG XWPAg, énwe na-
pouaIAZeTal Kal ato Napanavw d1aypapua.

EninAéav, evioxUoupEe TG TOMIKEG ayOPES, KUPIWG PEow epyonaBikwy Kal
0IKOBOPIKWYV EPyaaiwy, GNou xpnalponolouvial e1alpeie TNG EKAOTOTE Ne-
pIOXNG, EVW YIO TIG QYOPEG OE NPOWBNTIKA UAIKA Kal EKTUNWTKEG EPyAaies
xpnalponololvial eAANVIKEG ETaIpeieg KaTa Kavova Kal 0xI anokAeIguKa Pe
£€6pa tnv ABrva.

(Reference: December 2009)

v

9.6 Strengthening Local Suppliers

Under the company’s strategy to strengthen local econo-
mies, choosing and collaborating with entrepreneurs from local
communities is a key criterion for the selection of partners
(franchisees) for expanding the chain of WIND stores.
It rth mentioning that our retail network of 393 stores is mare than
S0%/ active in areas outside Greece's two major
cities, as outlined in the chart above.

Moreover, we support local markets, primarily through contractor and
construction work, by using regional companies. Meanwhile, selecting
companies for the supply of promotional materials and printing services,
we generally use Greek companies not exclusively based in Athens.



‘O,u npénel va yvwpiete
yia tnv ag@adn xpnan tou Kivntou

& tou Aiadiktiou

9.7 Evnpépwon tou KoivoU yia tnv Aagpadn Xpnon tng
TnAgpwviag kal tou Internet

v Iotocedidayag www.wind.com.g@pxel nAnpNg avapopd 1600 og
Bépata uyeiag 6oo Kar oe BEpata Npog T0UG YOVEIS yia T NWg prnopoly va
gupBoudegdaouy ta Naidid Toug yia TNV acpaneia atn XpAon KIVATWY Kal tnv
npdoBaan ge 51adIKtuakoUg TONoUG PEOW TWV KIVATWV TOUG.

EnminAéov, otn WIND evnpePWVOUPE T0 KOIVE YIa TIG CUTKEUEG KIVNTAG TN-
Aepwviag Kal TIg ENINTWAEIG ToUG ato NepIBAAoV g€ NepiNTwaon pPn 0watng
BlaxeipIong PETA To NéPag TG xpRaiung Jwng Toug. Ma tnv kaAute-

PN EVNUEPWON TWV KATAVAAWTWY, 6AeS o GUTKEUES Nou
€UNopeudpaate (kal ol pnatapieg Toug) PEPoUV 1o €I8IKG anpa tng Eupw-
naikng Evwang nou unodeikvyUel 6T N CUCKEUN Npénel va diatiBetal npog
avakukAwan.

9.7.1Acpansg Internet

o aopann xpnon Tou
internet,

npootacia and Dialers.

XPNOIUEG OUUBOUAES yia YOVE(G,

WIND

9.7 Informing the Public about Safe Phone and Internet
Use

On our website www.wind.com.g@e is @ complete reference to both
health issues, as well as how parents can advise their children on safe
mobile use and access to web sites through their mobile phones.

Moreover, WIND informs the public about mobile devices and their impact
on the environment in case of misuse after the end of their useful life. FOr

improved consumer information, all devices (and their
batteries) that we sell carry the European Union sign which indicates that
the device should be disposed off for recycling.

9.7.1Safe Internet

SEliel Lsiel el f dnle [ e T mweprovide, on
8jnst
as protection

against Dialers. tips for parents,
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H Kivnta TnAgpwvia atn Jwn pag

YtaBpoi Baong & Yyeia

9.7.2 Evnpépwan yia tnv nAektpopayvntkn aktivoponia

>t WIND, AapBdvovtag unéyn TI§ avnouxieg kal Toug npoBAnpatiopols
TOU KOIvoU 600V apopa tn gx€on UYEiag Kal KivntAg TnAs@wviag, npoana-
BoUpe va evnpePWOOUE TO KaIVE yia ta BEpata auta.

la 1o okond auto:

. SK6(DOGU€ 0 eVNPEPWTIKG évuno «H Kivnt TnAepwvia otn Jwn pagy,
6nou avantogovtal GUVONTIKA ol BadikéG apxég AEIToupyiag TN KIVRTAG
nAepwviag, Bépata vopoBeaiag, anoteAéopata SIEBVWV EPEUVIOV
Kal anavingoelg ge cuvnBn epwtnpata.

« ONPIOUPYNOALE iotoceAita (www.windkalipsi.gr) péow g
onoiag evnpePWVOULE yia Ta Napanavw BEpata Kal Napanépnoupe
péaw link, oe GAAeg 10T00eNiBEG YIa NEPIOTBTEPEG NANPOPOPIES.

e EVN UED(DVOUUE yla ta napandvw B£uata 1o Kove PEcw ENapuv
JE 61APOoPOUS POPEIG Kal EKNPOTWNOUG TOMIKWVY KOIVWVIWV.

ZTAGMOE BATHE |
| KINHTHE THAEOONIAE
1/45 an v ouordoeg

i Evaong

PAAIOOONO
1/28 ané g ouoroe
g Evpandikic Evaang

Luykpiukd ypdpnpa eknopnii NAEKTPOPaYVATIKGY KUpGTav

[0 1- 20 Qopéc xopmhstepn and g ouotdoeig e Eupanikiig Evaong
1 20-50 Gopéc soymhepn ans u ovovioeis e Evpani Evoong
[I 51 + Gopéc xoynrepn and ug avavdoet e Evpanii Evaong

9.7.2 Update on electromagnetic radiation

At WIND, we try to inform the public about issues relating to concerns over \
the relationship between health and mobile phones.

For this purpose:

< We DUbUShEd 3 ‘Mobile Telephony in our life" leaflet which
summarised the basic principles of mobile telephony, relevant
legislation, results of international research and answers to questions.

« We created a website (www.windkalipsi.gr) which contains
information on the above issues; the user is referred to other sites
for further information through links.

- we informed the public on the above issues through our contact
with various bodies and local community representatives.

J




AMBER

ALERT

HELLAS

9.8 Ynobopég otnv Koivwvia

MNa kaBe xwpa, ol INAENIKOIVWVIES €ival Badlkdg NuUAWVAG 0IKOVOUIKAG
avantuéng, KOIVWVIKAG ouvoxng Kal aggdneiag. MNa to Adyo autd, éxou-
Je avantUgel unobopEg Kal unnpeaieg Ox1 PAvo yia TNy eEUNNPETNGN TWV
EMIXEIPNTIAKWYV Kal EPNIOPIKWV pag atéxwy, anid Kal e yvuwuova 10 Kovo
0penog. X1o nAaiglo autd, exoupe Bwpakioel TNAENIKOIVWVIAKA AKPITIKEG
Kal aNOPaKPUOPEVEG NEPIOXES TNG XWPAG ag, NpaypPatonolwviag eneveu-
gelg noAnwv ekatoppupiwv Eupw yia tnv eykatdataan auyxpovou e€ondl-
gpoU enikovwviag.

MapananAa, éxoupe BEael TIG TeExvoAoYIKEG UNOBOPES Kal NOPOUG Pag atn
8168ean Mn KepboakomiKWy 0pyaviopwy Toug okonoUg Twy onoiwy uno-
gtnpidoupe PE€aw NG dnPIoupyiag e18IKWV KOIVWVIKWY UNNPETIWV.

AUTEG eivar:

*_Ynnpeaia AMBER ALE

JUppEeTéxaupe ato npoypappa Amber Alert, péaw tou Siktdou
TNAENIKOIVWVIWY nou diaBétoupe ae 6An tnv EAAada. O1 neAdteg pag
€xouv Tn duvatotnta péaw SMS ato 1056 and 1o Kivntd Toug
TNAEPWVO, VO CUPPETEXOUVY EVEPYA aTn diadikaaia evionigpou

€vog naidiod nou ayvoeital 1 éxel anaxBei.

iatpoi Xwpic Zuvopa
Afvoupe tn duvatdtnta gtoug ouvepopNnTES Pag va dwpidouv 2€
atoug MNatpous Xwpig 2Uvopa, anogtéddoviag éva Kevo ypantd

pAvupa atov apiBpd 19192, KaAwvtag 1o 9011602020

A péow tou WIND P[US, TOU Kivntou portal tng WIND.

Ano tnv tefeutaia unnpeaia Npoopepetal eniong n duvatotnta
anoKAeIoTKa atoug ouvdpopntég tng WIND, va evnpepwBolv

PE GpBpa Kal puwrtoypapies yia 1o £pyo Twv MNatpwy Xwpig X0vopa,
ava tov K4aopo.

/

MEDECINS SANS FRONTIERES
FIATPOI XQPIE ZYNOPA

9.8 Infrastructure in Society

In every country, telecommunications are a key player of economic
growth, social cohesion and security. For this reason, we have developed
the infrastructure and services necessary not only to serve our commercial
and operational objectives, but to jointly ensure benefits for all. In this
context, we have developed telecommunications in outlying and remote
areas of the country by investing many millions of Euros for the installation
of modern communications.

Additionally, we have made our technological infrastructure and resources
available to Non Profit organisations whose purposes we support through
the creation of specific social services.

These are:

° AMBER ALERT Service
Participating in the Amber Alert program, through

our telecommunications network available throughout
Greece, whereby our customers can send an SMS to 1056
via their mobile phone to actively participate in the process
of identifying a missing or abducted child.

< Medecins Sans Frontieres>
\We enable our subscribers to donate 2€ to Medecins Sans Frontieres
by sending a blank SMS to 19192, by calling 9011602020

or through WIND PlUs, WIND's mabile portal. WIND subscribers
can also be informed with updated articles and photographs about the
charity's work worldwide.
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% 116000

) EYPQMAIKH FPAMMH
TIA TA EEA®ANIZMENA MAIAIA

5051056

EONIKH FPAMMH I'lA TA MAIAIA

O©EAEIZ NA MIAHZEIZ?

E116-1115

TQPA MMOPEIZ!

(<\]16000 Eupwnaikn Mpappn BornBeiag yia to naidi ~>- -« 116000: European Helpline for ch|ldren\>/.

Ynoaotnpioupe tnv Eupwnaikn Mpappn BonBeiag yia 1o naidi péow tng
onoiag pnopoulv eukona, ypnyopa kal Swpedv va avapepsouv
Kpouaopata e€apaviang naidiwy n va 608ei apwyn ae naidia nou

TNV €XQUV avaykn.

~€ » 1056: Mpappn SOS yia to «XapdyeAo tou Maidiol» >
Mpoopépoupe atoug ouvbpopnTES pag tTn Suvatdtnta va Kanouv Xwpig
XpEWaON angd 0 KIvNTo Toug TN ypappn SOS 1056, BonBwvtag atnv
QVTIPETWNION 0oBapwyv NepIgTatkwy We Bupata naibid.

€e_Ynnpeaia «Mpoo@épw» >

MpokeItal yia pia kolva npwrtofoudia Kal Twyv TpIWV ETAIPEIV KIVRTAG

nAepwviag atnv EAAAda, n onoia ekivnae and 1o OeBpoudpio

Tou 2006 kal éxel piAavBpwnikd xapaktipa. H unnpeaia agpopa

otnVv evepyonainan Koivou Swhgiou apiBuou, yia OpIGPEVD XPOVIKO

diagtnpa, atov 0Moio o1 GUVHPOPNTEG KIVRTAG TNAEPwViag pnopodv

va anoagtéAdouv 6oa ypantd pnvupata eniBupolv

(kéatog 1€ ouv DIMA), eviaxUoviag £101 0IKOVOIKA KGBe (popd éva
oKonikd — Mn KuBepvntiké Opyaviouo.
N unnpeaia evepyonoiNBnke 16 popES Kal N
WIND anédwae 111.977€ aug 61apopeg

0pYavVWOEIG PEow NG unnpeaiag «[1poapepw

<< 116111: Mpappn otApIENG NaiSIdV Kal epABwy g E.LY.MMES
H WIND EAAdg, avayvwpidovtag tn onpaagia tng NpéANYNS Twv
npoBANpAatwY WUXIKAG UYEIag TNG NaibIkNG kal epnPIKAG nAIKIag,
NPOCPEPEI OTOUG QUVOPORNTEG TNG TN duvatdtnta NnpdaBaang atov
apiBp6 e «[PAPUNG OTNPIENG NAIdIWV Kal PRV
116111», TN AEtoupyia Tou onoiou gykaiviaoe n Etaipeia
WuxokoIvwvIkAg Yyeiag tou MaiSiov kai tou EenBou (E.WY.MN.E.).
Mpokeital yia évav atedn apIBpd KANONG ToV 0Noio PNopel va kaneael
KaBe naidi M €@NPOG peExpl 18 TV yia va eKPPACEl TIG AVNOUXIES TOU,
va ¢nthoel BonBeia yia Bpata nou tov anacxonoUyv, va evnuepwBei
yia ta 81kaIwpatd Tou, va eNIKOIVWVACEI 0E NEPINTWAN EKTAKTNG
avaykng Kal va napanep@Bel g KOIVOTIKEG UNNPETIES, dtav Kpivetal
anapaitnto. Xe kaBe kANon anavioly eCelbikeupéval alpBounol
WUXIKAG Uyeiag e Bépata naidiwy Kal eprpuwv.
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We support the free European Helpline for children which can report
cases of missing children easily and quickly or provide assistance
to children in need.

«+1056: SOS line for the ‘Smile of the Child’_>-

We offer our subscribers the opportunity to call free of charge the SOS
line on 1056, and thereby provide assistance with serious incidents
involving children.

'l Offer’ service
This is a joint initiative between the three Greek mobile telephony

companies which began in February 2006 and has a charitable status.
This service enables the public to make donations through text
messages to a 5digit number during limited time periods (cost 1€ p us
y helping a Non Profit - Non Governmenta

or 20089, the service was activated 16 times
and WIND offered 111,977€ to various
organisations through ‘I Offer’ service.

<<4161‘I1 Children and adolescents support line A.PH. C A S

Recognlsmg the impartance of preventing mental health problems
in childhood and adolescence, WIND Hellas offers its subscribers

access to the ‘Children and adolescents support

line 116111" which was launched by the Association for

the Psychosocial Health of Children and Adolescents (A.PH.C.A).

This is a free telephone number that any child or teenager, up to 18
years of age, can call to express his/her concerns, to seek help

on issues that concern him/her, to be informed of his/her rights, to
contact in case of an emergency and be referred to community services
when necessary. The phones are answered by expert consultants
trained to deal with children and adolescents’ mental health issues.



216xo1 2010 Goals 2010

e Ekauyxpovigpdg diktiou pe BAon To TPIETEG NAAVO Pag, ENEKTacn ¢ Modernising the network, based on the three-year plan whereby
autol TG TaEEWGS Tou 8% Kal avaBaspion tou €wg 10%. we expand it by 8% and upgrade it by 10%.

e Etnoia agioAdynan éAwv Twv Kpioigwy npopnBeutwv tng Etaipeiag ¢ Annual assessment of all of our Company’s critical suppliers,
ag, mou kaAuntouv TNV NAgIoVATNTa TWV ayopwV Pag, Pe Ty éviagn covering the majority of our supplies and the integration of a series
yiag oeIpag anod enNPOoBETa PETPNaIPAa KOIVWVIKA Kal nepiBadAovtika of additional measurable social and environmental criteria.
KprtApia.

* Selection and evaluation of new associates to manage customers
* Enmdoyn kal a§londynaon Twv VEWV CUVEPYATWV Pag yia t Aiaxeipion in arrears with new, stricter criteria.
Twv MeAatwv pe An§inpoBeapeg OeIéG Pe vEa auatnpdTePa KPITMPIa.
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10. AgioAdynan kai Mivakeg Aeiktwyv katd GRI Assessment per GRI and GRI Content Index

2002 C C+ B B+ A A+
JUppwva pe
AnAwBNke %} § ei}
autoBoUAwg GRI REPORT é § é
EAgyxBnke E E E
ano Tpitoug é é é
EAgyxBnke ; g ;
and 0 GRI. GRI REPORT S E 3
[GRI CHECKED] < z <
KUpiol kal MpéaBetor Agikteg Mapdypapog Zedida
Core and Additional GRI Indicators Paragraph Page
Xtpatnyikn kai Avaauan
Strategy and Analysis
11 AnAwaon tou AleuBuvovtog ZupBoliou 2. Mrvupa tou AleuBuvovtog ZupBoliou 4
Statement from the mast senior decision maker of the organisation 2. Message from the CEQO 4
12 Znpavukeég ENMTWOEIS, KivBUvol Kal EuKalpieg 4.3. H Kivnth TnAspwvia otn Zwn pag 12
5.7. Aiaxeipnon Enixeipiolakng Zuvéxeiag 28
4.3. Mobile Telephony in our Lives 12
Description of key impacts, risks and opportunities 5.7. Business Continuity Management 28
Mpowid Opyaviopou
Org onal Profile
21 Enwvupia OpyavigpoU nou ek6idel tov anoAoyiopd 3.2. H Etaipeia pag 5
Name of the Organisation 3.2. Our Company 5
22 Epnopikd onpata, npoidvta A/kal unnpeaieg 9.1. Ta npoidvta & o1 Ynnpeaieg pag 89
Primary brands, products and/or services 9.1. Our Products & Services 89
23 Opyavoypappa Opyaviopol 5.5 Aopn Opydvwong 26
Operational structure of the Organisation 5.5 Organisational Structure 26
24 TonoBeaia £¢6pag Opyaviopou 3.2. H Etaipeia pag 5
Location of Organisation’s headquarters 3.2 Our Company 5
25 Xwpeg Apagtnpionoinong 3.2. H Etaipeia pag 5
Location of Organisation’s headquarters 3.2 Our Company 5
2.6 KaBeotwg I81oktnaiag 3.2. H Eaipeia pag 5
Location of Organisation's headquarters 3.2 Our Company 5
2.7 Ayopég gug onoieg Spaatnpionoleital 0 Opyaviopog 3.3 To Aiktuo pag 6
3.4 To Aiktuo twv Kataotnpdwwv pag 6
Markets served 3.3 Our Network 6
3.4 Our Store Network 6
28 MéyeBog Opyaviopou 3.5 Oikovopika Ztoixeia 7
3.6 Koivwviké Mpoiév 8
Scale of the reporting Organisation 3.5 Financial Data 7
3.6 Social Product 8
29 Znpavukég andayég atov opyaviouo 2 Mnvupa tou AleuBUvovtog XupBouiou 4
3.5 Oikovopika Ztoixeia 7
Significant changes during the reporting period 2 Message from the CEO 4
3.5 Financial Data 7
210 BpaBeia nou anovepnBnkav 4.5 Avayvwpion 19
Awards received in the reporting period 4.5 Recognition 19
Mapdpetpol anoAoyigpou
Report Parameters
31 Mepiodog AnoAoyiapou 1 MAnpopopieg yia Tov Anodoylopd 3
Reparting period for information provided 1 Information regarding the Report 3
3.2 Mponyoupevog AnoAoyiopog 1MNAnpopopieg yia tov AnoAoyiopd 3
Date of most recent previous Report (if any) 1 Information regarding the Report 3
33 Xpovikég KUkAog anoAoyigpou 1MAnpogopieg yia tov AnoAoyiouo 3
Reporting cycle 1 Information regarding the Report 3
34 Znpeio enikovwviag yla EpwINaEIg 1 MAnpopopieg yia Tov Anodoylopd 3
108 Contact point for guestions regarding the report or its contents 1 Information regarding the Report 3




KUpiol kal MpéaBetol Agikteg Mapdypapog Tedida
Core and Additional GRI Indicators Paragraph Page
35 Mpoaobiopiopds nepiexopévou 1MAnpowopieg yia tov AnoAoyioud 3
Process for defining Report content 1 Information regarding the Report 3
36 ‘Opia AnoAoyiopou 1MNAnpopopieg yia tov AnoAoyiopd 3
Boundary of the Report 1 Information regarding the Report 3
37 Mepiopiopoi oto avtkeipevo tou AnoAoylopol 1 MAnpowopieg yia tov AnoAoyiopd 3
State any specific limitations on the scope or boundary of the Report. 1 Information regarding the Report 3
3.8 Kolvonpagieg, Buyatpikég etalpeie kal EKXwpoUPEVES Epyaaieg (Aev unapxouv) -
Basis for reporting on joint ventures, subsidiaries, leased facilities,
outsourced operations, and other entities (Not existed) -
39 TexvikéG p€rpnong dedopévwv 1MNAnpogopieg yia tov AnoAoyiopé 3
Data measurement techniques 1 Information regarding the Report 3
3.0  AnoteAéopata wxov enavadiatinwang NANPOYoPIWY 1 MAnpowopieg yia tov AnoAoylopo 3
Explanation of the effect of any re-statements of information provided
in earlier reports, and the reasons for such re-statement 1 Information regarding the Report 3
3.1 AfAAayég and nponyoUpevoug anoAoyiopous 1 MAnpowopieg yia tov AnoAoyiopd 3
Significant changes from previous reporting periods 1 Information regarding the Report 3
312 Evtoniopég Bagikwyv anartiogewy GRI 10 GRI Content Index 108
Table identifying the location of the Standard Disclosures in the Report 10 GRI Content Index 108
313 E€wrtepikn enaAnBeuon 1MNAnpoopieg yia tov AnoAoyiopd 3
Policy and current practice with regard to seeking external assurance for the Report 1 Information regarding the Report 3
AlakuBépvnan, Aeopelaelg Kal ZUPPETOXn
Governance, Commitments, and Engagement
41 Aopn AlakuBépvnong 5.4 Aioiknuikn Mpakukn 24
5.5 Aopn Opydvwong 26
Governance structure of the Organisation 5.4 Administrative Practice 24
5.5 Organisational Structure 26
42 PéAog kar appodidtntes tou Mpoédpou tou AloikntikoU ZupBoudiou 5.4 Aioikntuikn Mpakukn 24
Indicate whether the Chair of the highest governance body is also an executive officer 5.4 Administrative Practice 24
4.3 Aveg€aptnta/pn ekteAeatikd péAn tou AloikntikoU ZupBoudiou 5.4 Aloiknukn Mpaktkn 24
For organisations that have a unitary board structure, state the number of members
of the highest governance body that are independent and/or non-executive members 5.4 Administrative Practice 24
4.4 Mnxaviopdg Enikoivwviag pe 1o AL 8.6 Eowtepikn Enikoivwvia 78
8.6.1 EvioxUoupe tnv ap@idpoun enikovwvia e0wtepIKa 78
Mechanisms for shareholders and employees to provide recommendations or 8.6 Internal Communication 78
direction to the highest governance body 8.6.1 We take the two way communication process further | 78
45 Anoboxég kal eniboon gteAexwy 5.4 AioiknuknA Mpakukn 24
Linkage between compensation for members of the highest governance body,
Seniar managers, and executives, and the Organisation’s performance 5.4 Administrative Practice 24
4.6 ZUyKpouan oupPePOVIWY ato Aloikntiké ZupBoudio 5.4 Aloikntukn Mpakukn 24
5.11 Aiagdveia Aiadikaoiwv - KatanoAépnon tng AlapBopdg| 32
Processes in place for the highest governance body to ensure conflicts of interest 5.4 Administrative Practice 24
are avoided 5.11 Process Transparency - Fighting Corruption 32
47 Epneipia tou A.X. oe Bépata Bicwyoipng avanwgng 5.4 Aloiknukn Mpaktkn 24
Process for determining the gualifications and expertise of the members of
the highest governance body for guiding the Organisation’s strategy on economic
environmental, and social topics 5.4 Administrative Practice 24
4.8 AnAwaelg anogtodng Kal agiwv 5.1 H Anogtodn pag 21
5.2 O1 Agjeg pag 22
5.3 O1 MoAukég pag 23
Internally developed statements of mission or values, Codes of Canduct, and principles | 5.1 Our Mission 21
relevant to economic, environmental, and social performance and the status of their 5.2 Our Values 22
implementation 5.3 Our Palicies 23
49 ‘Acknon AlakuBépvnang and to A.X. 5.4 Aloiknukn Mpakukn 24
5.8 Eowtepikog EAgyxog 30
Procedures of the highest governance body for overseeing the Organisation’s 5.4 Administrative Practice 24
identification and management of economic, environmental, and social performance 5.8 Internal Audit 30
410 AgodAdynaon tng enidoong tou A.X. 5.8 Eowtepikdg EAgyxog 30
Processes for evaluating the highest governance body’s own performance, particularly
with respect ta economic, environmental, and social performance 5.8 Internal Audit 30
4n MpoAnnukn npooéyyian/apxn tg npéAnYNg 5.7 Aiaxeipnon Enixelpnaiakig Zuvéxeiag 28
Explanation of whether and how the precautionaru approach or principle is addressed
by the Organisation 5.7 Business Continuity Management 28
412 Apxég/kavovigpoi aventuypévol e§wTepika 1 MAnpowopieg yia tov AnoAoyiopd 3
Externally developed economic, enviranmental and social charters, principles 1 Information regarding the Report 3

109



10

KuUpiol kai MpéaBetol Agikteg Mapdypapog Yediba
Core and Additional GRI Indicators Paragraph Page
413 ZUPHETOXN O€ EVWOEIG 4.4 Yuvepyaaieg 16
Memberships in associations and/or national/international advocacy Organisations 4.4 Collaborations 6
414 Niota evbia@epopévwv Pepwv 4.2 Evbiapepdpeva Mépn 1
List of stakeholder groups engaged by the Organisation 4.2 Stakeholders N
415 Mpoabiopiopos eviiapepopéviy Pepwv 4.2 Evbiapepépeva Mépn 1
Basis far identification and selection of stakeholders with whom to engage 4.2 Stakeholders il
4.16 Mpooéyyion yia Tn QUPPETOXA TwV EVBIaQEPSPEVWV PEPWIV 4.2 Evbiapepdpeva Mépn il
8.6 Eowrtepikn Enikoivwvia 78
8.7 Eowrtepikdg EBeAovuiopog 81
9.4 Aiaxeipion Ixéoewv pe toug MeAdtes pag 96
9.5 YnetBuvoi MpopnBeutég 100
9.7 Evnpépwan tou Koivou yia tnv Aogadn Xpnan
g TnAgpwviag Kal Tou Internet 103
9.8 Ynobopég atnv Koivwvia 105
Approaches to stakeholder engagement 4.2 Stakeholders n
8.6 Internal Communication 78
8.7 Internal Volunteerism 81
9.4 Managing our Costumer Relationships 96
9.5 Responsible Suppliers 100
9.7 Informing the Public about Safe Phone and Internet Usg 103
9.8 Infrastructure in Saciety 105
417 O¢pata nou €Bnkav and ta evéiagepdpeva Pépn 7.1 Eknaibeuan 48
7.2 Naidi 50
7.3 MoAruopog 52
7.4 Koivwvikn Apwyn 53
7.5 MepiBdnnov 57
8.6 Eowrtepikn Enikoivwvia 78
8.7 Eowrtepikog EBeAovuiopog 81
9.8 Ynobdopég atnv Koivwvia 105
Key topics and concerns that have been raised through stakeholder engagement 7.1 Education 48
7.2 Child 50
7.3 Culture 52
7.4 Social Support 53
7.5 Environment 57
8.6 Internal Communication 78
8.7 Internal Volunteerism 81
9.8 Infrastructure in Saciety 105
AloIKNTUKES Mpaktkég
Disclosure on Management Approach
H Aéopeuon pag 5 21
Our Commitment 5 21
Oikovopia Koivwviké Mpoiov 36 8
conomy Social Product 36 8
‘Eppeon olkovopikn enidpaon-Tonikég Kolvawvieg 8.2’loeg Eukaipieg 64
9.6 Evioxuon Tonikwv MNpopnBeutwv 102
Indirect Ecanomic Impact-Lacal communities 8.2 Equal Opportunities 64
9.6 Stragthening Local Suppliers 102
H Aéopeuon pag 6 YneuBuvotnta ato MepiBandov 35
Our Commitment 6 Environmental Responsibility 35
AertoupyoUpe oUppwva pe nepiBaddovuka npétuna 5.6 Alaxelpioukd Xuotipata kal Migtonoingeig 27
6 YneuBuvdtnta ato MepiBdAnov 35
We operate according to environmental standards 5.6 Management Systems and Certification 27
6 Environmental Responsibility 35
MpwrtegYAeg kal AnoBAnta 6.1 35
MepiBannov Raw material and Waste 6.1 35
Environment Néoi E€onAiopoi 6.2 39
New Egquipment 6.2 39
KAipaukn Addayn 6.3 40
Climate change 6.3 40
Nepo 6.4 43
Water 64 43
01 Néeg Texvoroyieg ZUppaxog atnv Mpoaotaaia tou MNepiBdAnovtog 6.5 43
New Technologies: an Ally of the Environmental Protection 6.5 43
H Aéopeuon pag 7 47
Our Commitment 7 47
Koivwvia ‘Agovag Eknaibeuan 74 48
Saciett Axis Education 71 48
‘Agovag Maidi 7.2 50
Axis Child 7.2 50




Kupiol kal MpoéaBetol Agikteg Mapdypapog Yediba
Care and Additional GRI Indicatars Paragraph Page
‘Agovag MoAropdg 7.3 52
Axis Culture 7.3 52
Koivwvia ‘Agovag Koivwvikn Apwyn 7.4 53
Societu Axis Social Support 74 53
‘Agovag MepiBannov 75 57
Axis Environment 75 57
H Aéopeuon pag 8 61
Our Commitment 8 61
Anaoxdéanaon 8.1 Ztoixeia Katavopng AvBpwnivou Auvapikou 61-63
8.2’loeg Eukaipieg 64
Employment 8.1 Human Resources Emploument Data 61-63
8.2 Equal Opportunities 64
Epyaaia Enayyedpaukn E€EAIEN kal Katapuion 84 69-70
Employment Training 84 69-70
Eowtepikn Enikoivwvia 8.6 78
Internal Communication 8.6 78
Avantgn Eowtepikol EBeAovuopol 8.7 81
Development of Internal Volunteerism 8.7 81
Yyeia kal Acpddeia Epyaaiag 83 65
Health kai Safety at Workplace 8.3 65
Mpakukég YneuBuvou Marketing 9.3 92
Respansible Marketing 9.3 92
EuBdvn Mpoidvtog YnoSopég atnv Koivwvia 9.8 105
Product Responsibility ~ Social infrastructure 9.8 105
Ikavonoinon MeAatwv 9.4 96
Customer Satisfaction 9.4 96
Aeikteg OIkovopikng EniGoang
Economic Performance Indicators
H Aéopeuon pag 2 Mrvupa tou AleuBivovtog ZupBouiou 4
4.1 H Etaipikn pag YneuBuvdtnta "Ztnv MNpagn" 9
5 YneuBuvotnta otnv Etaipikn AiakuBépvnon 21
Our Commitment 2 Message from the CEO 4
4.1 Our Corporate Responsibility ‘In Action” 9
5 Corporate Gavernance Responsibility 21
EC1 KaBapn oikovopikn Béan 3.5 Oikovopikd Ztoixeia 7
3.6 Koivwviké Mpoiév 8
Direct economic value 3.5 Financial Data 7
3.6 Sacial Product 8
EC6  Alaxeipion tonikwv npopnBeutwyv 9.6 Evioxuaon Tonikwv MNpopnBeutwv 102
Policy, practices, and proportion of spending on locally-based suppliers at significant
locations of operation 9.6 Stregthening Local Suppliers 102
EC7 Alabikagieg yia npooARYEIS NPoownikoU and tnv NePIoXn 8.2’loeg Eukalpieg 64
Procedures for local hiring and proportion of senior management hired from the local
community at locations of significant operation 8.2 Equal Opportunities 64
EC8  Enevbuoeig og unodopn 3.6 Koivwvikd Mpoidv 8
6.5.1 Ekguyxpovigpdg Aiktiou 43
9.2 KdAuyn Aiktdou 90
Development and impact of infrastructure investments and services 3.6 Sacial Product 8
6.5.1 Updating the Netwark 43
9.2 Netwark Caverage 90
EC9  Katavénon Kal NepIypag@n twv onpavikwy EPPESWY OIKOVOPIKWY EMBPATEWY 7 YneuBuvétnta otnv Koivwvia 47-59
8.1 Ztoixeia Katavopng AvBpwnivou Auvapikou 61-63
8.2’loeg Eukaipieg 64
9.5 YnelBuvoi MpopnBeutég 100-101
9.6 Evioxuon Tonikwv MpopnBeutv 102
Understanding and describing significant indirect economic impacts 7 Social Responsibility 47-59
8.1 Human Resources Emploument Data 61-63
8.2 Equal Opportunities 64
9.5 Responsible Suppliers 100-101
9.6 Stregthening Local Suppliers 102
Acikteg MepiBaAnovukng EniGoong
Environmental Performance Indicators
H Aéopeuon pag 6 YneuBuvotnta ato MepiBandov 35
Our Commitment 6 Environmental Responsibility 35
EN1 Xpnaiponoinpéva uAika 6.1 Mpwrteg'YAeg kal AndpAnta 35
Materials used 6.1 Raw Materials and Waste 35
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Kupiol kal MNpogBetor Agikteg Mapdaypapog Yediba
Core and Additional GRI Indicators Paragraph Page
EN3 KatavaAwaon evépyeiag 6.3.1 Katavadwaon evépyelag kal eKNoPnEg agplwv punwv 40
Direct energy consumption by primary energy source 6.3.1 Energy consumption and air pollutant emissions 40
EN5 Evépyeia nou e€oikovopeital 6.5 01 Néeg Texvoroyieg ZUppaxog atnv MNpoataadia
tou MepiBdAdovtog 43
Energu saved due to conservation and efficiency improvements 6.5 New Technologies Prave to Be Allies in Protecting
the Environment 43
EN8  Zuvodikn dvtAnan vepoU 6.4 Nepd 43
Total water withdrawal by source 6.4 Water 43
EN16  Zuvodikég AUeOEs Kal EUUETES EKMOUNES agpiwy 6.3.1 KatavdAwan evépyeiag Kal EKNOpnES agpiwyv punwyv 40
Total direct and indirect greenhouse gas emissions by weight 6.3.1 Energy consumption and air pollutant emissions 40
EN18  MpwroBoudies yia Tn peiwaon eknopnwyv agpiwv Beppoknniou 6.3.2 Ougieg nou BAantouv tou 6Jov 42
6.5 O1 Néeg Texvonoyieg ZUppaxog atnv Mpoctacia
tou MepiBdAnovtog 43
Initiatives to reduce greenhouse gas emissions 6.3.2 Substances that harm the ozone layer 42
6.5 New Technologies Prove to Be Allies in Protecting
the Environment 43
EN22  Zuvodiké Bdpog twv anopAntwv 6.1.1 Melthvoupe 10 BAPOG TwV CUKEUAOIWV Pag 35
6.1.2 Mapdyoupe Alydtepa, avakukAWVOUPE NePITTdTEPa 36
Total weight of waste by type and disposal method 6.1.1 We reduce the weight of our packaging 35
6.1.2 We produce less and recycle more 36
EN26  MpwtoBoudies yia tn peiwaon twv nepiBanfovukwy eniMtoewy 6.1.2 Mapayoupe AlyétePa, aVaKUKAWVOUPE NEPIOTOTEPT 36
6.1.3 Melwvoupe 1o Xapt nou xpnaiponoloUpe 38
6.2 Néol EondAiapoi 39
6.3.2 Ouaieg nou BAantouv tou 6Jov 42
6.5 01 Néeg TexvoAoyieg ZUppaxog atnv MNpogtagia
tou [MepiBannovtog 43
Initiatives to mitigate environmental impacts 6.1.2 We produce less and recycle more 36
6.1.3 We reduce the amount of paper that we use 38
6.2 New Equipment 39
6.3.2 Substances that harm the ozone layer 42
6.5 New Technologies Prove to Be Allies in Protecting
the Environment 43
Epyaoiakég Mpaktkég kal Agikteg Enidoang A§lonpenoug Epyaaiag
Labor Practices and Decent Work Performance Indicators
H Aéopeuon pag 8 YneuBuvotnta oto AvBpwnivo Auvapiké 61
Our Commitment 8 Human Resources Responsibility 61
LA3 Mapoxég oe unaAAnAoug NANRPoUS anaoxéAnang 8.5 Mpdobeteg Mapoxég 76
Benefits provided to full-time employees 8.5 Additional Benefits 76
LA7 AgiKteg TpaUPaUOPWY, ENayYEAPAUKWY aoBeveIwY K.AM. 8.3.3 AceiKteg Tpaupatopwyv, enayyeApaukwy acBeveiwy,
anwAeiag NUEPWY £pyaaiag Kal anouaiwy 68
Rates of injury, occupational diseases, lost days, and absenteeism and number 8.3.3 Injury indicatars, occupational health risks, lost daus
of workrelated fatalities by region and absences 68
LA8 Enpéppwon epyadopévwy ge BEpata uyeiag 8.3 Yyeia kai Aopddeia 65-68
Education, training, counseling, prevention, and risk-control programs 8.3 Health and Safety 65-68
LA10  Méagog dpog wpwv eknaideuang avad €tog/epyaldpevo 8.4.1 Eknaibeuan 69-70
Average hours of training per year per employee, by employee category 8.4.1 Training 69-70
LA Mpoypdappata yia n Siaxeipion twv de€lotntwy kai tn 6ia Biou pdBnaon 8.4.2 Enayyedapukn EEAIEN 71
Programs for skills management and lifelang learning that support the continued
employability of employees and assist them in managing career endings. 8.4.2 Professional Development 71
Aeikteg Enidoong: Koivwvia
Performance Indicators: Societt
H Aéopeuon pag 7 YneuBuvétnta otnv Koivwvia 47
Our Commitment 7 Social Responsibility 47
SO1 Enibpaceig oug koivwvieg 7 YneuBuvétnta atnv Koivwvia 47-59
Nature, scope, and effectiveness of any programs and practices that assess and
manage the impacts of operations on communities, including entering,
operating and exiting. 7 Social Responsibility 47-59
S04 Métpa katd tng SiapBopag 5.8 Eowtepikdg EAgyxog 30-32
5.9 Kwbikag Agovtodoyiag 30-32
5.1 Aiagpdveia Aiadikagiwy - KatanoAépnaon tng AiapBopdg| 30-32
Actions taken in response ta incidents of corruption. 5.8 Internal Audit 30-32
5.9 Code of Conduct 30-32
5.1 Process Transparency - Fighting Corruption 30-32




Kupiol kal MpéagBetol Agikteg Mapdypapog Tedida
Core and Additional GRI Indicators Paragraph Page
Aceikteg Enidoong: AvBpwniva Aikalwpata
Performance Indicators: Human Rights
HR1 Enevbutkég oup@uvieg nou a@opoulv ata AvBpwniva Aikaiwpata 9.5 YneUBuvoi MpopnBeutég 100-101
Investment Agreements that include human rights clauses 9.5 Responsible Suppliers 100-101
HR2  MMooootd npopnBeutwv nou é€xouv unoBAnBei oe €éAgyxo 9.5 YneUBuvol MpopnBeutég 100-101
Percentage of suppliers that have undergone screening 9.5 Responsible Suppliers 100-101
HR4  Mepiotaukad 61GKpIong Kal EVEPYEIEG MOU NpaypatonolnBnkav 8.2/8.4.1'loeg Eukalpieg/Eknaibeuan 64/69
Incidents of discrimination and actions taken 8.2/8.4.1 Equal Opportunities/Training 64/69
HRS5  EAeuBepia ZuvbikaAiopol 8.5 MNpoabeteg Mapoxég 76-77
Freedom of Association 8.5 Additional Benefits 76-77
Aeikteg Enidoong: EuBUvn yia ta Mpoidvta
Performance Indicators: Product Responsibility
H Aéopeuan pag 9 YneuBuvdtnta otnv Ayopd 89
Our Commitment 9 Market Responsibility 89
PR1 Tuppdpewaon pe ta npdtuna uyeiag kal aoganeiag 4.3 H Kivnt TnAepwvia otn Zwn pag 12
8.3 Yyeia kal Aogpaneia 65
9.3.2 MNpoidvta 92
9.7.2 Evnpépwon yia tnv nAgktpopayvnukn akuvoBodia 104
Life cycle stages in which health and safety impacts of products and services 4.3 Mobile Telephonuy in our Lives 12
are assessed for improvement 8.3 Health and Safety 65
9.3.2 Products 92
9.7.2 Update on electromagnetic radiation 104
PR3 MNAnpo@opieg yia T orApavon twv npoidviwy 9.3.1/9.3.2 Ynnpeaieg/Mpoidvta 92
Tupe of product and service information required by procedures 9.3.1/9.3.2 Services/Products 92
PR5 Ikavonoinon neAatwyv 9.4 Aiaxeipion Zxéoewv Pe toug MeAdteg pag 96
Practices related to customer satisfaction 9.4 Managing our Costumer Relationships 96
PR6 Mpoypdppata yia tn oUPPOPPWON PE TOUG KaVoVIOPoUG OXETIKA PE EMIKOIVWYVia 5.9/5.10 Kwbikag Aeoviodoyiag/Alkaiwpata
Mveupaukng I161oktnaiag 31
9.3.3/9.3.4 HBIkég Avtaywviopds/YneuBuvn Evnpépwon 93
9.3.5 YneUBuvn Xpnon 95
9.4.3/9.4.4 Aeikteg MNoidtntag/Alaxeipion neAatwv
pe AnEINp6Beapes oQeIAES 99-100
Programs for adherence to laws, standards, and voluntary codes 5.9/5.10 Code of Conduct/Intellectual Property 31
related to marketing communications 9.3.3/9.3.4 Ethical Competition/Responsible Information 93
9.3.5 Responsible Use 95
9.4.3/9.4.4 Indicators of Quality/Management
of costumer arrears 99-100
T uykekpIpévol Aeikteg yia tov Topéa TnAENIKoIVwVieg
Telecommunications Sector Specific Indicators
103 Mpakukég nou e€aopanidouv tnv uyeia Kal aopdAgia Tou NPogwnikoU 8.3 Yyeia kal Aopddeia 65
Practices to ensure health and safety of field personnel 8.3 Health and Safety 65
104 Tuppdppwaon pe ta enitpentd enineda ékBeang atnv aktuvoBodia 4.3 H Kivnt TnAepwvia otn Zwn pag 12
Compliance with ICNIRP standards 4.3 Mobile Telephony in our Lives 2
105 Zuppdpowon pe ug odnyieg €kBeong ot eKNopnéS TG padloguxvotntag
gtoug otaBuoug Baong 4.3 H Kivnt TnAepwvia otn Zwn pag 12
Compliance with ICNIRP guidelines on exposure to RF emissions from base stations 4.3 Mabile Telephonu in our Lives 12
PA7 MoArkég kal Npakukés yia tn Siaxeipion Twv avBpwnivwy Sikalwpatwv 5.9/5.10 Kwbikag AgovtoAoyiag/Alkaitpata
wg npog tnv npéaBacn Mevupaukng I61oktnaiag
31
Polices and practices to manage human rights issues relating to access and use
of telecommunications products and services 5.9/5.10 Cade of Conduct/Intellectual Property 31
PA10  MpwtoBoudieg nou e§acpaniouv oagnvela otg XPEWTEI 9.3.4 YneuBuvn Evnpépwon 93-94
Initiatives to ensure clarity of charges and tariffs 9.3.4 Responsible Information 93-94
PAN Evnpépwon neAatwy yia npoiévia kal Unnpeaieg 9.3.4 YneuBuvn Evnpépwan 93-95
9.7 Evnpépwan tou Koivou yia tv Aggpadn Xphaon
¢ TnAepwviag kai tou Internet 103-104
Initiatives to inform customers 9.3.4 Responsible Information 93-95
9.7 Informing the Public about Safe Phone and Internet Usg  103-104
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11. Mivakag Apxwv tou OikoupevikoU Zupgpwvou Global Compact
11. Table of Global Compact Principles

Apxn Mapdypapog
Principle Paragraph
AvBpwniva Aikaiwpata
Human Rights
1. Ynootipign kal oeBacpds wwv BepeAiwdwv avBpwnivwy Sikalwpatwyv 8,82,85
Businesses should support and respect the protection of internationally
proclaimed human rights 8,82,85
2. E€aopanion pn UPPETOXNG OE EVEPYEIEG KATANATNONG QUTWV 85,41,5,53
Businesses should make sure that they are not complicit
in human rights abuses 85,41 5,53
Epyacia
Labour St
3. Ttpi§n Tou Sikaiwpatog yia ouvsikaAiopd Kal avayvwpion ToU SIKalwpatog
yia ouARoyIkéS Slanpaypatelaeig 85
Businesses should uphold the freedom of association
and the effective recognition of the right to collective bargaining 85
4. Mepiopiopdg KABE PopPNG KATavayKaotkAG A UNOXPEWTIKAG Epyaciag -
Businesses should uphold the elimination of all forms of forced and compulsory labour -
5. Anaydpeuaon tng naidikng epyaciag -
Businesses should uphold the effective abolition of child labour -
6. Meplopiopdg kaBe €idoug S1akpIong wg NPog v NpéaAnYn Kal Tnv anagxéAnon 82
Businesses should uphold the elimination of discrimination in respect
of employment and occupation 82
MepiBaAnov
Environment
7. E@appoyn npoAnnukng npooéyyiong oug nepiBadAovikég NpokANTEIg 6.1,6.3,64
Businesses should support a precautionary approach to environmental challenges 6.1,6.3, 64
8. AvaAnyn npwrtoBoudiwv nou npowBolv tnv nepiBaddovukn uneuBuvdtnta 6.2,75,871,94.2
Businesses should undertake initiatives to promote greater environmental responsibility 6.2,75,871,942
9. EvBappuvon tng avdntugng kai tng 81adoong texvoAoyiwv @IAIKWY Npog to nepiBdndov 6.5
Businesses should encourage the development and diffusion of environmentally
friendly technologies 6.5
KatanoAépnan tng SlapBopdg
Anti-corruption
10. KatanoAépnaon éAwv twv e1dwv iapBopag, cupnepidapBavopévwy tou ekpBiagpol
kal g dwpobdokiag 54,51
Businesses should work against corruption in all its forms, including
extortion and bribery 54,51




Enipéneia keipévwv AnoAoyigpod,
Aopn Asiktwv GRI

Assiduity of Sustainability Report texts,
Structure of GRI Indicators

fepikinonia
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